
CAVIRO Group 

Sustainability Report
THIRD EDITION | YEAR 2021







CAVIRO working group 

Sustainability Management

Silvia BUZZI

HSE Manager of CAVIRO Extra 

Elisa MASSIMIANI

FP&A Manager CAVIRO Group*

Sara PASCUCCI

Head of Communication CAVIRO Group

* Project contact

We wish to thank all our colleagues who helped with 

the preparation and syndication of this Sustainability 

Report.

Publisher 

Agra Editrice srl

Graphics project 

Rosa Schiavello, Alessandra Graziani



07 Letter of Presentation

An overview of 2020-21

10 Main initiatives

26 CAVIRO’s actions and the Sustainable 

Development  

Goals (SDGs)

1. Profile of the Group

30 1.1. About us

34 1.2. Company structure

36 1.3. Our history

38 1.4. Cooperative identity

   and system of governance

2. Scenario of reference and performance

48 2.1.  The international scene 

  and Italy’s role

50 2.2.  The wine market in Italy

52 2.3.  CAVIRO: the wines and competitive 

  positioning in Italy and abroad

58 2.4. CAVIRO: competitive positioning 

  in other sectors 

62 2.5.  The distribution of generated value 

66 2.6. Operating and financial performance 

  of the Group and of consolidated 

  copanies

3. The value of the supply chain

76 3.1.  The membership base

80 3.2.  Control of the supply chain

82 3.3.  Provisioning and mutual commitment

86 3.4.  Strategy for the valorisation 

  of raw materials

92 3.5. Supply chain

94 3.6. The figures of the supply chain

4. A green circle in continuous movement

104 4.1. Unpredictability

108 4.2. Balance 

114 4.3. Vision 

5. People

124 5.1. Human resources

136 5.2. Training, health  

 and safety of employees

6. Commitment to our communities and territories

150 6.1. Guarantee of food safety  

 for consumers 

154 6.2. Proximity to consumers 

156 6.3. Initiatives for the community

165 Conclusions

167 Methodological note

169 GRI content index

175 Independent auditors’ report

Contents 



06 | CAVIRO Group | Sustainability Report | Year 202106 | CAVIRO Group | Sustainability Report | Year 202106 | CAVIRO Group | Sustainability Report | Year 2021



07

ustainability means caring about, or rather worrying about the future, 

about what we leave to our children, our grandchildren and all those who 

will come after us. In this sense, the concept of sustainability calls upon 

each one of us to take true and genuine collective responsibility and to protect, 

preserve and ensure a future for our surroundings. 

Companies too, therefore, and in fact companies above all, should be the first to 

take on this responsibility. And the bigger they are, the greater their ability to make 

a genuine impact on the reality around them. 

CAVIRO is the largest wine supply chain in Italy and, as such, can play a decisive 

role in the state of health of the various territories in which it operates.

Our continuous striving for new sustainable solutions for people and the 

environment is an achievement we are proud of, and one we wish to share with all 

our stakeholders thanks to this work we have done in preparing the Sustainability 

Report.  

The desire to tell people what we believe in and what we do is a natural 

consequence of who we are: a cooperative that finds the energy to grow, evolve 

and improve from honest and constant engagement with the world around us. 

What is more, in using this approach, we have discovered that protecting the 

environment, supporting the income of those who work in our countryside and 

paying constant attention to people and society can be a further strength, a lever 

that makes sustainability not only "necessary" but also "profitable". 

This is a direction that will become increasingly central to our policies and efforts in 

the future.

For us, the circular economy is a real and inclusive reality, as demonstrated by the 

"Legàmi di Vite" development contract that we are setting up together with many 

other regional vine growers and which provides for investments of about 81 million 

euro in environmental measures alone.

In this way we fill what we do every day with meaning, reaping the fruits of the 

earth and giving back to the earth what it has given us, thus preserving the 

common good.  

The President

Carlo Dalmonte

Letter of Presentation 

0707
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The circular economy that transforms waste into resources

Italy’s largest vineyard

CAVIRO, a large-scale Group

100%
Electrical energy 
self-sufficiency 
at all of the group’s sites 

32.5% 
Of CAVIRO’s  
added value to members

103 
Thousand MWh of thermal 
energy from non-fossil 
sources produced 

520 
Thousand tons of 
non-hazardous  
waste recycled

88.6 
Million kWh of  
electricity produced

10
Million Nm3 of biomethane 
contributed to the gas 
network for advanced 
automotive fuel

101,000 
Tons of CO²² not 
emitted due to 
the production of energy 
and renewable fuels

50
Thousand tons 
of natural fertilisers (soil 
conditioners produced)

-23%
Percentage reduction 
in water consumption for 
each litre of wine processed

31
Million euro  
EBITDA

390
Million euro  
revenue

7
Production plants 
of which 4 with wineries

30%
Exports on revenue

29
Members including 27
 wineries in 7 regions 
of Italy 

193
Million litres  
of wine sold

8.7
Million euro  
net result 

80+
Product destination 
countries

 

35,200
Hectares

660
Thousand tons of grapes 
produced in our vineyards
(9.4% of Italy’s grapes)

97.2%
Of wealth distributed  
to stakeholders

123 

Million euro 
net assets

12,000
Vine growers

81%
Of raw materials 
sourced from 
our members

577
Employees in the  
financial  year 2020/21
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Shaping the future together

he CAVIRO Group presented its second sus-

tainability report in March 2021, a new stage in 

a journey that has been underway for over 50 

years. The event, which was broadcast live via streaming, 

was attended online by over 300 people, with some very 

distinguished guests attending in person at the Franco 

Parenti Theatre of Milan. They were greeted by Chiara 

Centioni, master of ceremonies for the event.

From the vineyard through to the transport of the final 

product, by optimising waste management and devel-

oping a complete circular economy model, CAVIRO's 

activities have proved to be sustainable, able to enhance 

the value of its members' produce, while safeguarding 

the ethical, environmental and economic dimensions. 

As a concept, sustainable development lies in the DNA 

of the CAVIRO co-operative. It is a desire to ensure that 

its needs are met without compromising those of future 

generations. Over the past year, the Group has shown it-

self to be united as a promoter of numerous initiatives, 

notwithstanding the difficulties of the period.

Value campaign
At CAVIRO, sustainability is encountered at every stage 

of the supply chain, from the vineyard to bottling and 

Main initiatives
Notwithstanding the global crisis, the CAVIRO Group 

continues to be united as a promoter of numerous initiatives and projects, 
attentive to its stakeholders, without making any compromises 

and in fact further improving its performance.
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from waste to its transformation into noble products, 

because "nothing from the grapes is thrown away ". The 

protagonists of this new campaign are the squeezed 

grapes that take the shape, in evocative images, of pre-

cious jewels: rings, necklaces and earrings. They are 

accompanied by the claim: 'With grapes we make wine, 

with our waste we make the world a better place'. This 

multi-subject national campaign planned in the press 

and digital media is an important step towards consoli-

dating CAVIRO's positioning, designed also to present it 

to the general public as basic model for the world of the 

circular economy". 

The aim is to inform people of the extraordinary value 

of grape and vine waste which CAVIRO uses every year 

to produce electrical and thermal energy, reduce CO2 

emissions, purify water, and create noble products such 

as biofuels and natural fertilisers for its vineyards and to 

restart the production cycle. It is an extraordinary vir-

tuous circle which places sustainability and respect for 

people and the environment at its centre: these are the 

Values of the CAVIRO Group.

ESG awards
“PREMIO IMPRESA AMBIENTE” (COMPANY ENVI-

RONMENT AWARD)

The CAVIRO Group was the winner of the eighth edition 

of the "Impresa Ambiente Award” in the category “Best 

management for sustainable development for medium 

or large enterprises". 

With this award, the Faenza-based group is now a can-

didate for the "European Business Award for the En-

vironment". The award, promoted by the Venice-Rovi-

go Chamber of Commerce, in collaboration with 

Unioncamere and under the patronage of the Ministry 

for the Environment and Protection of Land and Sea, 

was announced to the public and the award ceremony 

broadcast live on YouTube, which took place on Friday 

19 February and was attended by Carlo Dalmonte, Pres-

ident of CAVIRO. 

The “Impresa Ambiente Award” is Italy's highest award 

for companies that make an innovative contribution in 

the management of their activities in terms of environ-

mental sustainability and social responsibility. Compa-

nies standing as candidates for the Award are assessed 

by a jury composed of experts in environmental issues 

and representatives of institutions and the world of re-

search. 

The CAVIRO Group is one of the most significant exam-

ples of an integrated agri-food chain and is a complete 

circular economy model, certified sustainable under the 

Equalitas scheme. In addition to the wine production 

carried out by CAVIRO Sca through the company CAVI-

RO Extra SpA, the Group's activities include the use of 

by-products from the Italian agri-food chain to produce 

green energy, renewable fuels and natural fertilisers.

FUTURE RESPECT INDEX

The Cooperative Group was included among the 44 Ital-

ian companies that best illustrate their governance. This 

gives a list of companies that not only excel in non-finan-

cial reporting, but also know how to report the actions 

they have undertaken clearly and transparently, so as to 

facilitate consumer choices.

DEVELOPMENT CONTRACTS 

On 13 October 2020, by decision of Invitalia, a Pro-

ductive Investment Project (No. CDS000644) was ap-

proved, with CAVIRO sca as beneficiary, for 8.8 million 

euro and a non-repayable contribution of 40%, with the 

following objectives:

• the reduction of production costs and environmen-

tal impact;

• the improvement of product quality through inno-

vation of processing, storage and packaging in pro-

duction, by employing new methods aimed both at 

implementing the safety and working conditions of 

workers and at achieving a longer shelf-life for the 

final product;

• an increase in the current level of employment, both 

in the company and in the supply chain;

• consolidating and increasing its presence on foreign 

markets.

On 23/03/21, the first report accounting for 75% of the 

project was submitted and, following the positive out-

come of the checks completed on 19/07/2021, the corre-

sponding portion of the contribution was disbursed.

On 30 December 2020, "Legàmi di Vite" was born, a de-

velopment contract proposal (No. CDS000862) aimed 

at the "green" transition in the wine sector of Emilia-Ro-
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magna. The proposal, at the date of submission, involves 

investments of over 115 million euro, of which 81 million 

euro in environmental issues. An important part of the 

investment will also be used to project regional compa-

nies towards a digitised 4.0 industry, and will involve ma-

ny interventions in Emilia-Romagna. These will include 

the transformation of agricultural products in the wine 

sector and their by-products into noble products, ener-

gy efficiency in production processes, the reduction of 

greenhouse gases, the reduction of the environmental 

impact of processes, the creation and improvement of 

purification systems for waste water from manufactur-

ing processes and the improvement of packaging and 

storage systems. Also of course this will be in addition to 

an expansion of production capacity.

Thanks to action taken by the Enoteca Regionale Emil-

ia-Romagna, the main regional cooperatives have joined 

the project, representing 12 thousand member farms 

and accounting for a total of 470 thousand tons of grapes 

processed (61% of Emilia-Romagna's production, 2019 

figure) and 3,400,000 hectolitres of bottled wine per 

year. The employment figures are also substantial with 

no less than 1,232,000 days of agricultural work and 

around 2,800 people employed in the cellars. The com-

panies participating in the project are: CAVIRO Extra 

(project leader), CAVIRO, Enomondo, Agrintesa, Cantina 

Forlì Predappio, Cantina di Carpi e Sorbara, Terre Cevi-

co, Le Romagnole, Medici Ermete, Cantine Riunite & Civ,. 

The aim of the contract is to develop a sustainable, circu-

lar supply chain, the core of which is the development of 

an environmental protocol. 

It is a new virtuous model of integration and aggregation 

to better enhance the image of regional wine, obtained 

with support from the Emilia-Romagna Region with the 

Departments for Economic Development and Green 

Economy and for Agriculture and Agri-Food and Art-Er. 

This structured project for a sustainable international 

supply chain bears witness to a level of entrepreneurial 

maturity that is far from widespread in a sector that em-

ploys thousands of people and boasts high-quality wine 

products with very impressive figures and exports, as 

well as a sales network that is one of the most advanced 
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in the country for the agri-food sector. The project, sup-

ported and promoted by the Region, is truly innovative 

in Italy. Cooperatives and companies, which normally 

compete, had the business intelligence and foresight to 

come together and organise structurally in order to be-

come even stronger, while maintaining very strong links 

with the local communities, farmers and producers and 

safeguarding the quality of their products and at the 

same time creating the conditions to survive on an in-

creasingly globalised market. 

Tavernello 2.0

The product has been restyled in collaboration with the 

Robilant Agency, one of the best in branding field. 

In addition to this but as well as having further clarified 

the role of CAVIRO as producer of Tavernello and high-

lighted its sustainability, we are also the first to intro-

duce an indication of the wine's vintage, aware of the 

fact that our product has a high rotation that ensures it 

is always "fresh" on the shelves from production, with a 

blend of wines from our regional consortium members, 

vinified in the most recent year available.

Water

During the financial year, the osmosis waste water re-

covery system at the Forlì plant was revamped and up-

graded by adding a filtering module. This intervention 

increases the production capacity of the osmosis and 

further reduces the amount of water drawn from wells 

(thereby preserving the water table) by increasing the 

percentage of water recovered. It is estimated to rise 

from 38% recycling in the financial year 2020/21 to 45% 

recycling in the financial year 2021/22. Furthermore, in 

order to reduce water requirements, specific procedures 

have been validated for washing the tanks in the internal 

cellar, in which the precise quantities of water and chem-

ical product to be used are indicated.

B2B plants

Some of the plants that have been built and/or have 

come onstream in the last year are listed below.

BIOSULPHATE

A plant was built in the financial year 2020/21, that 

transforms centrifuged sludge (CER 020705) into a lime 

corrective agent for soils, with less soil depletion and 

with soil utilisation and improvement, both in summer 

and winter.

CO2 CAPTURE

The plant was built to recover CO2 from the plant that 

was upgraded from biogas to biomethane. In this way up 

to 7,000 tons per year of CO2 are recovered and there-

fore not emitted into the atmosphere. The final product 

has a purity level of greater than 99.9 %, allowing it to be 

used in the food industry with E290 certification and in 

the beverage industry with ISBT certification. 

ACSa - SLUDGE COMPOST SOIL AMENDMENT 

FROM AGRI-FOOD WASTE

The project consists of the construction of a new com-

posting plant that will use digested sludge originating 

from CAVIRO Extra's agri-food production and Enom-

ondo's public green waste and prunings to produce a 

high-quality natural soil amendment, which is very im-

portant for the replenishment of organic matter in cul-

tivated land. 

DISTRICT HEATING

The project consists of the construction of a district 

heating network to serve residential, craft and industri-

al users in the vicinity of the CAVIRO Extra - Enomondo 

plant. The heat will be produced by Enomondo mainly 

through biomasses and will therefore be of renewable 
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BLACK TO THE FUTURE

"Black to the future - Biochar and compost as soil 

amendment", a project that involves four  European 

countries (Italy, Spain, Belgium and Cyprus) and aims to 

test the potential of "CBMix", a mixture of soil condition-

er and biochar, a carbonaceous material derived from 

the thermal degradation of agricultural prunings, is now 

in full swing. It is estimated that the use of this product 

increases the capacity of soil to absorb carbon, thereby 

improving plant yields. CBMix is produced by Enomondo 

at its Faenza (RA) plants and is then distributed in Italy 

and partner countries, in various climatic and environ-

mental conditions and on different crops. The CRPV - 

Centro Ricerche Produzioni Vegetali (Plant Production 

Research Centre) in collaboration with the University of 

Bologna is following the experimentation in Emilia-Ro-

magna, while the partner organisations in the other 

countries are CSIC Consejo Superior de Investigaciones 

Cientìficas (Spain), Cyprus University of Technology (Cy-

prus) and Urban Crop Solutions (Belgium).

REPHYT

The research project led by the Consorzio di Bonifica 

di Secondo Grado for the Canale Emiliano Romagnolo 

aims, amongst other things, to see if it is possible recycle 

wastewater from agri-food chain processing in a circular 

economy circuit. It will assess in particular the toxicity 

linked to the accumulation of salts that affect agricultur-

al production and the vegetative state of crops, the pres-

ence of residues in marketed agricultural products, as 

well as the opportunity to use water laden with nitrates 

to reduce nutritional inputs with synthetic fertilisers.

B-PLAS DEMO

This is an experimental University of Bologna plant lo-

cated at the CAVIRO Extra Faenza site and financed by 

Climate KIC, now in its second year of activity. Its aim 

is to extract a plastic polymer, PHA - polyhydroxyal-

kanoate, which is totally renewable and also biodegrad-

able, from the digestate resulting from the treatment of 

wastewater from the processing of wine and agri-food 

by-products in general.

origin and by reducing the use of methane gas of fossil 

origin it will allow a reduction in the emissions of the util-

ities.

Research and innovation

MEDCLIV

The wine supply chain seeks shared solutions to combat 

climate change. MEDlab in Romagna is the name of two 

lines of research in the wine sector which address inno-

vation, sustainability and climate change promoted by 

Fondazione Edmund Mach with the support of the CA-

VIRO Group. The temperature increase in the Mediter-

ranean region is higher than in the rest of the world and 

the wine sector is one of the sectors affected. 

In fact some Mediterranean grape varieties are already 

close to the upper limit of their optimal conditions and 

this requires adaptation strategies and virtuous com-

mitments at the same time by the supply chain to reduce 

its impact on climate. It is in this context that MEDCLIV 

(Mediterranean Climate Vine and Wine Ecosystem) op-

erates, a network - of which CAVIRO is also a member - 

that brings together research and business players from 

six European countries that hold the bulk of Mediterra-

nean wine production (Cyprus, Slovenia, Italy, France, 

Spain and Portugal).

Per iscriversi:

MEDiterranean CLimate Vine and Wine Ecosystem

MEDLab in Romagna

30 Ottobre 2020
Ore 09:00

Museo Internazionale 
delle Ceramiche

Faenza (RA) - 
Viale Baccarini 19

PROGRAMMA GIORNATA

09:00 - 09:30: Saluti delle autorità

09:30 - 11:45: Tavoli di lavoro

11:45 - 12:00: Pausa caffè

12:00 - 13:00: Sessione Plenaria

dalle 13:00: Light lunch e buffet conclusivo

MEDCLIV

“Living Lab” su cambiamento climatico, vite e vino

alle strategie di adatta-
mento e mitigazione del-

la filiera mediterranea 

confronti del cambia-
mento climatico

https://www.agrisource.org/en/1/home.html > 
projects —> MEDCLIV

https://tinyurl.com/ybpvzdwu 

: 36 mesi (Ott. 2019 Sett. 

: 6 Paesi, 8 istituti, 13 
partner a supporto

: 1.063.162 €
Fonti di finanz.: da EIT Climate KIC 

finanziamento dei partner

medcliv@fmach.it 
alle strategie di adatta-

mento e mitigazione del-
la filiera mediterranea 

confronti del cambia-
mento climatico

https://www.agrisource.org/en/1/home.html > 
projects —> MEDCLIV

https://tinyurl.com/ybpvzdwu 

: 36 mesi (Ott. 2019 Sett. 

: 6 Paesi, 8 istituti, 13 
partner a supporto

: 1.063.162 € 

Fonti di finanz.: da EIT Climate KIC 
finanziamento dei partner

medcliv@fmach.it 

alle strategie di adatta-
mento e mitigazione del-

la filiera mediterranea 

confronti del cambia-
mento climatico

https://www.agrisource.org/en/1/home.html > 
projects —> MEDCLIV

https://tinyurl.com/ybpvzdwu 

: 36 mesi (Ott. 2019 Sett. 

: 6 Paesi, 8 istituti, 13 
partner a supporto

: 1.063.162 €
Fonti di finanz.: da EIT Climate KIC 

finanziamento dei partner

medcliv@fmach.it 

medlabromagna.eventbrite.it

www.fmach.it MEDCLIV

Con il 

patrocinio di::
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Panta Rei
On 21 June 2021, PANTA REI was unveiled, a project 

that represents a turning point for the management of 

CAVIRO's internal processes and services.  

In fact in recent years the company has undergone 

profound changes and is now managing the 

progressive complexity of both the dynamics of the 

market and the logistics of its production.

 

PANTA REI was therefore born, required to reorganise 

commercial, production and logistical processes in the 

company to ensure that "everything runs easily" in an 

increasingly efficient and fluid manner, thanks to the 

collaboration of all the departments involved and to 

increasingly closer collaboration and integration with 

suppliers upstream in the supply chain, in order to 

make products and services more satisfactory for end 

consumers. 

Changes implemented in the field are as follows: 

• Strategic Change: Sales & Operations Planning 

(S&OP) 

A CAVIRO Management Team was formed to 

coordinate between the Sales, Marketing and 

Operations areas. It meets monthly to plan future 

activities.

• Organisational change: Demand Planner & 

Production Planner 

New in-house roles have been appointed to 

become key coordinators and analysts.

• IT change: Supply Chain Management Suite 

New software is being implemented for proper 

flows and processes (estimates, optimisation of 

goods in stock, order dating, etc.)  .

 

Finally, PANTA REI is also a tool to improve 

communication between functions, which prioritises a 

clear and concise approach to information sharing.
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• The stakeholder categories that gave the most feed-

back were science and research and suppliers and 

partners in the production chain.

• The intersection between the stakeholders' over-

all vision and that of the Group made it possible to 

construct the materiality matrix shown below. It 

highlights the themes perceived to be of high impor-

tance, both within and outside the company (green 

for environmental themes, yellow for social themes, 

blue for governance themes).

The main materiality threshold for the definition of 

the main strategic themes was determined to be a 

score of 4.1.

Materiality Assessment

With the aim of verifying the alignment of the internal 

and external vision of the company, the CAVIRO Group 

has updated its materiality assessment regarding the 

spheres of action it intends to concentrate on. It did this 

with a survey conducted in June 2021, where it asked its 

stakeholders to express their opinions on themes that 

are important to the organisation, and therefore "ma-

terial" because they can influence the decisions, actions 

and performance of an organisation and/or its stake-

holders.

A list of environmental, social, economic and governance 

themes related to the Group's sustainability were as-

sessed through an online questionnaire.

Participants were asked to enter a rating for each theme, 

based on the importance of each, according to the fol-

lowing rating scale:

Percentage answers by type of stakeholder

Banks

Customers and consumers

Employees

Management, Presidency, BoD and management meeting

Suppliers/Partners

Scientific world

Public Administration and Institutions

Members

Territory and community

13%

19%

19%

54%

49%

25%

25%

5%

25%

VOTE DESCRIPTION

1
The theme has little impact on strategy and the 

business model.

2
The theme has a limited impact on the 

organisation's strategy and business model.

3
The theme has a direct impact on the 

organisation's strategy and business model - it 

brings opportunities that can improve the 

Group's ability to manage its business and 

operations.

4
The theme has a significant impact on the 

organisation's strategy and business model - it 

brings opportunities that can improve the 

Group's ability to achieve its objectives and 

create value.

5

The theme has a distinct impact on the 

organisation's strategy and business model 

- it brings opportunities that can have a 

determining impact on the Group's ability to 

create value.
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Economic Social EnvironmentalGovernance1st materiality threshold 2nd materiality threshold

Diversification
of business

Business
continuity

Dialogue 
with
institutions
public

Efficiency
energy

Health and
Welfare

and welfare
corporate

Wealth
generated
and distributed

International presence

Training

Value chain

Anti-corruption

Packaging
sustainable

Protection of
consumer

Strategies
of sustainability

Positive impact on the territory

Ethics 
and integrity

Rational management
natural resources

Circularity
productive cycle

Sustainable transport policies

Stakeholder engagement

Transparent tax approach

Diversity and equal opportunities

Data
protection

ESG risk

Local community

Partnership

Mitigation
climate change

Sustainable agricultural practices

Production
local winegrowing
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Materiality Matrix
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Focus on the more material themes

An analysis of the materiality matrix shows that the fol-

lowing themes are considered of High Relevance for 

both the Group and its Stakeholders:

ENVIRONMENTAL AREA

• Circularity of the production cycle, i.e. the manage-

ment of processed raw materials, by-products and 

waste that optimises their use and ensures a circular 

economy system

• Sustainable management of natural resources, re-

ducing waste and environmental impact

• Energy efficiency, through the ability to increase 

the performance of plants and systems to use less 

energy

• Sustainable packaging, through increased reuse of 

recycled components or through reduced impact on 

the ecosystem 

ECONOMIC AREA

• Positive impact on the territory, through targeted ac-

tions

• Wealth generated and distributed to our stakeholders

• Value chain, with greater integration in the supply 

chain

• International presence, with a stronger presence 

abroad and products beyond our national borders

GOVERNANCE AREA

• Sustainability strategies: clear and forward-looking

• Ethics and integrity, as an inspiring principle for the 

conduct of the group and its staff

• Anti-corruption, to be combatted at all times and in 

all cases

• Business continuity, through communication, spe-

cial training and generational turnover.

SOCIAL AREA

• Consumer protection through analysis, testing and 

checks to ensure the quality and safety of products

• Local wine production, by means of action taken to 

support the winemaking community

• Training, through courses and developing our em-

ployees

20 | CAVIRO Group | Sustainability Report | Year 2021
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Materiality matrix - Focus by topic
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Environment
• Circularity of the 
    production cycle
• Sustainable management 
    of natural resources
• Energy efficiency
• Sustainable packaging

Governance
• Sustainability strategy
• Ethics and integrity
• Anti-corruption
• Business continuity

Social
• Consumer protection
• Wine production local
• Training

Economic
• Positive impact
    on the territory
• Wealth generated
    and distributed
• Value chain
• International presence

3.4

3.4 3.6 3.8 4.0 4.2 4.4 4.6 4.8 5.0

3.6

3.8

4.0

4.4

4.2

4.6

4.8

5.0

Economico Sociale AmbientaleGovernance
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Projects and materiality
Environmental protection, safeguarding natural 

resources and respect for fundamental human rights 

are among the essential principles that are at the 

basis of the concept of sustainability. Especially in 

recent years, the shortage of natural resources and 

the increasing need to safeguard the ecosystem 

have meant that a move to an economic model that 

is able to incorporate territorial development and 

environmental protection is ever more urgent in 

order to guarantee a sustainable future for the new 

generations.

In the light of these changes, themes regarding 

sustainable development have become the focus 

of attention for the political agendas of the most 

important world leaders: in September 2015 at the 

70th United Nations General Assembly, world leaders 

adopted a new global framework for sustainable 

development centred on 17 goals (Sustainable 

Development Goals - SDGs).

Respect for the environment, promoting the safety and 

wellbeing of employees and consumers and adopting 

models of sustainable and circular production are 

themes of fundamental importance for the Group 

which intends to continue dedicating energy and 

resources, in line with the goals outlined by the UN in 

their 2030 Agenda for Sustainable Development.

The structure of the current Sustainability Report 

aims to highlight each of these themes in the various 

sections, by reporting data, information and project 

activities that demonstrate our commitment to these 

areas as a concrete response to the wishes of our 

stakeholders. Some examples of consistency between 

relevant issues and actions taken by the Group are 

given below. 
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MATERIAL THEME ACTION CRITERIA INITIATIVES/RESULTS

CIRCULARITY OF THE 
PRODUCTION CYCLE

Management of processed raw 
materials, by-products and 
waste that optimises their use 
and ensures a circular economy 
system

ENOCHAR

BIOSULPHATE

REPHYT

BLACK TO THE FUTURE

CO2 CAPTURE

SLUDGE COMPOST SOIL AMENDMENT (ACF)

SUSTAINABLE 
MANAGEMENT OF 
NATURAL RESOURCES

Adoption of practices for 
the management of natural 
resources to avoid waste and 
reduce the environmental 
impact

UPGRADING OF OSMOSIS PLANT FOR THE RECOVERY OF 
PROCESS WATER

ENERGY EFFICIENCY the ability to increase the 
performance of plants and 
systems to use less energy

DISTRICT HEATING

SUSTAINABLE 
PACKAGING

Increased reuse of recycled 
components or through 
reduced impact on the 
ecosystem 

TAVERNELLO 2.0

CONCRETE ACTIONS IN THE COMPANY
 reduction in the use of plastics in factories, to encourage the 
purchase of materials derived from recycled and recyclable raw 
materials. 

POSITIVE IMPACT  
ON THE TERRITORY

Actions to the advantage of 
society as a whole

Once again this year there were numerous activities in support of 
organisations and events. These included: Institute for Religious 
Works, Faenza International Ceramics Museum, Italian 100km 
Imola Running Championship, Diabetes Marathon 2021, Festival 
del Buonvivere Forlì, Educauto for Ceff Non-Profit Organisation, 
Emozioni a Catena-Faenza Loves E-Biking.

WEALTH GENERATED  
AND DISTRIBUTED TO 
OUR STAKEHOLDERS

Improving economic 
performance

The Group again reported very satisfying results from the last 
financial year, both regarding margins and in financial terms. 
Increased revenue (+8%) for 390 million euro, Ebitda at 8%, 
Debt/equity 0.5 and NFP/Ebitda at 1.9 confirm the excellent 
performance.
Compared with the previous year, the share of economic value 
generated, and therefore of wealth, distributed to stakeholders 
also increased, from 92.6% to 93.5%.

DEVELOPMENT CONTRACTS 

VALUE CHAIN Greater integration  
in the supply chain

PANTA REI
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MATERIAL THEME ACTION CRITERIA INITIATIVES/RESULTS

INTERNATIONAL 
PRESENCE

Strengthening of the 
company’s international 
character, increasing the 
presence or sales of products 
abroad

Over the past year, the quota of international markets has 
increased further through the introduction of new products, an 
increased number of destination markets and of new customers. 
The Group’s international revenue was 117 million euro (+17% 
compared with the previous period)

SUSTAINABILITY 
STRATEGIES

June 2021 saw the creation of 
the Sustainability Management 
Function dedicated to defining 
the Group's sustainability 
strategy

The team is responsible for preparing the Sustainability Report 
and drawing up the Group's sustainability objectives, i.e.: business 
continuity, sustainability in the vineyard and integration of the 
sustainability plan into the business plan.

ETHICS, INTEGRITY, 
ANTI-CORRUPTION

Ethical Code, 231 Surveillance 
Body

We work, by means of these codes, principles and control models, 
as well as through training, towards conduct consistent with the 
Group's principles and mission.

BUSINESS CONTINUITY  
AND TRAINING

Training and enhancement  
of staff

At the end of the financial year, the "Docet" project was launched 
which regards the centralised training, enhancement and 
assessment of human resources to improve skills, manage changes 
in job descriptions, the intergenerational transfer of know-how 
and on-the-job training. 
The “Top Job” prize, awarded by the German Institute for Quality 
and Finance (Itqf), has been renewed again for 2021.

CONSUMER  
PROTECTION

Promotion of initiatives, 
analyses and testing to 
guarantee the health 
and safety of consumers 
(introduction of traceability 
systems through the supply 
chain, product testing to 
guarantee quality and safety, 
promotion of responsible wine 
consumption)

The CAVIRO Group adhered to "WINE IN MODERATION", an 
international programme launched in 2008 by the European wine 
industry that encourages healthy lifestyles, contributes to the 
reduction of alcohol-related harm and promotes a sustainable 
wine culture to demonstrate its social responsibility. The 
programme, spread over 17 countries with more than 1,400 
organisations participating, is based on scientific evidence, 
education and self-regulation to organise and strengthen the 
entire international wine value chain, by increasing consumer 
awareness and knowledge of consumption habits. Responsible 
consumption is an issue that the Faenza-based cooperative 
group takes very seriously and it was also mentioned by its 
president Carlo Dalmonte during the last World Forum of Wine 
Cooperatives. Joining "Wine in Moderation" was a further step 
in this direction, designed to promote the spread of good and 
sustainable habits.
“PREMIO IMPRESA AMBIENTE” (COMPANY ENVIRONMENT 
AWARD) The CAVIRO Group won the eighth edition of the 
"Impresa Ambiente Award” in the category “Best management for 
sustainable development for medium or large enterprises". With 
this award, the Faenza-based group is now a candidate for the 
"European Business Award for the Environment". 

LOCAL WINEMAKING Support for the winemaking 
community (guarantee of 
profitability and continuity in 
farming operations etc.)

Two projects are currently underway:
1. experimentation to evaluate different forms of in-the-field 

vine-training systems for different degrees of mechanisation 
in the most representative vineyards in our areas, and future 
assessment of mechanisation systems.

2. project in collaboration with the Persolino Agricultural 
Institute: support for teaching and experimental trials in the 
field and in the cellar.
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CAVIRO’s actions 
and the Sustainable Development 

Goals (SDGs)

8
Dignified work 

and economic 

growth

12
Responsible 

consumption and 

production

16
Peace, justice 

and strong 

institutions

13
Acting for 

the climate

3
Health and 

wellbeing

9
Industry, 

innovation and 

infrastructure

7
Clean and 

accessible energy

7 Sustainable 
Development 

Goals

The table below identifies the 7 Sustainable Development Goals (SDGs) towards which 

the CAVIRO Group is acting concretely with tangible results through far-reaching initia-

tives and projects, adopting the material themes that are most relevant to the sensibili-

ties of the company and its stakeholders.
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UN 2030 SDG GOALS MATERIAL THEMES CHAPTERS

ENVIRONMENTAL AREA

Circularity of the production cycle 4. A green circle in continuous movement

  

Sustainable management of 
natural resources

4. A green circle in continuous movement

  

Energy efficiency 4. A green circle in continuous movement

 
 

Sustainable packaging • Introduction - main initiatives
2. Scenario of reference and performance 
4. A green circle in continuous movement

 ECONOMIC AREA

 

Positive impact on the territory, 
through targeted actions

6. Commitment to our communities and 
territories

Wealth generated and distributed 
to our stakeholders

2. Scenario of reference and performance

Value chain, with greater 
integration in the supply chain

3. The value of the supply chain

 
 

International presence, with a 
stronger presence abroad and 
products beyond our national 
borders

• Introduction - main initiatives
1. Profile of the Group
2. Scenario of reference and performance

GOVERNANCE AREA

Sustainability strategies: clear and 
forward-looking

• Introduction - main initiatives
1. Profile of the Group

Ethics and integrity, as an inspiring 
principle for the conduct of the 
group and its staff

1. Profile of the Group
3. The value of the supply chain
5. People

Anti-corruption, to be combatted 
at all times and in all cases

1. Profile of the Group

Business continuity, through 
generation turnover and role 
reskilling

• Introduction - main initiatives
5. People

SOCIAL AREA

Consumer protection through 
analysis, testing and checks to 
ensure the quality and safety of 
products

6. Commitment to our communities and 
territories

  

Local wine production, by means 
of action taken to support the 
winemaking community

• Introduction - main initiatives
3. The value of the supply chain

Training, through courses and 
developing our employees

• Introduction - main initiatives
5. People

La
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UN 2030 GOALS

1966
Year 
of foundation

7
Factories

35,200
Hectares of vines 
in 7 Italian regions

Leader 
In Italy in the  
packaged wine sector

12,000
Growers 
and 29 members

660
Thousand tons  
of grapes produced

6.7% 
Market share 
of  large-scale retail 
trade by value  
(13.4% by volume)

193
Million litres 
of wine sold

An overview
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AVIRO is a major cooperative in Italy consist-

ing of 29 members, including 27 local wine 

cooperatives and 12,000 growers in 7 re-

gions of Italy (Veneto, Emilia Romagna, Tuscany, Marche, 

Abruzzo, Puglia and Sicily) for a total of 35,200 hectares 

under vine. Grape production for the past year regis-

tered at 660 thousand tons (approximately 9.4% of Ita-

ly’s grapes) for overall sales of 193 million litres of wine.

CAVIRO was founded in 1966 with the mission of giving 

value to member-growers’ grapes whilst orienting them 

towards the production of varieties of interest, paying 

attention to quality with reduced environmental impact. 

With its subsidiaries Leonardo da Vinci spa and Cesari the 

group sells a complete range of Italian wines, that are in 

line with international taste and distinguished by an excel-

lent price-quality ratio, to almost 80 countries around the 

world and to all levels of consumer.

The strength of CAVIRO as a farming cooperative lies in 

its capacity to oversee an integrated supply chain that 

goes from the vineyard to bottling. It is Italy’s number 

one producer of table wine thanks to the Tavernello 

brand and plays a leading role in the winemaking sector 

also thanks to a group of premium and superpremium 

brands whose products, from Veneto to Tuscany, are 

considered among the top ambassadors of Italy on world 

markets. The Group, number one in the wine sector in It-

1.1. About us
Italy’s largest winery, with the ability to develop a unique model of 

circular economy with an almost complete recovery of waste from the supply chain
Growing values together, from the roots
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12,000
VINE GROWERS

AGRICULTURAL 
COOPERATIVE 
FOUNDED IN 

1966390mln 
REVENUE IN 2021

660mila
TONS
 OF GRAPES 
PRODUCED
(9.4% OF ALL ITALY’S 
GRAPES)

7mln
CONSUMER 
HOUSEHOLDS

29 
MEMBERS 
INCLUDING  
27 WINERIES  
IN 7 REGIONS 
OF ITALY

193mln 
LITRES OF WINE 
SOLD 
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and tartaric acid production as well as for the extraction 

of quality substances such as oenocyanin (a natural food 

colouring agent) and grape seeds for polyphenols.

Thanks to technological know-how and state-of-the-art 

equipment for the transformation of waste into resourc-

es, CAVIRO Extra is nowadays a point of reference for 

the supply of semi-finished products and raw materials 

for leading firms in the fields of pharmaceuticals and 

food & beverage. It is Italy’s second producer of alcohol 

and a significant player on the international market of 

natural tartaric acid.

Moreover, CAVIRO Extra has worked with renewable 

sources for a long time, producing sustainable ener-

gy both from waste from internal production and from 

other companies in the food sector, reducing the envi-

ronmental impact considerably. The development of 

services linked to the environment has led to Enomondo 

being founded. This company, participated by the Hera 

Group, has the mission of producing renewable electric-

ity from waste from grapes and from prunings as well 

as non-recoverable waste, to cover 100% of the energy 

needs of the Group’s plants and bottling premises.

aly in terms of market share both for volume and value, 

uses various packaging solutions (Tetra Pak, glass, bag-

in-box, barrels etc.) and sells wines both under its own 

name and through private and exclusive labels. While 

the majority of sales are via large-scale distribution and 

abroad, other distribution channels, including Horeca, 

are also involved.

This leadership is endorsed by the hundreds of awards 

received in recent years, with recognition gained from 

the most important national and international competi-

tions such as Mundus Vini, Gambero Rosso, Wine Spec-

tator and Migliori Vini Italiani. Aiming for a near-total 

recovery of waste throughout the supply chain, the CA-

VIRO Group was a pioneer at national and international 

level having adopted a model of circular economy which 

has allowed us to limit environmental impact whilst at 

the same time expanding our business activities to more 

markets.

With the recovery of by-products from wine production 

and their successive transformation into noble products, 

CAVIRO Extra, one of the Group’s companies, holds a 

significant position in the international field of alcohol 

 70%
Italy

30%
Abroad

-

20%
Alcohol, must 
and tartaric acid

15%
Energy and 
environment

65%
Wine

CAVIRO Group – Breakdown of revenue for 2021

CAVIRO Group – Breakdown of revenue by market FY 2020/21
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ithin the current company structure, 

CAVIRO Sca – the parent company – 

has direct participation in five firms, in-

cluding four that operate in wine production: Leonardo 

Da Vinci (formerly known as dalleVigne), Gerardo Cesa-

ri, which itself controls Cesari Vigneti, Bolé and Adriatica 

ProWine, together with CAVIRO Extra, the point of ref-

erence for the recovery of by-products from the supply 

chain, and Enomondo.

This structure is the result of a growth strategy aimed 

at business diversification and a focus on the individ-

ual fields of activity, also in response to the substantial 

changes which have taken place in these fields to regula-

tions and in the market.

To this end, winemaking and biorefining activities have 

been organised autonomously, operating in line with the 

specific needs of supply, transformation and sales.

CAVIRO SCA

CAVIRO Sca is a consortium of cooperatives created as 

a natural solution to the requirements of local wine co-

operatives and wholesale fruit and vegetable markets. It 

was founded in 1966 and has been operative since 1973. 

In 1984 the COROVIN consortium was incorporated 

and in 1988 the Cantina dei Castelli Modenesi winery. 

The firm’s activities include the production, bottling and 

marketing of so-called table wines, geographical indi-

cation wines, denomination wines and wines packaged 

in cartons and in bottles, still and semi-sparkling, at its 

plants in Forlì and Savignano sul Panaro. In the finan-

cial year 2020/21 it exported its wines to 66 countries 

around the world. The main countries, by billing area, in-

cluded the United Kingdom, Germany, France, Switzer-

land and the United States.

GERARDO CESARI

Founded in 1936, Gerardo Cesari Spa has  over the years, 

become synonymous with the wines of Verona and  has 

recently entered the  list of the best 100 Italian wine pro-

ducers. Already during the 1970s,  Cesari’s Amarone was 

one of the first Valpolicella wines to be distributed over 

five continents. Today Gerardo Cesari has set itself new 

goals: to respond to the market by producing wines that 

are contemporary whilst respecting traditions, produc-

tion that is environmentally sustainable and to provide 

consumers with guarantees through careful certification 

of the production processes. 69% of the company’s total 

revenue comes from international sales with wines dis-

tributed in over 47 countries (the top five being Canada, 

USA, Switzerland, Netherlands and Japan).

CESARI VIGNETI

The Cesari Vigneti firm is 100% controlled by Gerardo 

Cesari Spa, and operates through the direct manage-

ment of farming estates that produce grapes for the pro-

duction of Valpolicella DOC/DOCG and Lugana wines.

LEONARDO DA VINCI

Leonardo da Vinci Spa was created in 2002 by Cantine 

Leonardo da Vinci. Thanks to an ample range of premium 

and super premium wines, today the company has ex-

ported to 42 countries and the da Vinci Chianti is a mar-

ket leader in the United States. 

In addition to the United States, other major importers 

include Germany, Austria, Canada and Switzerland.

CAVIRO EXTRA

The mission of CAVIRO Extra is to give value to the 

by-products of the Italian food-farming sector, through 

the best technological and procedural know-how, whilst 

aiming for the highest standards of environmental protec-

tion. The company supplies both Italian and multinational 

pharmaceutical, food and beverage, cosmetics, construc-

tion, agricultural and chemical firms with semi-finished 

and raw materials. Today CAVIRO Extra is Italy’s second 

producer of alcohol by volume and top in terms of pro-

1.2. Company structure
Business diversification to optimise growth
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pany’s activity deals with the recovery of the organic 

parts of biomass and waste from industrial farming to 

produce various types of soil conditioner that return to 

the field as natural fertilisers in a virtuous cycle.

ADRIATICA PROWINE

The company, which is 100% controlled by CAVIRO Sca, 

works mostly with wines from the eastern part of the 

country (Romagna, Abruzzo and Puglia as well as Sicily) 

for the market segment of distributor brands, entry level 

products and discount sales channels.

BOLE’

Bolé S.r.l. (50% held and non-consolidated)

Two of the Emilia Romagna region’s major cooperatives, 

CAVIRO Sca and Terre Cevico, founded this company at 

the end of 2017 with the aim of increasing the consump-

tion of wines from Romagna by supporting the new de-

nomination Novebolle Romagna Spumante DOC with 

Bolé brand products.

duction capacity. It is also a significant player in the global 

sector of tartaric acid and one of the first European com-

panies to have implemented a circular economy with a 

virtually total recovery of waste. The company’s product 

range also includes grape-must, oenocyanin, fertilisers 

and the supply of industrial services. Production plants 

are located in Faenza and Treviso.

ENOMONDO

The company is an equal joint venture between CAVI-

RO Extra and Herambiente, founded with the aim of 

managing the production plants, distribution and sales 

of thermal energy and electricity, through the recovery 

and treatment of non-recoverable waste and biomasses 

including pomace, mowings and prunings. Thanks to the 

waste and by-products from CAVIRO’s wine production 

together with material collected by Hera (mowings and 

prunings from the local area), the structure is able to 

produce thermal energy and electricity, creating a vir-

tuous circle between industrial production and energy 

from renewable sources. The second branch of the com-

50%100%

100%100%100%50% 80%
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Italy and on the international market. In order to respond 

to the new competitive challenge, the Group decided to 

initiate a process of product diversification, by increas-

ing the quantity and quality of raw materials procured.

A game-changing step was opening membership to win-

eries based in other regions of Italy including Abruzzo, 

Marche, Tuscany, Puglia, Sicily and, more recently, also 

Veneto. The introduction of other Italian regions and an 

increased investment in area under vine led to a growth 

in volume and an increased number of varieties worked 

with as well as greater diversification of the risks linked 

to extreme weather conditions.

These changes to procurement allowed for product 

diversification which subsequently brought added val-

ue to the market through bottling and launching new 

brands. Thanks to a new, wider product range (Pigno-

letto, Chardonnay, Lambrusco, Merlot, Syrah – Cab-

ernet etc., marketed under the brand names of Tav-

ernello, Tavernello frizzante, Castellino, Brumale and 

 current structure of the CAVIRO Group is 

the result of a process of adaptation which has, 

over the years, interpreted the evolution of the 

market whilst preserving its cooperative core and thus 

maintaining the main priority of giving importance to 

members’ wine production.

During the early years, membership was limited ex-

clusively to local cooperatives based in Romagna that 

were largely focused on working with Trebbiano and 

Sangiovese grapes, obtaining great quantities of table 

wine marketed in large units. The introduction of highly 

innovative packaging – cartons – and the creation of the 

“Tavernello” brand proved to be winning intuitions and 

rapidly led the Group to become leader in Italy in terms 

of the volume and value of sales.

Over the following years, there was a radical change in 

consumers’ lifestyles with a consequential change in 

the demand for wine, with everyday and premium or su-

per-premium wines at opposite ends of the scale, both in 

1.3. Our history
Through innovation, proximity to the local territory and a strategical vision, 

the CAVIRO Group has become a major industrial presence, 
whilst maintaining its agricultural roots. 

ASSEMBLY
AUDITING
COMPANY

BOARD 
OF DIRECTORS  

DIRECTOR AND
MANAGEMENT TEAM

BOARD OF STATUTORY
AUDITORS
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Alongside such growth in the wine sector, the CAVIRO 

Group has extended its field of activity to include distil-

lation and environmental services, through the recovery 

of by-products obtained from processing grapes. In an 

almost pioneering move, CAVIRO already began in the 

1980s in fact, to work with renewable sources by pro-

ducing energy from the company’s own waste, achiev-

ing a model through which all by-products are recov-

ered completely. This has given rise to a clear example 

of circular economy that is advantageous both to the 

company and its local area. The Group’s commitment to 

innovation, through the controlled firm CAVIRO Extra, 

has expanded to include the production of advanced 

biomethane which contributes to the promotion of an 

ever-more sustainable mobility.

BotteBuona d’Italia), the CAVIRO Group is now a mar-

ket leader in the field of large-scale retail bottled wine 

and distribution has been broadened to include the 

Horeca industry with the brand names of Romio, Tini 

and Terreforti for bottled wines and kegs, and CAVI-

RO, Tavernello, Castellino and Paesello for carton and 

dispenser wines. Ongoing development on the interna-

tional market also continues through the introduction 

of new products and new territories and by strength-

ening relationships with existing customers.

A further strategic development to the current company 

structure in recent years involved the acquisition of two 

historic and celebrated companies specialised in supe-

rior premium and super-premium quality wines: Dalle 

Vigne Spa based in Tuscany (now renamed as Leonardo 

da Vinci Spa) and Gerardo Cesari Spa in Veneto. Thanks 

to these investments, the CAVIRO Group is nowadays 

a strong competitor in the wine sector both in Italy and 

abroad.
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1.4. Cooperative identity  
and system of governance

A system of governance that guarantees the democratic nature of the cooperative, 
the participation of members and the transparency of operational management.

AVIRO Sca is a consortium of cooperative 

wineries, within which the mutual exchange 

consists of the conferment by members of 

agricultural raw materials.

Members provide:

• wine, which is given added value through bottling 

and packaging and is marketed on both the national 

and international markets; 

• pomace, lees and other by-products which are 

used for the production and marketing of rectified 

concentrated must, oenocyanin and derivatives of 

calcium tartrate as well as compost and electricity, 

following the current principles of the circular econ-

omy.

A cooperative is an independent association of individu-

als that join together voluntarily in order to satisfy their 

own requirements through the creation of a business 

based on common property that is controlled democrat-

ically. 

Whilst the main objective of a business based on capi-

tal is to gain maximum profit with adequate remunera-

tion on capital to members, the values of a cooperative 

business have a wider basis which is detailed through the 

principles of cooperation: free and voluntary member-

ship, democratic control by members, the financial par-

ticipation of members, autonomy and independence, ed-

ucation, training and information, cooperation between 

cooperatives and commitment to the collectivity. 

Italian law identifies the distinguishing characteristic of a 

cooperative business as the mutualistic aims of its activi-

ties. The mutualistic principle takes shape in the cooper-

ative mission to guarantee its members with goods, ser-

vices or opportunities for work with better conditions 

than if they were to operate autonomously on the free 

market. In the case of profits, these are distributed as 

a rebate given to members not in relation to the capital 

contributed – as happens with capital businesses – but 

based on the levels of mutual exchange that take place 

between the member and the cooperative. With regard 

to goods contributed to the cooperative, members en-

joy better conditions than those found ordinarily on the 

market in terms of guaranteed withdrawal of the wine 

and other by-products, certainty and methodology of 

payments and remuneration for the raw materials con-

ferred. All of these elements contribute to the financial 

sustainability of the local farms, supporting their contin-

ued activity and promoting the development of contem-

porary methods of viticulture.

In line with the legal regulations regarding cooperatives, 

CAVIRO Sca has adopted a structured system of rules 

for its governance and operation in order to guarantee 

the respect of the cooperative values of democracy, mu-

tuality and solidarity.

The Articles of Association define the functions of the 

cooperative’s two main bodies of governance: the As-

sembly and the Board of Directors, which includes the 

President and two Vice-presidents. 

Alongside these, the Board of Statutory Auditors carries 

out its work of surveillance and the Director and man-

agement team are active in the operational running of 

the cooperative and of the Group as a whole.

The Board of Directors is responsible for surveillance 

and management control as well as for the administra-

tion of aspects connected directly to the cooperative’s 

mutualism. These duties include drawing up internal reg-

ulations for CAVIRO Sca, which are then reported to and 

approved by the Assembly. These regulations, already 

adopted for a long time, are defined and shared by the 

members themselves to ensure the democratic and ef-

ficient running of the cooperative. The regulations are 

updated regularly so as to respond appropriately and 

efficiently to new requirements as they develop. There 

are currently 5 regulations in force (bulk wine, packaged 

wine, by-products, members’ special category and fund-

ing), all of which have been updated recently.
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CAVIRO Sca also has a Members’ office, which follows 

operational relations with member wineries closely. 

Company management is based on ethical principles and 

maximum transparency. Already some time ago CAVIRO 

Sca adopted an Ethical Code and a model of organisa-

tion, management and control as detailed in the 231/01 

Italian legislative decree. The company also has SA8000 

certification, which means it respects precise principles 

of social responsibility and works to have a positive ef-

fect on the social and cultural impact of its activities on 

the local territory and community. 

Close attention is also paid to information sharing and 

communication with the direct and indirect membership 

base.

Art. 3 (Mutualistic purpose) 
of the Articles of Association of CAVIRO 
Sca  approved on 27.04.2018
“The consortium is based on and governed 

according to the principles of mutuality without 

aims of private speculation and its purpose is to 

bring the best possible value to the agricultural 

production of its members and the protection and 

improvement of the conditions and activities of 

the farming membership. 

In this context, the consortium aims to promote 

the organisation of the activities carried out by 

members, with a view to improving the quality 

of products marketed including through specific 

brands.” 
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Corporate bodies and their duties

ASSEMBLY
BOARD  
OF DIRECTORS

BOARD OF STATUTORY AUDITORS

All of the regulations drawn up by the 

cooperative are shared through the 

Assembly which is the cooperative’s 

principal agent of democracy. It is 

responsible for carrying out the 

following duties:

• approval of the financial 

statements and the allocation of 

profits, 

• resolution to pay a rebate, if any, 

• approval of internal regulations, 

• appointment and removal of the 

management body, the Board of 

Statutory Auditors and the party 

appointed for the statutory audit 

of the accounts, 

• setting the relative fees, 

• possible resolution to issue shares 

to funding members,

• resolution on all other matters 

indicated by law.

The Assembly is required to meet 

for a regular session once a year. 

As indicated in the Articles of 

Association, an exception is made 

to individual voting, attributing 

votes linked to the nominal capital 

contributed and differentiating 

between cooperating members and 

funding members. Any modifications 

to the Articles of Association or 

dissolution of the cooperative are 

however decisions that may only 

be approved during extraordinary 

sessions.

The Board of Directors, according 

to the Articles of Association, may 

be made up of a variable number 

of between 11 and 23 members 

elected by the ordinary Assembly 

of members, which determines in 

advance its number and structure. 

Directors may not be elected for a 

period of more than three financial 

years.

In its current formation, CAVIRO’s 

Board of Directors is made up of 

13 members, all elected by the 

cooperating members, while the 

single funding member has a say in 

the appointment of a member of the 

Board of Statutory Auditors.

The 13 members, including the 

President and two Vice-presidents, 

are decided in order to guarantee an 

appropriate representation of the 

different areas of contribution (wine 

and by-products) and of the different 

territories in which the cooperative 

works. 

The Board of Directors meets 

regularly.

The Board of Statutory Auditors is 

made up of 3 standing auditors and 

2 alternate auditors, elected by the 

Assembly among the individuals 

qualified in accordance with the law.

Auditors remain in office for three 

financial years 

and may be re-elected.
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Board of Directors at 31/08/21

CARLO DALMONTE President

STEFANO LAZZARINI Vice-President

RAIMONDO RICCI BITTI Vice-President

MAURIZIO BALDISSERRI Director

ARISTIDE CASTELLARI Director

RAFFAELE DREI Director

MARCO FONTANESI Director

FRANCESCO LABBROZZI Director

RITA MACRIPÒ Director

PAOLO PASINI Director

ALESSANDRO PATUELLI Director

GIANFRANCO RAVAGLIA Director

SALVATORE SALADINO Director

Board of Statutory Auditors at 31/08/21

GIAN LUCA GALLETTI President

STEFANO BARGOSSI Standing Auditor

DAMIANO BERTI Standing Auditor

ENRICO MONTANARI Alternate Auditor

MORENA VISENTIN Alternate Auditor
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Model of organisation,  
management and control 231
During the year, the Company updated its 

Organisational Model pursuant to Legislative Decree 

231/01, the amendment of which became necessary 

due to new legislation, which extended the catalogue 

of predicate offences for which entities may incur 

corporate liability, pursuant to Legislative Decree 

231/2001.

Ethical Code 
The Board of Directors of CAVIRO Sca adopted an 

Ethical Code as far back as 2005, with regular updates, 

the most recent of which in August 2021. 

In line with its cooperative mission, “CAVIRO Sca 

aspires to maintaining and developing the relationship 

of trust with its stakeholders, that is with those 

categories of individuals, groups or institutions 

whose contribution is required to achieve the mission 

of CAVIRO Sca or who have an interest at stake for 

its pursuit”. The stakeholders include members, 

customers, suppliers and other partners of CAVIRO 

Sca, such as those local and national communities 

within which the cooperative and the Group, as a 

whole, operates. 

The Ethical Code identifies the criteria for behaviour 

required of CAVIRO Sca’s collaborators towards each 

category of stakeholder, out of respect of the general 

principles of the cooperative and to prevent the risk 

of unethical behaviour. In addition, mechanisms for 

its fulfilment are defined, describing the system of 

control aimed at the observance of the Ethical Code as 

well as its improvement. 
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INNESTI
The digital publishing project promoted by CAVIRO 

that tells Stories of Sustainability is now one year old. 

INNESTI (“grafting”, in English) is a unique meeting 

place, one where we can all experience a new life 

and imagine a sustainable future. The E-magazine, 

published quarterly on www.innesti.com, contains a 

collection of items and contributions that touch on 

various topics and tell of their richness. In fact the 

name of the project is a metaphor where “innesto” 

means a “graft”: an ancient technique used to improve 

a plant and strengthen its resistance, with human 

intervention bringing together two elements in a 

pre-existing context in order to create value and 

enrichment.

Inside you'll find news about people and what they say, 

projects and research, best practices and trends and 

also a great challenge: to create something that does 

not yet exist. 

With its inclusive and quality information aimed at 

the general public, CAVIRO acts as an authoritative 

advocate for sustainability, where it aims to spread a 

culture of awareness that helps to form a collective 

and responsible conscience. 

In the first six issues published, 70 personalities were 

involved, achieving exceptional visibility with over 

220,000 visits to the site.

Facebook page has 8,000 followers and the newsletter 

has 5,000 subscribers. The magazine's Instagram 

channel has also recently been launched.
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CAVIRO members which directs the actions of the 

winegrowers themselves on crucial issues such as the 

use of natural resources and working conditions. The 

third project concerns human resources and aims to 

work on the concept of business continuity, in terms 

of growth and continuous training, to manage new 

professional roles and turnover between current 

and new generations to ensure intergenerational 

transition. As part of this project which looks at 

CAVIRO's human resources, a training programme 

involving 3,000 training-hours is being organised to 

train all of its nearly 600 workers on sustainability 

issues.

The last project, currently being evaluated, concerns 

the ambitious goal of carbon neutrality and 

investments to offset the emission of greenhouse 

gases with the absorption of carbon emissions.

With a view to continuous improvement, CAVIRO is 

outlining the steps to be taken over the next three 

years, seeking, if possible, to anticipate the objectives 

of the UN 2030 Agenda and to lead the way for 

others who are only now setting out on the road to 

sustainability.

Communication with stakeholders
In order to encourage a solid relationship between 

CAVIRO Sca and its associated wineries, great attention 

is paid to the diffusion of information in order to 

guarantee transparency in the decision-making 

processes and strategical choices of the Group. The 

President and Director are responsible for member 

relations, holding meetings in the area (once or twice 

a year) or on the occasion of events that bring the 

membership base together (for example during the 

two major trade fairs Vinitaly and ProWein). This is 

reinforced by the local commitments of the Director 

who represents each specific geographical area.

Other communication activities include the monthly 

distribution of the house organs CAVIRO IN PILLOLE 

and EXTRA and the periodical ARIANNA, which 

present the main news and developments involving 

the Group. ARIANNA, in particular, is also distributed 

to the indirect membership, that is growers that 

contribute to CAVIRO Sca’s member wineries.

Sustainability in management
Concern for the environment and the community have 

been part of CAVIRO's history since its foundation. The 

cooperative nature of its organisation and its strong 

links with local communities, strengthened by the 

particular nature of the sector in which it operates, 

have made CAVIRO a company that is able to listen 

to the needs of the environment that surrounds it 

and of the people who live there as it seeks through 

its activities to provide innovative answers that are 

strongly integrated with its business. 

Sustainability therefore lies in CAVIRO’s roots and over 

the last five years it has formed part of an organised 

and progressive path which has filtered through to all 

areas of its life. 

The first step in the process was to become SA8000 

certified in 2018. The certification commits the 

company to observation of precise principles of social 

responsibility and to work to make a positive impact 

on the social and cultural effects of its activities on 

the local territory and community. At the same time, 

it is committed to working with its s so that they are 

guided by the same operational approaches. 

The second step was to publish a Sustainability 

Report for the first time in 2019. This decision enabled 

CAVIRO gather together all it had done to support the 

environment and the community in over 50 years of its 

history and to set out the direction in which to direct 

future investments and projects. 

As part of this journey, in 2021 the company decided 

to introduce an internal Sustainability Management 

function entrusting it to an all-women team already at 

the helm of other CAVIRO functions: Silvia Buzzi, HSE 

Manager, Sara Pascucci, Head of Communication and 

Elisa Massimiani, FP&A Manager. 

In this first year of activity, Sustainability 

Management defined three strategic goals for the 

financial year 2021-2022 and, in the medium term, 

four objectives to be pursued in the three-year period 

2021-2024. 

The first project aims to integrate the Sustainability 

Plan with the Business Plan in terms of actions, 

resources, costs and investments. The second objective 

is to bring sustainability into the vineyard by drawing 

up and distributing a protocol to be followed by 
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Così si coltiva 

la sostenibilità

Magazine di informazione per i viticoltori del Gruppo Caviro / gennaio 2021
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UN 2030 GOALS

390
Million euro
group revenue in the 2020/21  
financial year (+8%)

65%
Proportion of revenue from 
wine B2C 

88 
Million euro of international 
sales in B2C sector (+6%)

117
Million euro of Group’s 
international sales  
(B2B+B2C →+17%)

31
Million euro of group EBITDA  
equal to 8% of turnover

+80
International markets  
reached by the Group

29
Million euro of international 
sales in B2B sector (+75%)

1°
Advanced biomethane 
production plant using waste 
from the agro-industrial chain

840
Awards

1°
Position on  
Italy’s wine market

An overview
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Italian macroeconomic  

scenario

As restrictions are gradually lifted, the service sector 

is benefiting from the return of customers to shops and 

restaurants and the recovery in the travel and tourism 

sector. The manufacturing sector is performing strongly, 

although production continues to be held back by short-

ages of materials and equipment. 

The spread of the Delta variant (Covid19) is worrying 

and could slow the recovery of world trade and the full 

reopening of the economy. Overall, 2021-22 should lead 

to a full recovery of the loss in GDP incurred during the 

pandemic, although still far from the peak levels of 2007. 

It will be crucial to make the best use of the Next Gen-

eration EU resources and the actions provided for under 

the NRRP. There is also the unknown factor of possible 

inflationary pressures in the near future. In fact, in this 

last period of the year we are witnessing strong increas-

es in raw materials ranging from energy to transport and 

from glass to paper, not to mention the results of the 

grape harvest, which risk significantly inflating prices, in 

a market that is still economically weak and running up 

against the policies of commercial distributors, who are 

concerned by the same problem in all product catego-

ries.

International macroeconomic 

scenario

ccording to ISTAT (Italian office for statistics) 

and ECB research, the current internation-

al macroeconomic scenario still appears to 

be affected by the economic and social impacts of the 

Covid-19 Coronavirus pandemic. After the heavy losses 

caused by the pandemic in 2020, we saw a "rebound" 

in the global economy. The development of vaccines 

and government fiscal support policies bode well for 

an economic recovery, which regained momentum in 

2021. However, short-term predictions remain uncer-

tain and much will depend on the effectiveness of vac-

cination. The risk of a new wave of contagion could delay 

economic recovery until subsequent years. On a global 

scale, it is the emerging Asian countries, led by China and 

India, that will recover fastest. The "rest of the world" 

will return to pre-Covid levels more slowly with a more 

variable timeframe. More specifically, average growth 

in GDP of 3.9% in 2021 is projected for advanced econ-

omies, after a 5% decline in 2020. The United States is 

expected to grow by 4.2% in 2021 and by 3.4% in 2022. 

The improvement will be slower for the Eurozone, as it 

must recover from a 7.1% slump in its economy in 2020. 

The recession, the deepest among advanced markets, 

will have to wait until 2022 (+4.9%) to return to pre-pan-

demic levels despite a forecast of +4.2% in 2021.

2.1. The international scene 
and Italy’s role

Macroeconomic scenario still strongly  
affected by the pandemic.
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value. Specifically (Chart 2.1), in terms of sales volumes – 

totalling over 500 million litres of packaged wine in 2021 

(Year ending in: August) – the base of the sales pyramid 

is occupied by carton wine and other everyday formats 

such as bag-in-box and plastic (average price 1.52 €/li-

tre) with a quota of 36.9%, followed closely by everyday 

products in glass bottles (averaging 3.37 €/litre) with a 

market share of 36.4%. Occasional wines sold in glass 

bottles – with a much higher average price of 7.12 €/li-

tre – play a lesser role with about a quarter of the market 

(26.8%). These trends are reversed when the analysis fo-

cuses on value of sales. 

Of the 1.86 billion euro spent on packaged wine sold 

through large-scale retail channels in 2021, nearly half 

was on occasional bottled wines (51.6%), while the to-

tal share for the everyday wines categories changed to 

33.2% for glass bottles and 15.2% for cartons.

 
onsumption of packaged wine in the twelve 

months ending August 2021 was actually the 

same by volume as in the previous year (-0.2%), 

with growth in value of 6.1% (Table 2.1). As regards the 

formats chosen by consumers, 0.75 L. bottles continued 

to grow, up 4.7% by volume and 9.7% by value, with sales 

in the large-scale retail trade reaching almost 1.5 billion 

euro. On the other hand, the following declined: litre and 

a half bottles (-12.2% vol.), large formats (-11% vol.), wine 

packaged in plastic (-11% vol.); while consumption fell, 

cartons fell less sharply than the other everyday formats 

(-3.7% vol.). Bag in Box formats continued to grow, clos-

ing the year ending August 2021 with +3.9% by volume. 

An analysis of sales of packaged wine (in glass, cartons, 

bag-in-box and plastic) through large-scale retail by 

type and price segment shows that the everyday cate-

gory leads in terms of quantity, while the more premium 

wines, that is those consumed less frequently or occa-

sionally and with a higher average price, dominate by 

2.2. The wine market in Italy
Growth by volume and value in 0.75 bottle and Bag in Box formats. 

Carton, Plastic and other formats in decline
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Table 2.1 Packaged wine consumption in August 2021

SALES BY 
VOLUME

% CHANGE 
IN SALES BY 

VOLUME 
COMPARED 

WITH 2020

SALES BY 
VALUE

% CHANGE 
IN SALES 

BY VALUE 
COMPARED 

WITH 2020

AVERAGE 
PRICE BY 

VOLUME/
LITRE

% CHANGE 
IN AVERAGE 

PRICE BY 
VOLUME/LITRE 

COMPARED 
WITH 2020

Total Packaged wine 502,987,524 -0.2 1,856,697,096 6.1 3.69 6.2 

Wine Up To 0.75 L 281,163,676 4.7 1,482,888,096 9.6 5.27 4.8 

Cartons 134,265,408 -3.7 197,888,273 -4.3 1.47 -0.6 

Wine From 0.76 L To 2 L 36,341,751 -12.2 91,201,943 -11.5 2.51 0.8 

Bag-in-Box 19,552,281 3.9 35,250,513 6.1 1.80 2.1 

Wine in Other Formats 16,586,471 -11.0 28,235,645 -11.0 1.70 0.0 

Plastic 15,077,943 -11.0 21,232,628 -9.1 1.41 2.1 

Total Doc + Docg 189,451,094 3.4 1,060,682,592 9.3 5.60 5.7 

Total Igt 124,790,956 3.2 473,198,624 7.2 3.79 3.9 

Total Other 188,745,475 -5.4 322,815,898 -4.6 1.71 0.9 

Total Still 437,564,862 -0.1 1,621,038,832 6.9 3.70 7.1 

Total Semi-Sparkling 65,422,658 -0.3 235,658,285 0.4 3.60 0.7

Source IRI

Chart 2.1 Large-scale retail trade sales of packaged wine in Italy: segmentation of the packaged wine 
market by product type by volume and by value (2021*)

Weight by value Volume weight

BRIK AND OTHER FORMATS** DAILY 
1.52€/lt

DAILY GLASS
3.37€/lt

OCCASIONAL GLASS
7.12€/lt

51.6%

33.2%

15.2%

26.8%

36.4%

36.9%

*Year ending: August 2021. Total Italy hyper+super+mini-markets

**Bag-in-Box, demijohn, plastic.

Source: IRI
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Italy

he CAVIRO Group's main Brands target every 

day wine consumption. In recent months they 

therefore suffered from a fall in consumption 

compared with the first half of 2020, when lockdowns 

were in force with bars and restaurants closed. Overall, in 

cartons the Tavernello brand ended the year with a 4.2% 

drop by volume compared with last year, with the 1-litre 

cartons down 5.7% and the 0.75 L triple package (0.25 

Lx3), which still maintained good performance (+3.1%). 

Consumption of Castellino did well and although it was 

down one percentage point by volume, it increased as a 

percentage of wine in cartons. As regards CAVIRO prod-

ucts bottled in 0.75 L glass, the season also compares with 

high sales in 2019/20: overall, the total number of CAVI-

RO bottles sold in the large-scale retail trade was down by 

4.1%.

Specifically, Botte Buona lost 3.8% by volume and Brum-

ale with -12.1% and Tavernello tappo Stelvin with -39% 

were down even further. In the semi-sparkling white seg-

ment, CAVIRO's strategic brands closed the year ending 

August 2021 in line with consumption for the previous 

season: Tavernello Frizzante +0.8% and Solegro -1.1% 

(although the latter repositioned its average retail price 

by almost 15 percentage points).  Despite this, CAVI-

RO remained in first place in the ranking of large-scale 

retail trade producers for the year ending August 2021 

(Source: IRI) (Chart 2.2).

CAVIRO ranked first for sales in the packaged wine 

segment, with a market share of 6.7% by value and 

13.4% by volume. In particular, in the carton category, 

the 40.5% by volume and 46.5% by value sold in su-

permarkets actually refer to Group products. A leading 

position in carton sales is again seen when attention 

is focused on private label products, where the Group 

2.3. CAVIRO: the wines 
and competitive positioning 

in Italy and abroad
The 0.75 L triple carton package (0.25L x3) performed well, 1 L cartons were down, but CAVIRO  

still remained top of the large-scale retail trade rankings International trade grew 7.5%

Chart 2.2 Ranking of Producers in Year Ended August 2021 in the large-scale retail trade
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ranks first among suppliers by volume and by value in 

the large-scale retail trade. In the bottled product seg-

ment, the CAVIRO Group is also ranked among the top 

players in the market: 3rd position for sales by volume 

and 4th position by value in Italy’s hypermarkets and 

supermarkets (Chart 2.3). 

The vast array offered, which ranges from the everyday 

to sub-premium and premium segments, including still, 

semi-sparkling and sparkling wines, marketed in carton, 

bag-in-box and bottle, and which has always undergone 

continual development, with new ranges or products in-

troduced each year in order to respond to market trends, 

allows the Group’s range to adapt perfectly to all targets 

and every consumer requirement, both at home and 

away from home.

 In the everyday sector, the historic and renowned Tav-

ernello brand prevails, the most consumed wine in Italy 

and the made in Italy wine brand sold most in the world. 

In addition to Tavernello, the Group’s other brands with 

products aimed at more frequent or everyday consump-

tion are Botte Buona, Brumale, Castellino, Terre Forti, 

Tini and Poggese. In terms of premium products, the 

brands are those made by the subsidiaries Leonardo Da 

Vinci and Cesari, alongside the new CAVIRO brand, Vi-

gneti Romio, which performed very well in this financial 

year.

The growing focus on organic and sustainable products 

on the one hand, and an increased demand for lighter, 

healthier wines on the other, has led to an expansion of 

the Tavernello range: Organic and Sunlight (with no add-

ed sulphites). 

In response to interest in eco-friendly products, the 

Group is focussing on packaging too, with ongoing re-

search into materials that are ever more sustainable. 

This research will continue until each component of Tav-

ernello packaging (from Tetra Pak to labels) is made from 

Chart 2.3 Competitive position of CAVIRO in the Italian market - wine segment

#1 #1 #3#4 #1

Market Share by volume

Market Share in value

Private label brikGlass 0.75BrikPackaged wine

13.4% 46.5% 3.2% 6.7% 40.5% 1.5% 

Source: IRI
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protocol which gives new life to the expertise of certain 

early 20th century wine producers from Romagna spe-

cialised in base wines for champagne-style spumante). 

The Gerardo Cesari, on the other hand, updated its im-

age and moved to Fumane (Verona province) strength-

ening still further its position as a producer of the great 

wines of Valpolicella. The new Fumane winery, located 

at the heart of the Classica winemaking area, the most 

suited and historic part of Valpolicella, joins the existing 

winery in Cavaion, making Cesari one of the main wine 

producers of the Veneto region. As well as increasing 

international visibility, the project allows for organised 

hospitality coordinated between the two wineries 24 

hours a day.

renewable sources and is itself recyclable. Overall, in the 

Group's wine companies (CAVIRO, LDV and Cesari) 53% 

of the packaging materials come from recycled products 

(an increase and improvement of two percentage points 

compared with the previous financial year).

Two other projects worthy of note, that have brought 

added value to regional viticulture and the activity of our 

members, are Vigneti Romio and Cesari. For the Vigneti 

Romio brand, a series of initiatives uniting tradition and 

innovation have been carried out, using on one hand 

typical graphic style elements of Romagna on the label 

to market the most iconic wines of the area, that is San-

giovese and Trebbiano, as well as on the other hand pro-

moting the native variety Famoso together with Romag-

na spumante (also thanks to the “Novebolle” product 

The wine brands of the CAVIRO Group

The brands of the CAVIRO Group companies



S
C

E
N

A
R

IO

55

Vigneti Romio and Paolo Cevoli
CAVIRO has presented Vigneti Romio, the collection 

of DOC wines that celebrates Romagna's winemaking 

heritage by selecting the best grape varieties typical of 

the region and involving the area's most experienced 

winemakers. 

Vigneti Romio shares CAVIRO's mission and founding 

values: the principle of enhancing the value of the 

territory that breathes life into the wines is the main 

very same objective to which the Group has been 

committed for over 50 years. 

To tell of the spirit of Vigneti Romio Vineyards, 

CAVIRO has produced the web-series entitled "Ti 

verso una storia" (I'll pour you a story), a digital media 

project in which the actor Paolo Cevoli, spokesman for 

the culture of Romagna, plays the part of storyteller. 

The stars of the episodes are the typical Romagna 

characters already featured on the line’s labels.
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for 36.0%, remains the number one destination market 

for exports, followed by the United States (12.5%) and 

Germany (11.5%). Together these three markets account 

for around 60% of exports. The other main foreign mar-

kets for the Group in the wine world are, in order, Cana-

da, Switzerland, France, Japan, China and Russia (Chart 

2.4). 

The Group is evidently a point of reference also for for-

eign markets, with a position of leadership confirmed by 

nearly 840 national and international awards and priz-

es over the past five years received for CAVIRO, Cesari 

and Leonardo Da Vinci brand wines. They range from 

Decanter World Wine Awards to International Wine 

Challenge and International Wine &Spirits Challenge, 

Gambero Rosso, the Yearbook of the best Italian wines 

by Luca Maroni, the Wine Spectator and Mundus Vini. 

These awards rise to 1,150 if you include all the events in 

which the group has participated. 

In the financial year 2020/21, B2B sales abroad reached 

29 million euro, a 75% increase over the comparative 

period. How will the global emergency situation evolve? 

Abroad

Although Italy continues to be the main market (record-

ing an overall rise of 4% compared with the comparative 

period), over the years the CAVIRO Group has come to 

export to more than 80 countries, thanks to a broad and 

complete range of products designed to satisfy interna-

tional tastes, and have risen to 17% overall. 

One of the most significant figures for the wine segment 

(the companies CAVIRO sca, Cesari and Leonardo da 

Vinci spa companies) is the 6% growth recorded on for-

eign markets, an excellent result attributable both to 

the broad and diversified range with which the CAVIRO 

Group presents itself on the market, and to the strong 

appreciation of consumers for its products, which are 

the expression of grape varieties and excellence from 

seven Italian regions.

In the financial year 2020/21, wine sales for the B2C 

sector (beyond national borders) amounted to 88.2 mil-

lion euro (i.e. 35% of wine sales), up 5 million euro on the 

comparative period. The United Kingdom, accounting 

Chart 2.4 CAVIRO Group: international dynamics for the wine segment (FY 2020/21)

Source: Operational sales statistics by billing country

UK
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Germany

Canada

Russia

Japan

Swiss

France

China

Netherlands
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It is still difficult to make forecasts. The general picture 

remains uncertain and conditioned by the strong globali-

sation of the wine market. Stability is needed to maintain 

the momentum of the recovery that has begun in recent 

months, especially for the Horeca market, which was 

heavily penalised in 2020 and early 2021.

The correlation between vaccination rates and the re-

duction in infections now looks comforting. If this trend 

is sustained, then we can in fact really build a more solid 

future both on home and foreign markets.

In this scenario, our task will be to continue growth on 

foreign markets and increase penetration on the domes-

tic market in defence of our historic brands, our "every-

day" base. However this applies above all to the premium 

brands that the Group already has or is ready to present 

to the market, thanks to the level of quality achieved and 

our credibility and ability to create commitment to our 

customers.

KEY WINE 

FIGURES

TOTAL 

CAVIRO GROUP

88 mln € 117 mln €
turnover abroad

+6% +30%
variation compared to same previous period

35% +17%
propensity to export: +80 countries reached

57
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n addition to wine, the CAVIRO Group’s core busi-

ness with a quota of 65% of the total turnover for 

2021, the Group is active in other sectors such as re-

newable energy and the use of by-products from wine-

making. CAVIRO Extra certainly holds the record as the 

first plant in Italy to produce advanced biomethane from 

agro-industrial waste.  Within the B2B world, environ-

mental services and the energy division dominate and 

account for an increasingly greater share of the overall 

turnover for this sector, with the eco-energy business 

unit (BU) accounting for 43%. This is followed by the Al-

cohol BU with 27%, the Mustard BU with 20% and the 

Tartaric Acid BU with 10%. The production of alcohol, 

tartaric acid and must by CAVIRO Extra does in fact 

contribute 20.0% of the Group’s turnover, while environ-

mental activities and the production of renewable ener-

gy – also the sphere of Extra and Enomondo – contribute 

the remaining 15%.

Chart 2.5 Breakdown of revenue for CAVIRO 
Extra & Enomondo at 31 August 2021

Grape musts 20%

Environmental services 29%

Tartaric acid 10%

Power 14%

Alcohol and Brandy 27%

As mentioned in the previous paragraph, exports of CAVI-

RO EXTRA, amounting to approximately 29 million euro, 

with distribution in 30 countries, recorded a considerable 

increase of 75.5% compared with the comparative period. 

In the alcohol sector, with around 500 hLof product mar-

keted on the first generation market, the Business Unit 

confirmed a prominent position on the national scene for 

the second year running. 

Since September 2020, when the first wave of the 

COVID 19 emergency ended, the cosmetics sector, 

which had experienced a surge with the production of 

hand gels, showed signs of a marked slowdown that con-

tinued until May 2021 when premises reopened (HO.

RE.CA.). Several operators, which had benefited from 

the extension of their licences for emergency reasons by 

customs, returned to the production of their core busi-

ness products with much lower volumes at Pre-Covid 

level. 

The industrial sector on the other hand, and the product 

DGS 90 ROSA (100% large-scale retail trade market) in 

particular, recorded a strong increase in the first four 

months of the financial year, only to come to an almost 

complete halt from January to May 2021. 

The significant production of food alcohol/pharma 96° is 

worth noting as customers have recognised the reliabili-

ty of these products and the guaranteed high quality of 

the supplies. 

2.4. CAVIRO: competitive 
positioning in other sectors 

The CAVIRO Group, thanks to the activity of Extra, plays a competitive role as protagonist  
also in other sectors such as the production of alcohol, natural tartaric acid,  

must and extracts, in environmental services and renewable energy and its leadership  
in the construction of the first agro-industrial advanced biomethane plant in Italy.

Sales abroad are exploding (+75%).
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FUEL MARKET

The 2nd generation Ethanol product from wine-making 

waste by-products (pomace and lees) has seen a marked 

increase in sales compared with the previous year. Sus-

tainability certification was also obtained in April 2021 

for 1st Generation ethanol and this will enable the com-

pany to expand its operations in this segment. 

MUST AND GRAPE JUICE SECTOR

The final stage of our financial year was impacted sig-

nificantly by the weather with first frost, then hail and 

drought in summer. This triggered immediate specula-

tion in raw materials prices. 

Faced with volatile markets, the company always pays 

maximum attention to stock control, monitoring both 

the daily availability of product and actual outgoings to 

customers based on agreed sales and long-term con-

tracts. CAVIRO then immediately arranges the relative 

coverage with external partners, to ensure proper levels 

of service to customers and avoid stock shortages. Much 

attention is paid to customer solvency, which was ampli-

fied, especially in the vinegar food sector, by the limited 

consumption generated by lockdowns.

TARTARIC ACID SECTOR 

The situation was one of fluctuating demand. 

The trend for transport costs was exponential, creating 

serious difficulties in terms of both quotations and avail-

ability. 

Significant production in the final phase of the financial 

year allowed us to end it positively by increasing the av-

erage sales price and reducing stocks.
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main agri-food chains, closely interconnected with the 

wine industry, the CAVIRO Group today represents a 

concrete, solid circular economy model that operates 

with full observance of sustainability principles.

ENERGY PRODUCTION FROM RENEWABLE SOURCES, 

LIQUID PURIFICATION AND ANAEROBIC DIGESTION 

In spite of the very exceptional period impacted by the 

pandemic, the recovery of agro-industrial wastewater 

recorded an increase of around 10% compared with the 

previous fiscal year. The biomethane plant is running 

at full capacity and the price of energy is now reaching 

levels beyond all expectations. Together with the quan-

tities recovered at the Spilamberto plant, 317,000 tons 

of wastewater were recovered, in partnership with the 

HERA group, in the financial year just ended and this 

consolidated our position as market leader. During the 

year, the CO2 recovery plant was also completed and 

went onstream, making the production of biomethane 

perfectly circular. 

CAVIRO Extra and Enomondo have always maintained 

service continuity in their collection of wastewater and 

waste, as well as in their supply of biomethane and ener-

gy, and as a consequence the companies are perceived as 

reliable and indispensable partners, thereby consolidat-

ing and strengthening their competitive position.

This important goal was achieved through virtuous 

teamwork involving the continuous collaboration of all 

departments and companies in the Group.

Thanks to strong and long-standing relations with the 

Chart 2.6 The CAVIRO Extra world on the national and international competitive scenario 
Strengthening of competitive position

Entry into new sectors

Launch of hand sanitising products

Improvement of product quality and service reliability

Consolidation of competitive position at global scale

Improvement of relations with other players in the sector

Increase of productivity and intrinsic product quality

Growth of the market share in all fields of reference

Consolidation of relations with production partners allowing for a full range  
product offer and to provide customers with continuity

Strengthening of the sales network

Full operating speed at new biomethane plant

Increased acceptance capacity for waste collection through new authorisations 
granted

Increased internal efficiency through further investments made

Increased service levels and complete customer satisfaction

EXTRA

Alcoli
ALCOL ETILICO DI ORIGINE AGRICOLA

EXTRA

Tartarica
ACIDO TARTARICO NATURALE

EXTRA

Mosti ed estratti
MOSTI E SUCCHI D’UVA, VINACCIOLI, ENOCIANINA

BIOMETANO, BIOETANOLO, FERTILIZZANTI NATURALI

EXTRA

Eco-Energia
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PRODUCTION AND DISTRIBUTION OF ECONOMIC 

VALUE GENERATED BY CAVIRO

In the financial year ended 31 August 2021, the econom-

ic value generated by CAVIRO (Table 2.2) was 228.8 

million euro, an increase of 6.6 million euro (+3%) com-

pared with the previous year, mainly due to higher rev-

enues, an increase in dividends from the subsidiary CA-

VIRO Extra, thanks to its performance, and from higher 

income and contributions. 

97.2% (222.3 million euro) was distributed to stake-

holders, mainly members (32.5%), other suppliers of 

goods and services and workers (7.6%). In fact, in line 

with the mutualistic mission to bring optimum value to 

the agricultural produce of members of the Co-oper-

ative through collection, production, transformation 

and marketing, a significant amount of the added value 

goes to them. In the financial statements at 31/08/21, 

this amount was 22.1% for the entire Group and rose to 

32.5% (74.3 million euro) taking into account that gen-

erated only by CAVIRO Sca.

2.8% of the amount (6.5 million euro) was reinvested 

within the Company.

PRODUCTION AND DISTRIBUTION OF ECONOMIC 

VALUE GENERATED BY THE GROUP

In the financial year ended 31 August 2021, the econom-

ic value generated by the GROUP (Table 2.3) was ap-

proximately 396 million euro, an increase of 28.8 million 

euro (+8%) compared with the previous year, mainly at-

tributable to higher revenues recorded by the subsidiary 

CAVIRO Extra. 

93.5% (370 million euro) was distributed to stakehold-

ers, mainly members (22.1%), other suppliers of goods 

and services and workers (7.4%). The incidence of the 

other categories remains substantially stable.

6.5% of the amount (25.8 million euro) was reinvested 

within the Group, down compared with the previous fi-

nancial year

he Economic Value Generated represents the 

ability of a company to produce wealth from 

its activities. This wealth is distributed to all the 

stakeholders that, in various ways, have been involved 

with the business during the reporting period. In partic-

ular this means those that have contributed resources 

including labour, raw materials, services, loans and loan 

capital or that have provided services or programmes of 

public or social utility in which the company took part. 

The added (or generated) value, understood as the eco-

nomic increase produced by the company's activities 

and distributed to the main categories of stakeholders, 

therefore makes it possible to link the sustainability re-

port to the annual report. 

Specifically, the economic value generated by the CAVI-

RO Group is distributed among:

a)  Suppliers of raw materials, packaging and other 

materials, services and operating assets receive 

payment for the goods and services supplied. This 

category (Operating costs) also includes Members. 

In fact, given the business structure of the Group 

which is led by the parent as a co-operative, these 

are a part of it and are paid for their contributions of 

raw materials (regular, extraordinary and special);

b) Human resources: the Group’s employees who re-

ceive salaries and wages for work carried out;

c) Financiers who provide loan capital, mainly credit 

institutions, are remunerated with interest on the 

debt;

d) Public administration: payment of required direct 

and indirect taxes (excluding deferred taxes);

e) Community: which receives resources reserved for 

social and cultural initiatives (donations, handouts, 

sponsorship).

f) Business system: this is the amount kept by the 

company/Group and covers financial amendments, 

reserves and devaluation as well as depreciation 

and any profit;

2.5. The distribution 
of generated value 

In the financial year ending 31/08/2021 the share of wealth distributed  
to stakeholders increased, both in the Cooperative and in the Group.
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Table 2.2 Economic value generated and distributed in CAVIRO - €/000

31.08.2021 % 31.08.2020 %

Revenue  219,955 96.1%  215,783 97.1%

 Financial income  3,559 1.6%  2,077 0.9%

 Other revenue/costs  5,265 2.3%  4,371 2.0%

 Total economic value generated  228,778 100.0%  222,231 100.0%

 Operating costs -204,697 -89.5% -193,827 -87.2%

(of which to members) -74,304 -32.5% -72,489 -32.6%

 Remuneration of staff -17,456 -7.6% -16,635 -7.5%

 Loan capital -802 -0.4% -927 -0.4%

 Taxes and duties  744 0.3%  363 0.2%

 Membership donations contributed -62 0.0% -64 0.0%

 Total economic value distributed to Stakeholders -222,274 -97.2% -211,090 -95.0%

 Economic value withheld by the Group -6,504 -2.8% -11,141 -5.0%

Table 2.3 Economic value generated and distributed CAVIRO Group - €/000

31.08.2021 % 31.08.2020 %

Revenue  389,868 98.5%  361,875 98.6%

 Financial income  275 0.1%  205 0.1%

 Other revenue/costs  5,766 1.5%  5,002 1.4%

 Total economic value generated  395,909 100.0%  367,082 100.0%

 Operating costs -336,279 -84.9% -306,979 -83.6%

(of which to members) -87,579 -22.1% -85,920 -23.4%

 Remuneration of staff -29,231 -7.4% -28,297 -7.7%

 Loan capital -1,525 -0.4% -1,619 -0.4%

 Taxes and duties -2,911 -0.7% -2,723 -0.7%

 Membership donations contributed -139 0.0% -154 0.0%

 Total economic value distributed to Stakeholders -370,085 -93.5% -339,772 -92.6%

 Economic value withheld by the Group -25,824 -6.5% -27,310 -7.4%
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attributable to third parties), a marked improvement on 

the previous year (+4.3 million euro compared with the 

comparative period).

The net financial position stood at 60 million euro, while 

shareholders' equity, thanks to both the excellent oper-

ating performance achieved and the revaluations car-

ried out, reached 123 million euro, resulting in a Group 

Debt/Equity ratio of 0.5, a further reduction compared 

with the previous year.

In 2020/21, the Group invested around 22 million eu-

ro in plants and technologies aimed, amongst other 

things, at improving its environmental performance, 

a direction, that of sustainability, which the Group has 

been pursuing for years and which will also continues 

with its 2022 operations.

The Parent company CAVIRO S.c.a. reported revenue of 

220 million euro and a total value of production of 222.4 

million euro. 72% of revenue was generated in Italy (158 

million euro) and 11% in EU 

espite the difficulties related to the COVID-19 

emergency, the financial year 2021 was ab-

solutely positive for the CAVIRO Group. Italy 

continues to be the principal market, with 70% of total 

sales, while in the financial year 2021 the Group in-

creased its share of sales abroad rising from 28% in the 

financial year 2020 to the current 30%. A breakdown 

of the Group’s revenue shows that wine plays a domi-

nant role with 65% of turnover (compared with 69% in 

the comparative period). Distillation (producing alcohol, 

must and tartaric acid) accounted for 20% (compared 

with 21% in the previous period), while the percentage 

for the energy and environment sector rose from 10% to 

15%.

As regards the consolidated financial statements, turn-

over this year amounted to an impressive 390 million 

euro, up 8% and Ebitda came close to 31 million euro 

for the first time, at 8%, while the financial year result 

was 8.7 million euro (of which 923 thousand euro was 

2.6. Operating and financial 
performance of the Group  

and of consolidated companies
The CAVIRO Group's growth continues, mainly thanks to the excellent  

performance of subsidiaries in the B2B area.

Chart 2.7 Breakdown of FY 2020/21 CAVIRO Group Revenue by business and market

 Italy 70%

 Export 30%

 Wine 65%

Alcohol, musts and tartaric acid 20%

Energia e Ambiente 15%
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ro, while the Shareholders' Equity was 21.1 million euro, 

due in part to the capital contribution made by the parent 

company amounting to 5 million euro.

CAVIRO EXTRA S.P.A.

The company achieved 122 million euro in revenue 

with a value of production of 127.5 million euro. Ebitda 

amounted to 16.5 million euro accounting for 13.5% of 

turnover, performance never achieved before. Ebit was 

very satisfactory amounting to 12 million euro. Finally, 

the result for the year was an impressive 10 million euro, 

while net financial debt was contained at 17.5 million eu-

ro, despite investments and a natural increase in working 

capital caused by the surge in revenues. 

ENOMONDO S.R.L.

Enomondo recorded a value of production of 23.5 mil-

lion euro and net profit of 2.0 million euro. Ebitda was 

37.4%. These results were due to efforts made to im-

prove production and plant wherever possible with the 

current technology in place.

In financial terms, the net financial position was 3.7 mil-

lion euro, while net assets exceeded 38 million euro, due 

mainly to the revaluation of the power plant. 

ADRIATICA PRO WINE SRL

Turnover in the financial year ended 31 August 2021 

was 420 million euro and the financial year result was 13 

thousand euro. Cash and cash equivalents of 47 thou-

sand euro were also recorded. 

countries and 17% in non-EU countries, for a total value 

of 61.8 million euro on the foreign market, where a 7.5% 

increase was recorded compared with previous financial 

year (Table 2.4). CAVIRO sca ended the financial year 

with a positive result of 747 thousand euro, sharehold-

ers' equity of 75.7 million euro, a net financial position of 

18.9 million euro and a consequent debt/equity ratio of 

0.2.

LEONARDO DA VINCI S.P.A. 

The Company reported revenue of 20.65 million euro, 

added value of 792 thousand euro and Ebitda of 263 

thousand euro for the financial year. The Company end-

ed the period with a loss, already expected due to start 

of depreciation on the Leonardo Project, amounting to 

362 thousand euro. The Net Financial Position improved 

from 1.5 million euro to 218 thousand euro, with a con-

sequent improvement in the Debt/Equity ratio from 0.7 

to 0.1, a sign of prudent management from a financial 

point of view.

GERARDO CESARI S.P.A. 

In the year ended 31 August 2021, the Company report-

ed Revenue of 17.2 million euro and Value of Production 

of 16.6 million euro. The Company ended the financial 

year with essentially a break-even result. Ebitda, which 

is not affected by investment and extraordinary policies 

pursued by the Company, came to 9.1% of turnover, an 

improvement compared with the same period of the pre-

vious year. The Net Financial Position was 19 million eu-

Table 2.4 CAVIRO sca Revenue (€/000)

ITALY EEC
NON-EEC TOTAL AT 

31/08/21
TOTAL AT 
31/08/20

Italy 158,105 158,105 158,230

Abroad 23,844 38,006 61,850 57,553

Total 158,105 23,844 38,006 219,955 215,783
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Table 2.5 Summary of Group Results FY 2020/21

€/000  REVENUE  EBITDA  NET RESULT  NFP 

CAVIRO Sca 219,955 4,426 747 18,861

Leonardo da Vinci spa 20,653 263 -362 219

Gerardo Cesari spa 17,164 1,563 14 19,055

CAVIRO Extra spa 122,043 16,486 10,010 17,471

Enomondo srl 23,129 8,202 1,989 3,669

total top 5 402,944 30,940 12,398 59,275

Other minor companies 578 47 20 778

total 403,522 30,987 12,418 60,053

consolidation eliminations and adjustments -13,654 0 -3,684 0

Results of consolidated financial statements 389,868 30,987 8,734 60,053

Table 2.6, Group profits FY 2020/21

COMPANY  EBITDA/REVENUE  NET RESULT/REVENUE 

CAVIRO Sca 2.0% 0.3%

Leonardo da Vinci spa 1.3% -1.8%

Gerardo Cesari spa 9.1% 0.1%

CAVIRO Extra spa 13.5% 8.2%

Enomondo srl 35.5% 8.6%

total top 5 7.7% 3.1%

Other minor companies 8.1% 3.5%

Results of consolidated financial 
statements

7.9% 2.2%
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financing that occurred during the financial year. 

The following can be seen from a reclassification of the 

balance sheet (Table 2.8) according to management cri-

teria:

• An increase of 30 million in fixed assets, due to the 

revaluations of the Tavernello brand, the CAVIRO 

Extra brand and the Enomondo plant, in addition to 

the investments described above;

• An increase both in total net working capital and 

in the net financial position, determined on the 

one hand by the increase in turnover with natural 

repercussions for credit and on the other hand by 

the change in cash management, leaving the secu-

ritisation programme in favour of factoring without 

recourse which is more effective and efficient for 

managing working capital;

In detail, as regards the Group, the reclassified financial 

statements, balance sheet and profit and loss account 

and the most significant information are reported and 

commented on below.

The balance sheet, reclassified according to the financial 

criteria of the liquidity and collectability of items (Table 

2.7) shows the Group's capital structure with a good 

balance between sources and uses. The Group’s balance 

sheet structure proved to have a good sources to uses 

ratio. Current assets exceed liabilities in the short term, 

while consolidated liabilities cover both fixed assets and 

partial stock. In particular, there is a good level of liquid-

ity for uses, given the greater share of current assets in 

relation to fixed assets, while the liabilities structure dis-

plays greater medium to long-term liabilities over total 

sources, due to the renegotiation of long-term loans and 

Table 2.7 Consolidated Balance Sheet reclassified according to financial criteria (in thousands of euro)

31/08/2021 % 31/08/2020 %

• Current assets 242,711 57.2 210,888 58.2

• Fixed assets 181,292 42.8 151,419 41.8

Total uses 424,003 100.0 362,307 100.0

Short-term liabilities 197,924 46.7 199,508 55.1

• Medium/long-term liabilities 103,129 24.3 73,579 20.3

• Shareholders' equity 122,950 29.0 89,220 24.6

• (of which third-party reserves and capital) (19,460) (4.6) (15,814) (11.3)

Consolidated liabilities 226,079 53.3 162,799 44.9

Total sources 424,003 100.0 362,307 100.0

Table 2.8 Consolidated Balance Sheet reclassified according to management criteria (in thousands of euro)

31/08/2021 % 31/08/2020 %

Fixed assets 180,561 98.7 150,528 107.2

• NOWC 24,432 13.4 9,774 7.0

• NWC -11,737 -6.4 -8,534 -6.1

Total Net Working Capital 12,695 6.9 1,240 0.9

Working Inv. Capital 193,256 105.6 151,768 108.1

• Funds -10,253 -5.6 -11,317 -8.1

Net Working Inv. Capital 183,003 100.0 140,451 100.0

Net Financial Position 60,053 32.8 51,231 36.5

Shareholders' equity 122,950 67.2 89,220 63.5

• (of which third-party reserves and capital) (19,460) (10.6) (15,814) (11.3)

Acquired Capital 183,003 100.0 140,451 100.0
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• reduction in provisions, mainly related to the con-

clusion of the reorganisation plan of the subsidiary 

Cesari SpA;

• Shareholders' equity increased by 33.7 million euro, 

due to both the revaluations carried out at the Par-

ent Company and at the B2B subsidiaries, Extra and 

Enomondo, and to the results achieved.

• A direct consequence of these figures is a reduction 

in leverage from 0.6 to 0.5.

With regard to an analysis of profit and loss (Table 2.9), 

the Group's consolidated turnover amounted to 390 mil-

lion euro.

It should be noted that the item "Net Revenue" also in-

cludes incentives for the production of electricity from 

renewable sources and CICs (Certificates of release for 

consumption), a primary source of revenue for this area 

for CAVIRO. 

The added value is around 60.2 million euro, while Ebitda 

is close to 31 million euro and amounted to 7.9% of turn-

over. Depreciation and amortisation amounted to 16.7 

million euro, due to the substantial investments made, 

while provisions and write-downs totalled 1.8 million 

euro. Financial management amounted to 0.3% of total 

 Chart 2.9 Consolidated profit and loss account reclassified according to added value  
(in thousands of euro)

31/08/2021 % 31/08/2020 %

Net revenues 389,868 100.0 361,874 100.0

 ± Var. stock of Products -5,479 -1.4 1,447 0.4

Other revenue 5,766 1.5 5,002 1.4

Value of Production 390,155 100.1 368,323 101.8

• Raw Material Consumption -228,200 -58.5 -218,791 -60.4

• Purchases for services -101,737 -26.1 -94,379 -26.1

Added value 60,218 15.4 55,153 15.2

Labour cost -29,231 -7.5 -28,297 -7.8

Ebitda-MOL 30,987 7.9 26,856 7.4

• Depreciation, allocations and devaluation -18,532 -4.8 -19,568 -5.4

• Financial management -1,250 -0.3 -1,414 -0.3

Pre-tax result 11,205 2.9 5,874 1.6

• Taxes -2,471 -0.7 -1,455 -0.4

Financial year result 8,734 2.2 4,419 1.2

• Third-party share -923 -0.2 -1,499 -0.4

Result attributable to the parent company 7,811 2.0 2,920 0.8

Chart 2.8 CAVIRO Group – Trend for Revenue 
(in thousands of euro)

2020/21

2019/20

2018

2017

2016

2015 300,171 €

303,501 €

315,406 €

329,982 €

361,874 €

389,868 €
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Table 2.10 Financial Ratios 
(Liquidity and Coverage)

31/08/21 31/08/20

Current ratio 1.2 1.1

Coverage ratio of fixed 
assets  
to equity plus liabilities

1.2 1.1

Leverage 0.5 0.6

Table 2.11 Capital/structural ratios

31/08/21 31/08/20

Ratio of current assets to 
total assets

57% 58%

Ratio of fixed assets to total 
assets

43% 42%

Ratio of short-term debt to 
total sources

47% 55%

Ratio of consolidated 
liabilities to total sources

53% 45%

Table 2.12 Income ratios

31/08/21 31/08/20

ROS 3.2% 2.0%

ROI 6.8% 5.2%

ROE 7.1% 5.0%

NFP/EBITDA 1.9 1.9

turnover and fiscal management to 0.6%. 

The financial year result was 8.7 million euro. In a con-

text within which the Covid-19 emergency has dras-

tically reduced the ability to forecast the near-future, 

bringing uncertainty and difficulty in planning activities 

and decision-making for the mid to long-term period, the 

CAVIRO Group has chosen to continue making further 

investments in the fields of technology, product quality 

and communication, proceeding with a mission that, up 

to now, has brought excellent results, guaranteeing on 

the one hand, presence and quality of products to the 

end consumer and, on the other, services and proper at-

tention to customers.

KEY PERFORMANCE INDICATORS

As regards the CAVIRO Group, the following are the re-

sults of a ratio analysis of the appropriately reclassified 

financial statements.

The liquidity and coverage ratios improved compared 

with the previous financial statements.

With account taken of the above comments, the balance 

sheet ratios show an overall balanced capital structure, 

substantially in line with the previous year, while the 

sources of funding mix varies, with a higher medium to 

long-term funding as a percentage of the total, due to the 

renegotiation of various loans and mortgages carried 

out during the financial year. 

The ROS, calculated as the ratio of the operating result 

to total revenues, shows good profitability of sales. ROI 

and ROE improved substantially compared with the pre-

vious year, showing good returns on invested capital and 

company equity.

In the light of the above, management's opinion on the 

Group's operating performance, financial position and 

cash flows is very satisfactory.
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UN 2030 GOALS

29 
CAVIRO sca Members

12,000
Growers  
and 35,200 hectares

38% 
Contribution of DOP/IGP wines 
(hl, 2020)

32.5% 
Wealth distributed to members  
by CAVIRO (22% - Group)

≈3,900
Group Suppliers (50% 
purchases in the Region)

58% 
Suppliers with length  
of relationship > 5 years

+7% 
The surplus paid out to 
members compared to the 
market

208
Thousand tons contributed
(average 2010-20)

81%
Mutuality in Financial Year 
2020/21

64% 
Wine and 36% by-products

An overview
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ith 27 contributing wineries, a funding 

member (Fondosviluppo spa, a mutual 

fund for the promotion and development 

of cooperation of Confcooperative) and a cooperative 

not specialised in wine production, CAVIRO sca’s mem-

bership base includes 29 members. The membership 

structure has evolved progressively since the Coop's 

foundation at Faenza in 1966. During the 1980s and 

90s, a substantial number of new members from Emilia, 

Marches, Puglia, Sicily and Abruzzo joined the original 

core of founding members from Romagna. Wineries 

from Tuscany have joined over the years and, more re-

cently, also from Veneto.

3.1. The membership base
Over more than fifty years of activity, CAVIRO Sca has created an ample 

membership base composed of historic wineries in Emilia Romagna 
and of members of other Italian regions.

Veneto
• Vignaioli Veneto Friulani

 (Special Cat.)

Abruzzo
• Cantina Sociale of Tollo
• Cantina Frentana
• Cantina Sociale San Giacomo
• Cantina San Zefferino
• Cantina Sociale Sannitica
• Cantina Sociale Valle del Sangro
• Cantina Colle Moro
• Coltivatori Diretti Tollo
• Madonna dei Miracoli

Emilia-Romagna
• Cantina Sociale of Faenza
• Cantina Forlì Predappio
• Agrintesa
• Cavim
• Cantina Sociale of Masone
• Cantina Sociale of Argelato
• Cantina Sociale Centro
• Emilia Wine

Sicily
• Cantine Europa
• Cantina Birgi 
     (Special Cat.)

Marche
• Marchedoc
• Cantina Sociale of Matelica
   and Cerreto D’esi

Puglia
• Coop Produttori Agricoli 
    di San Pancrazio Salentino
• Cantina Sociale Sandonaci 
• Cantina di Lizzano
• Cantina Coop. Madonna 
     delle Grazie di Torricella
     (Special Cat.)

Tuscany
• Cantine Leonardo da Vinci

Financing Members 
and other Shareholders
• Fondosviluppo Spa
• Conserve Italia
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Principal rules of the regulation for 
special category membership
The "Special category of Members" is governed by 

Article 6 of the Articles of Association, and is reserved 

for members who meet the admission requirements 

and wish to gradually assess their inclusion in the 

Cooperative.

The number of members in the special category may 

not be more than one third of the total number of 

cooperating members. The duration of membership 

within the special members category is defined by the 

Board of Directors at the time of admission.

Special members are evaluated on the basis of results 

achieved in the activities carried out and especially 

for the ability to conform to production standards 

(respecting quantities and delivery times for products 

and meeting adequate quality standards) as well as 

for observing the rules of loyal collaboration, which 

exclude any activity in competition with CAVIRO Sca. 

This category of membership is permitted to vote in 

decisions regarding financial statements approval, 

albeit within the maximum limit of one tenth of the 

votes assigned to the collectivity of members in the 

Assembly. It is not permitted to define the components 

of the administrative body however. At the end of 

the trial period, a member is admitted as a regular 

member for the selected contributions, achieving 

the relative rights and obligations including total 

respect of the Articles of Association, of the internal 

regulations and of the decisions adopted by the 

corporate bodies.

The financial support of CAVIRO Sca 
members
Deductions applied on the value of product contributed 

are regulated by the CAVIRO Sca Articles of Association 

(ART. 9), defined in a specific regulation and through 

specific approval by the corporate bodies. These funds 

can have two different ends, at the discretion of the 

Board of Directors: contributing to an increase of 

capital and/or being used as debt security to support 

financial management. 

In the first case, they go towards increasing the value 

of the membership quota in proportion to amount of 

the contributions and, in the other, they’re added to 

the contributed capital, again non-interest bearing, 

which can be used to increase the participation in the 

share capital. In both cases, if a member leaves the 

cooperative, the membership capital paid becomes 

again available to the member.

An Individual Members’ Fund also exists to support 

the cooperative’s financial management. It is a 

non-interest bearing debt fund and may be used 

by the Board of Directors for company activities, 

with repayment of settlement deductions within a 

maximum period of ten years. 
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The history of the corporate structure of the CAVIRO Group

1965 1970 1975 1980 1985 1990

1968
Foundation of Corovin  
The wine bottling 
cooperative COROVIN is 
founded in Forlì. Its 
members include 11 
wineries, 7 of which are 
also present in Caviro  

1966
Foundation of CAVIRO
CAVIRO is established in 
Faenza by 9 founding 
members.
It operates initially in the 
collection of winemaking 
by-products

1969-83
Growth of the two cooperatives
CAVIRO AND COROVIN 
consolidate their membership base 
in Emilia-Romagna and open new 
wineries throughout Italy.
The expansion leads to a reorganization 
of the local cooperative fabric

1985-99  
Expansion to Central and Southern Italy  

CAVIRO progressively expands its presence 
to the Central-Southern regions of Italy 

(Marche, Puglia and Sicily).  
Over time, the composition of the members 

changes and evolves.  
Several wineries join during this time and, 
after more than 25 years, they are still an 

integral part of CAVIRO’s membership base  

1984
Corovin in CAVIRO
Caviro purchases 
Corovin and becomes 
one of the primary 
Italian wine 
consortiums 

1965 1970 1975 1980 1985 1990

OVER 50
Cantina Sociale di Faenza, 
Cantina Forlì Predappio, 
Agrintesa, Cavim

31-40
Cantina Sociale di Masone, 
Cantina Sociale Centro, Cantina 
Sociale di Matelica e Cerreto d'Esi

41-50
Cantina Sociale di Argelato

ANNI DI PRESENZA IN CAVIRO

STORIA
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1995 20052000 2010 2015 2021

2000-05
Expansion to Abruzzo and Tuscany
The membership base of Caviro 
expands to Abruzzo and Tuscany 
with the entry of new cooperative 
wineries that have been present in 
Caviro for approximately 15 years

1995 20052000 2010 2015 2021

2006-20
Growth continues: entrance of Veneto 
More than half a century old, CAVIRO is now the largest Italian 
wine supply chain.
It brings together 27 wineries, 1 funding member, and 1 
member not delivering wine. Over time, the associates have 
changed and set up other businesses, but some of the 
founding members are still present and other wineries have 
been members for more than ten years. The journey continues 
– 2 new members have joined recently

0-10
Vignaioli Veneto Friulani, 
Emilia Wine, MarcheDOC,
Cantina Birgi

11-20
Cantina Sociale di Tollo, Cantina Frentana, 
Cantina Sociale San Giacomo, 
Cantina San Zefferino, Cantina Sociale Sannitica, 
Cantina Sociale Valle del Sangro, 
Cantina Colle Moro, Coltivatori Diretti Tollo, 
Madonna dei Miracoli, Cantina di Lizzano, 
Cantine Leonardo da Vinci 
Cantina Cooperativa Madonna delle Grazie 
di Torricella

21-30
Fondosviluppo S.p.A, 
Coop. Produttori Agricoli San 
Pancrazio Salentino, 
Cantina Sociale Sandonaci, 
Cantine Europa, Conserve Italia

2021
Admission, among the

special categories,
to another Sicilian winery
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in Italy. The consolidation of the agricultural scene has 

brought greater efficiency and competitiveness. At CA-

VIRO sca, over the 2001-2020 harvest period, this de-

velopment has seen the average size of member farms 

growing in area from 1.8 to 2.9 hectares (+65%) and with 

an increase in grapes contributed for winemaking rising 

on average from 25 to 55 tons (+115%) (Table 3.2).

This consolidation of the grower farms has been sup-

ported by a continuative relationship with the Faenza-

based cooperative which, through the direct member 

wineries, has guaranteed the acceptance of grapes with 

appropriate remuneration. Despite the natural seasonal 

and climatic variability of grape harvests, which leads to 

fluctuations in terms of quantity from year to year, over 

the past 10 years regular contributions by member win-

eries to CAVIRO Sca have increased by +16% (Chart 3.3).

Moreover, by widening the membership base, not only 

have the overall dimensions of the vineyards increased 

together with the amounts contributed, but there has al-

so been an increase in the varieties offered by the prod-

uct range.

he  cooperative’s “indirect” membership base is 

made up of over 12,000 grower farms associat-

ed with CAVIRO Sca’s contributor wineries. Al-

together, their vineyards cover an area of about 35,200 

hectares while the grapes contributed and transformed 

into wine for the same period weigh in at over 660,000 

tons. This quantity makes up 9.4% of the Italian national 

total and clearly shows the great importance of the co-

operative on the Italian and international winemaking 

scene. Of the 7 Italian regions where CAVIRO Sca’s vine-

yards are located, Emilia Romagna has the largest quo-

ta, with 47% of the total hectares, followed by Abruzzo, 

Veneto and Sicily which together make up 46% of the 

total; the rest are in the Puglia, Tuscany and Marche re-

gions. The indirect membership base has not only grown 

over the years but it has also evolved. In the period 2001-

2020, with a 50% increase in the number of member win-

eries, the area under vine grew by 40% and the amount 

of grapes made into wine by 82%, even with a drop in 

the number of growers (-15%) over the same period (Ta-

ble 3.1).  The drop in the number of farms is a common 

phenomenon throughout the entire agricultural sector 

3.2. Control of the supply chain
Solid and continuative collaboration with CAVIRO Sca 

has resulted in ongoing growth and development for the grower farmers 
that make up the cooperative’s “indirect membership base” throughout 

7 different Italian regions.

Table 3.1 Development of the direct and indirect membership base of CAVIRO SCA

HARVEST 2001 2010 2020
CHANGE 

2020/2001

Member wineries contributing (number) 18 28 27 50%

Associated growers (number) 14,229 13,857 12,032 -15%

Vineyards (hectares) 25,226 32,390 35,199 40%

Grapes transformed (tons) 361,856 607,145 658,810 82%

Table 3.2 Average size of farming estates

2001 2010 2020
CHANGE 

2020/2001

Hectares/estate 1.8 2.3 2.9 65%

Tons of grape transformed/estate 25 44 55 115%
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Chart 3.1 Geographical location of vineyards 
(Key figures of the "indirect membership base”)

35,199 
Hectares

12,032
Vine growers

658,810
Tons of grape transformed
(9.4% of Italy’s total)

Veneto
14%

Abruzzo
25%

Emilia-Romagna
47%

Sicily
7%

Marche
1%

Puglia
4%

Tuscany
2%

Chart 3.2 Average size of the vine-growing 
estates associated to the CAVIRO Sca wineries

SURFACE AREA
hectares per company

PRODUCTION
tons of grape transformed

202020102001

1,8 2,3 2,9

202020102001

25 44 55

Chart 3.3 Trend of regular contributions by the 
CAVIRO Sca member wineries (,000 hectolitres per harvest)

20202019201820172016201520142013201220112010 20202019201820172016201520142013201220112010

1,072 1,063 1,063 1,239 1,028 1,217 1,283 1,089 1,422 1,228 1,248

+16%

Main varieties of CAVIRO Sca 
growers’ vines (2020)  
EMILIA-ROMAGNA
RED GRAPES 
Sangiovese, Merlot, Lambrusco,  
Ancellotta, Cabernet, Syrah
WHITE GRAPE
Trebbiano, Albana, Chardonnay,  
Pignoletto, Famoso, Pinot Bianco,  
Pinot Grigio, Moscato

ABRUZZO 
RED GRAPES 
Montepulciano, Merlot
WHITE GRAPE
Trebbiano, Chardonnay, Pecorino

FRIULI-VENEZIA GIULIA
RED GRAPES 
Merlot, Cabernet, Refosco
WHITE GRAPE
Pinot Grigio, Prosecco, Chardonnay, 
Sauvignon, Verduzzo

MARCHE
RED GRAPES 
Sangiovese, Montepulciano 
WHITE GRAPE
Verdicchio, Bianchello

PUGLIA
RED GRAPES 
Primitivo, Negroamaro, Malvasia nera,  
Nero di Troia 
WHITE GRAPE
Chardonnay, Bombino, Verdeca

SICILY
RED GRAPES 
Nero d’Avola, Syrah, Merlot
WHITE GRAPE
Grillo, Cataratto, Inzolia, Viognier,  
Zibibbo, Grecanico

TUSCANY
RED GRAPES 
Sangiovese, Merlot
WHITE GRAPE
Trebbiano, Vermentino
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Members have always benefited from the service of the 

held company CAVIRO Extra for the transformation of 

their sulphur dioxide-treated must into rectified con-

centrated must which they then use in winemaking to 

increase alcohol contents and sweeten wines.

During the last ten harvests CAVIRO Sca took average 

annual contributions amounting to 208 thousand tons of 

raw materials, including 74 thousand in by-products and 

134 thousand in wine. Quantities contributed can vary 

greatly from year to year due to the variability of the cli-

mate and consequential agricultural production. Despite 

this, there is a definite growing trend both in by-prod-

ucts and in wine, as already seen (Chart 3.4).

The bottling of wine is the most significant element of 

the mutual exchange. Each of the member wineries has 

its own winemaking plant and contributes semi-finished 

wine to CAVIRO Sca, which deals with stabilisation, 

standardisation, blending,bottling and/or packaging at its 

own plant.

The Articles of Association provide for the acceptance of 

a part of members’ wine production, regulated by a con-

AVIRO Sca obtains its supply of raw materi-

als both from the membership base and from 

other suppliers. To be precise, the former is 

defined as “contributions” and is the object of mutual 

exchange between the cooperative and its member win-

eries.

Contributions are regulated by dedicated rules defined 

by the Board of Directors and approved by the Assem-

bly, concerning:

a) pomace and lees for distillation and the production 

of tartaric acid;

b) bulk wine to be bottled;

c) packaged/bottled wine.

Regarding the activities under point a), the Articles of 

Association state that as of 2018 member wineries for 

the bottling sector can supply the entire quantity of their 

winemaking by-products (pomace and lees). The accep-

tance of these by-products, which are processed and 

given value by CAVIRO Extra, is considered a service to 

members.

3.3. Provisioning  
and mutual commitment

In line with its mutualistic mission, CAVIRO Sca favours contributions of raw materials from  
member wineries during the provisioning stage. 

Chart 3.4 Trend in winemaking by-products contributed - 2011-2020 harvests 

CONTRIBUTIONS 
(.000 tons, average 2011-2020) 

WINEMAKING BY-PRODUCTS CONTRIBUTED
 (pomace and lees) (,000 tons, 2011-2020)

 72   59   59   77   68   72   78   64   92   81   86 

2019181716151413121110

By-products
 74 (35%)

Wine
134 (65%)
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tive, is marketed independently by the member wineries.

Depending on the performance of the market, CAVIRO 

sca may require further quantities of wine and/or sup-

plies to complete the range with production or varieties 

that are not available from its membership base; in this 

case the cooperative purchases wine from non-member 

suppliers.

The regular contributions from members are used prin-

cipally for branded products (Tavernello, Terre Forti 

etc.) and the cooperative aims to guarantee higher remu-

neration than that of the reference market, especially in 

years of overproduction. Supplies acquired from other 

sources are, on the other hand, mostly used for the pri-

vate labels of the Italian and international large-scale re-

tail trade. As the mission of CAVIRO sca, in line with its 

mutualistic goals, is a continued improvement in value of 

wine production and by-products contributed by mem-

bers, the purchase of raw materials from third-parties is 

limited to materials that are not available from members 

and only regards a limited part of CAVIRO sca’s total 

provisioning.

tribution plan which is drawn up annually by the Board 

of Directors of CAVIRO to cover requirements and is 

communicated to the membership base before the har-

vest. This plan defines the amounts of wine contributed 

each year by the local member wineries and which are 

defined as “regular”. The amount accepted is in any case 

defined in relation to the amount produced by the mem-

ber winery and can fluctuate in terms of total quantity 

each year, according to the year’s harvest. CAVIRO Sca 

is therefore responsible for risk management concerning 

this variability, offering a flexible and adequate response 

to the requirements of the end market. Moreover, the 

cooperative may request further supplies of wine from 

its members during the year. These are considered “ex-

traordinary” or “special” contributions and their relative 

remuneration is agreed upon. 

Thanks to the contribution plan, CAVIRO sca’s mem-

ber wineries have guaranteed access to the market for 

a large proportion of their production, also benefiting 

from security of payment and appropriate remunera-

tion. The remaining wine, not supplied to the coopera-

Chart 3.5 Mutualism* in CAVIRO Sca (% volumes)

89% 82% 74% 79% 87% 88% 88% 81% 86% 82% 87% 81%

2020/212019/202019201820172016201520142013201220112010

*Proportion of volumes contributed by members out of the total supply of raw materials (Source: financial statements)
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Rebates, the definition of  
settlement prices and relative 
payments
The mutualistic principle of a cooperative based 

on contributions is put into practice through the 

guarantee to members of receiving the value of 

contributed raw materials under better conditions 

than they would have if acting independently on the 

free market. If there are profits, these are distributed 

among the members as a “rebate”, i.e. an amount 

added to that paid for the raw materials contributed 

(unlike businesses based on capital, where profits 

are distributed among shareholders according to the 

capital contributed).

At CAVIRO Sca, the principal form of mutualistic 

exchange takes place through the contribution of wine 

and (in practice) a rebate is added to the amount of 

the settlement for regular contributions of produce. 

This price is decided by the Board of Directors on the 

basis of the financial statements and subsequently 

approved by the Assembly. The criteria for determining 

price are specific to each type of wine and according 

to the alcohol content, taking into account the type of 

product, average market prices for bulk amounts in 

the area of origin, proceeds from packaged products 

and also the results of quality evaluation by a technical 

tasting committee.

During the 2020 harvest, the regular contributions 

from members were paid at an average rate of 7% 

higher than market prices for the same period. 

This higher price is calculated as the average of the 

differences between market prices (recorded both 

from official sources, such as the Territorial Chambers 

of Commerce, Ismea, the Corriere Vinicolo magazine 

and, where similar sources are not available for 

particular types of wine, on the basis of the average 

prices charged to CAVIRO, weighted according to 

the volumes contributed) and the settlement prices 

charged to Members. 

There are also types of wine that are sold at a price 

lower than the market price, but these represent 

a small proportion amounting to 18% of the total 

amount purchased.

Members benefit from further advantages regarding 

the settlement payments for contributions. These 

are in fact made through a series of payments that 

guarantee advances on the value of contributed 

materials (down payments and balance) and assured 

payment timings to members.
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ism in cooperative businesses as defined among the rele-

vant criteria detailed in Art. 2513 of the Italian civil code.

Below are some examples of types of wine contributed 

by members, with an indication of market price, settle-

ment price and the surplus paid out.

The cooperative has always maintained a high degree of 

mutuality over the years. This indicator, which express-

es the percentage of contributions of raw materials from 

members on the total supplies, shows a level of 81% for 

the financial year 2020/2021 and has always however 

remained above 50%, which is the lower limit for mutual-

Chart 3.6 The main types of wine as a percentage of total contributions 
(2020 Harvest figures) 

Romagna Rosé 2%

White Sicily 2%

Romagna Sangiovese DOP 2%

Sicilian Rosé 3%

Other Romagna IGP/DOP white wines 4%

Montepulciano d’Abruzzo DOP 4%

Abruzzo Red 8%

Sangiovese Rub.ne IGP 9%

Romagna Red 10%

other wines 13%

Trebbiano Rub.ne IGP 16%

Romagna White 27%

Table 3.3 Higher value of remuneration by CAVIRO Sca settlement prices 
(2020 Harvest)

MARKET PRICE SETTLEMENT PRICE DIFFERENCE

Bianco Fiore Romagna  3.15  3.70 17.6%

Bianco FF Romagna 3.58 4.10 14.7%

Trebbiano Rubicone I.G.P. “Fiore” 11° 3.15 3.70 17.6%

Trebbiano Rubicone I.G.P. “F.F.” 11° 3.70 4.20 13.6%

Trebbiano Rubicone I.G.P. “F.F.” 12° 3.70 4.20 13.6%

Sangiovese Rubicone I.G.P. Rosé 4.70 5.00 6.4%

Abruzzo C2 Red Wine 3.64 4.10 12.5%

Sangiovese Rubicone I.G.P. “Selezionato” 5.00 5.30 6.0%

Montepulciano d’Abruzzo D.O.P. 5.25 5.60 6.7%

Romagna C2 "Select" Red Wine 4.40 4.50 2.3%

Source: Average of Corriere Vitivinicolo, Territorial Chambers of Commerce and Ismea prices for the period. Where the types of wine are not found 

in official sources reference has been made to the average selling price on the free market weighted by volumes that the product type achieved 

during the year, also taking into account the quantity and quality requested by CAVIRO Sca
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supplies from the cooperative’s member wineries were 

made up by 38% (33% in 2019) denomination and vari-

etal wines, allowing the cooperative to respond to the 

needs of consumers who are increasingly interested in 

the origins and quality of the wines they choose.

In recent years, a new trend is gradually becoming estab-

lished for the consumption of organic wines, made from 

grapes sourced in vineyards managed with particular 

respect for the environment. CAVIRO Sca has been pay-

ing close attention to this new trend and in the financial 

year just ended sold over 3 million litres of organic wine, 

mainly in the United Kingdom, Japan and Germany of 

which 61% purchased and contributed by the coopera-

tive’s membership base. 

One of the main objectives of CAVIRO sca is to improve 

the quality of wine production and concrete measures 

are being implemented to introduce a greater range of 

W
hile the roots of CAVIRO Sca are in Emilia 

Romagna, the cooperative opened its doors 

some time ago to wine production from oth-

er regions of Italy too. Abruzzo, Puglia, Sicily, Marche, 

Veneto and Tuscany have seen an increase from 10% 

to 20% in their overall contributions made over recent 

years (Chart 3.7)

Thanks also to this development, the cooperative sought 

to increase and differentiate the material contributed 

making it possible to respond to new market demands. 

The presence of membership in various regions of Italy 

enabled CAVIRO Sca benefit from an ample array of va-

rieties, allowing for a segmentation of its wine offer.

From its privileged position on both the Italian and inter-

national markets, CAVIRO Sca can alter its product of-

fer in line with the trends and preferences of consumers 

within Italy and abroad. During the 2020 harvest period 

3.4. Strategy for the valorisation 
of raw materials

Careful monitoring of the Italian and international market led to  
changes in CAVIRO Sca’s provisioning to support differentiation of  

the range and quality of the wines.

Chart 3.7 Change in regular contributions by geographical area

 Emilia-Romagna

90%

Other Regions

10%

Average 2001-2003
906,000 hl

Average 2018-2020
1,300,000 hl

 Emilia-Romagna

80%

 Other Regions

20%
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Chart 3.8 Quota of denomination of 
origin and varietal wines out of the 
total amount contributed to CAVIRO 
Sca (quantity by harvest)

Other wines
62%

Wine a
name
of controlled 
origin
38%

Other wines
67%

Wine a
name
of controlled 
origin
33%

Harvest
2019

Harvest
2020

varieties. These include trials to verify the adaptability 

of both native local vines and international varieties 

to the territory, together with changes in the relative 

winemaking processes. 

Thanks to this approach, our vine grower members 

have been able to benefit from improvements in San-

giovese winemaking (with both partial grape drying and 

barrel ageing) and the introduction of new DOP and 

IGP varieties (Pinot Grigio, Chardonnay, Famoso etc.). 

A key element of this process is the active collabora-

tion between the oenologists of CAVIRO sca and of the 

member wineries, as well as the presence of internal 

bodies, such as the oenological committee, assigned 

with the task of improving the quality of the wine.
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The CAVIRO sca technical tasting 
committee
A series of tests and checks are carried out to evaluate 

the quality of the wine (characteristics and chemical 

parameters) both on the various lots contributed by 

members and during the subsequent ageing period. 

CAVIRO sca also has a technical tasting committee, 

which is nominated by the Board of Directors and 

includes experts both from within CAVIRO Sca and 

from the member cooperatives, in order to guarantee 

maximum transparency. 

The committee meets periodically in order to evaluate 

the wines sourced from members, which must 

comply with the exact characteristics with which 

the Group markets its wines whilst maintaining the 

standards of quality and safety for the consumer. 

These quality evaluations of the wine are also taken 

into consideration when fixing the settlement price for 

members’ material contributions.
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the market to recover. We need to move in a common 

direction in individual states and at European level, 

so that everybody is able to follow this road. The 

directives indicated for sustainability require time, 

studies, research, and we need a shared view of a 

future together". 

The event was coordinated by the CAVIRO Group and 

its president, Carlo Dalmonte, who also chaired the 

Forum last year. At the end of the meeting, Dalmonte 

passed the floor to the president of the Fecovita 

Argentinean cooperative, Eduardo Sancho, who will 

coordinate the Forum for the next 12 months.

World Forum of Cooperatives
In April, the CAVIRO Group hosted the World Forum of 

Wine Cooperatives. Major international cooperatives 

discussed sustainability, the cultural value of wine and 

the importance of the cooperative model. Argentina, 

Brazil, Uruguay, Chile, France, Spain, Portugal and 

Italy participated. Many topics were discussed: climate 

change, the value of wine as a cultural and agricultural 

phenomenon, the impacts of the pandemic on the wine 

market, the importance of the cooperative model, 

both as a response to the need for ethical, economic 

and environmental sustainability and also as an 

antidote to the difficulties that farms could encounter 

as a result of certain parts of the Green New Deal. 

“Sustainability is a key value today, but it is not as if 

cooperatives have just discovered it with the Green 

New Deal," said Luca Rigotti, National Coordinator of 

the Wine Sector of the Alliance of Italian Cooperatives, 

in his speech. The cooperative model will be helpful 

in overcoming the crisis, although aid is needed for 
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Research projects
Supporting agricultural sustainability and improving 

the quality of finished products

CAVIRO today represents the largest vineyard in Italy 

and as such has a "duty" to invest in research and does 

so every year, with the support of its membership base 

and with the collaboration

 of the major national research centres, in order to

 improve agronomic techniques aimed at obtaining 

a product of high value, both qualitatively and 

quantitatively, and increasingly

 more sustainable from an environmental and

 economic point of view.

There are several projects, some self-financed and 

others funded under regional RDPs. They include the 

following:

1) Approval of international resistant varieties 

within the Emilia Romagna (ER) region

 https://vigneviniequalita.edagricole.it/featured/

le-varieta-resistenti-convincono-anche-lemilia-

romagna/

2) A project to evaluate new resistant varieties of 

vine, native to ER, by installing new vines in mid-

long term growing conditions (5-7 years). 

 https://www.emiliaromagnavini.it/it/blog/354-

vitigni-resistenti-si-parte

3) PhD on Botrytis: Analysis and management of 

genetic factors which govern the disease and the 

creation of a field protocol for early control. 

https://vigneviniequalita.edagricole.it/featured/le-varieta-resistenti-convincono-anche-lemilia-romagna/
https://vigneviniequalita.edagricole.it/featured/le-varieta-resistenti-convincono-anche-lemilia-romagna/
https://vigneviniequalita.edagricole.it/featured/le-varieta-resistenti-convincono-anche-lemilia-romagna/
https://www.emiliaromagnavini.it/it/blog/354-vitigni-resistenti-si-parte
https://www.emiliaromagnavini.it/it/blog/354-vitigni-resistenti-si-parte
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Quality and sustainability 
Protocols for the management of various products, 

aimed at maximising quality 

This activity is carried out both through 

funded projects and through collaboration with 

internationally renowned oenologists, with a focus 

in particular on the best available techniques for 

reducing sulphites in wine and on organic farming:

1) Recovery and recycling of wine-making waste 

involves the recovery of polyphenols from waste 

matrices such as skins, seeds and stalks, from 

which substances can be extracted that are 

extremely valuable for winemaking. A pilot plant 

was set up to do this and the extracts obtained 

were tested in production in partnership with 

several member wineries in order to improve 

the quality of the treated wines and the colour 

stabilisation. 

2) Zero-chemicals project, assuming that in the 

future the information given on wine labels 

changes, making it compulsory to give details of 

all components, CAVIRO's aim is to implement 

technological processes capable of eliminating all 

additives that are not permitted by the wine code 

(CODEX) in order to demonstrate to consumers 

that a product does not contain any coadjuvant not 

allowed to be declared. 

Transforming waste into new products and new 

active ingredients in particular for use within the 

wine supply chain.

Starting from experience of separating and drying 

fresh grape seeds in which a system for extracting and 

purifying tannins has been developed, with the aim 

of using them in the winemaking field and in wines in 

the wine supply chain in particular, a new line is being 

developed where it is planned to purify these tannins 

for use in the food and nutraceutical industry.

Finally, a LIFE "SEEDSPRO2WINE" project is currently 

being presented on the extraction of proteins from 

the heart of seeds for use as a clarifying agent in the 

wine supply chain. This process, in addition to further 

enhancing the value of wine-making by-products, is 

very much in line with EU requests to seek new sources 

of proteins with a lower environmental impact.

Experimental Vineyard
A project in collaboration with the Persolino 

Agricultural Institute aimed at experimental 

evaluation of different forms of cultivation in the field 

for different degrees of mechanisation adopted for the 

most representative vineyards of the Romagna areas 

and the resulting winemaking from the field trials, 

with the involvement of the students, future players in 

the supply chain. 

In this activity started during the Covid-19 epidemic, 

CAVIRO set up an experimental winery at the 

school, giving pupils the chance to gain familiarity 

with the most up-to-date technology to carry out 

microvinifications of wines from the experimental 

field. In 2021, thanks to the PCTO agreements 

(government-supported on-the-job training 

schemes), a number of training placements were 

carried out that included work in the field, ranging 

from analysis of ripening curves to grape harvesting.
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chasing departments in order to draw up possible im-

provement action to be taken by the supplier, if neces-

sary. 

Suppliers are classified as follows on the basis of the 

above criteria: 

Qualified: when the supplier is judged able to fully meet 

the organisation's needs in relation to the supply classes 

for which it is assessed;

Non-Qualified: the supplier is unable to meet the organ-

isation's needs and therefore cannot form part of the 

company's supply chain.

The company also has a planned assessment system 

in place, conducted by specialised internal auditors, 

which can be triggered at both the preventive and sub-

sequent stages to confirm the supplier's qualification.

he Group's Supply Chain organisational model 

involves systematic coordination to be allocat-

ed to four functional areas:

1. Purchase of raw materials;

2. Purchase of goods, services and investments;

3. Purchase of packaging;

4. Logistics and distribution;

and its primary objective is to identify the best purchas-

ing conditions in terms of quality, reliability and compli-

ance with company policies.

CRITERIA FOR THE SELECTION AND APPROVAL  

OF SUPPLIERS 

Suppliers are selected by analysing the following factors:

• vulnerability assessment, aimed at identifying 

whether conditions exist which might generate a 

risk of fraud for individual raw materials or classes 

of raw materials that are supplied. The analysis is 

subject to periodic review to identify any critical is-

sues to be dealt with by the supplier;

• certifications possessed by the supplier; 

• preventive sampling and verification of compli-

ance with standards;

• delivery times, payments, costs, potential.

STRUCTURE OF THE SUPPLIER ASSESSMENT  

SYSTEM

A system is in place that involves periodic analysis of 

supplier performance based on non-conformities that 

may have emerged during receipt or use of the goods 

supplied. This assesses: the guarantee of delivery and its 

punctuality; compliance with the agreed technical and 

quality standards; reliability of supplies in terms of com-

pliance with safety, environmental and social responsi-

bility matters and, in general, with current regulatory 

requirements. 

The outputs from the assessment are shared with pur-

3.5. Supply chain
Thanks to its supply network, the CAVIRO Group fosters linked activities  

with considerable effect at national and international scale.
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of the total, a lower percentage than the previous year 

(21%), an indicator of greater integration upstream and 

mutual satisfaction.

By maintaining consolidated relationships with a large 

network of suppliers, the Group has a considerable ef-

fect on linked activities within Italy, especially on a local 

scale. In fact, 50% of the value of purchases is made in 

the region where the Group's various subsidiaries are 

based (i.e. Emilia-Romagna for CAVIRO, Extra, Enom-

ondo and Adriatica Pro Wine, Tuscany for Leonardo da 

Vinci and Veneto for Gerardo Cesari), with a significant 

contribution from CAVIRO in support of the local econo-

my in which it operates. 

n the 2020/21 financial year, the CAVIRO Group 

made purchases from 3,879 suppliers for an over-

all value of 358.8 million euro. 66% of purchases, 

amounting to 235.1 million euro, related to raw materi-

als, 28%, or €101.7 million, to services and 6%, or €22 

million, to investments (Tables 3.9, 3.10).

The supply network is made up of suppliers with which 

the Group has a consolidated long-term relationship of 

over five years (58%) and of partners acquired more re-

cently over the last five years (42%) (Table 3.12). 

The proportion of “new” suppliers that have started 

working in the supply network over the past year is 14% 

3.6. The figures 
of the supply chain
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Table 3.9 Number of suppliers by product category

01/09/20-31/08/21 01/09/19-31/08/20

NUMBER AMOUNT/000 NUMBER AMOUNT/000

Goods  1,611  235,121  1,654  214,021 

Services  2,616  101,737  2,604  94,379 

Investments  323  21,967  306  24,457 

Total Purchased  3.879*  358,825  4.564*  332,857 

Table 3.10 Data by company at 31/08/21

31-08-21
GOODS SERVICES INVESTMENTS TOTAL PURCHASED

NUMBER AMOUNT/€(000) NUMBER AMOUNT/€(000) NUMBER AMOUNT/€(000) NUMBER AMOUNT/€(000)

CAVIRO  393  142,953  1,433  61,682  133  10,164  1,689*  214,799 

C.Extra  1,113  75,047  720  29,404  116  2,934  1,706*  107,386 

Enomondo  49  1,651  212  13,255  58  5,428  277*  20,334 

Cesari  517  8,354  439  4,135  61  3,351  531*  15,841 

LDV  37  16,507  376  4,207  11  60  361*  20,774 

APW and Cesari Vigneti  2  435  10  224  -    -    12*  659 

Total Purchased  1,611*  235,121**  2,616*   101,737**  323*  21,967**  3,879*  358,825** 

Table 3.11 Data by company at 31/08/20

31-08-20
GOODS SERVICES INVESTMENTS TOTAL PURCHASED

NUMBER AMOUNT/€(000) NUMBER AMOUNT/€(000) NUMBER AMOUNT/€(000) NUMBER AMOUNT/€(000)

CAVIRO  420  134,701  1,466  59,062  121  9,185  1,739*  202,948 

C.Extra  1,163  62,996  721  25,537  112  2,336  1,785*  90,869 

Enomondo 62  1,971 225  11,991  71  2,670  292*  16,632 

Cesari  158  9,435  438  4,354  31  9,117  531*  22,906 

LDV  56  14,440  401  3,829  34  1,131  409*  19,400 

APW and Cesari Vigneti  2  873  9  227  1  19  13*  1,120 

Total Purchased  1.654*  214.021**  2.604*  94.379**  306*  24.457**  4.564*  332.857** 

Notes:

*The tables show the number of suppliers included in the various product classes.     

Some of these may be present in more than one category, as a consequence     

 the total is net of suppliers common to more than one category.     

**The total amount purchased at Group level is net of intercompany eliminations, as in the consolidated financial statements.   

  

GRI 102-9
Supply chain
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GRI 204-1
Share of expenditure on local suppliers*  

The choice of suppliers follows both economic and ethi-

cal principles. The acquisition of goods and services does 

in fact aim for the maximum competitive benefit of the 

cooperative whilst at the same time taking into account 

equal opportunities for all suppliers. Purchases are reg-

ulated by precontract and contract behaviour to ensure 

indispensable and reciprocal loyalty, transparency and 

collaboration.

Table 3.13 Share of expenditure on local 
suppliers at 31/08/2021

01/09/2020-31/08/2021

 € %

Total cost per suppliers  358,825,387 100%

Budget spent on local 
suppliers

 178,971,877 50%

at 31/08/2020*

01/09/2019-31/08/2020

 € %

Total cost per suppliers 332,856,579 100%

Budget spent on local 
suppliers

 171,430,190 52%

* Suppliers with registered office in the Emilia-Romagna Region for 

Group companies based in Emilia-Romagna and Veneto/Tuscany for 

the subsidiaries Leonardo da Vinci spa and Gerardo Cesari spa.

Table 3.12 Total length of service 
at 31/08/2021

NUMBER %

01_over 10 years  1,128 29%

02_5 to 10 years  1,114 29%

03_1 to 5 years  1,098 28%

04_Last year-New  539 14%

Overall total  3,879 100%

at 31/08/2020

NUMBER %

01_over 10 years  791 17%

02_5 to 10 years  1,480 32%

03_1 to 5 years  1,351 30%

04_Last year-New  942 21%

Overall total  4,564 100%
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100%
Electrical energy self-
sufficiency 
at all of the group’s sites 

88.6 
Million kWh of  
electricity produced

101,000 
Tons of CO² not 
emitted due to 
the production of energy 
and renewable fuels

103 
Thousand MWh of thermal 
energy from non-fossil 
sources produced 

10
Million Nm3 of biomethane 
contributed to the gas network 
for advanced automotive fuel

520 
Thousand tons of non-hazardous  
waste recycled

50
Thousand tons 
of natural fertilisers (soil 
conditioners produced)

-23%
Percentage reduction 
in water consumption for 
each litre of wine processed

An overview

UN 2030 GOALS



T
E

R
R

IT
O

R
Y

101

FiveFour

A
 g

re
en

 c
ir

cl
e 

 
in

 c
o

n
ti

n
u

o
u

s 
m

o
ve

m
en

t

4



102 | CAVIRO Group | Sustainability Report | Year 2021

he story told in this chapter borrows keywords 

from quarterly editions of the e-magazine CA-

VIRO – Innesti, Stories of Sustainability

INNESTI (“grafting”, in English) is a unique meeting 

place, one where we can all experience a new life and 

imagine a sustainable future. This is a place where we 

can truly walk in another’s shoes, aware that we will re-

turn with a better idea of the change we can make on 

the world.

The preceding chapters and those that follow show just 

how wide the scope of sustainability is, where the eco-

nomic factor is indispensable, and it becomes even more 

important when you represent thousands of winegrow-

ing members. So the impulse “AGIRE” (to act), that has al-

ways been part of the world of agriculture is also strongly 

reflected in our way of “doing sustainability” where facile 

slogans make way for ambitious truly sustainability proj-

ects, which we refine with innovative plants and prod-

ucts that generate wealth and ensure that vineyards are 

not abandoned and centuries of history are preserved.

For many years now the CAVIRO Group has been mov-

ing forward, knowing that each goal it achieves is a result 

of efforts made to strengthen our organisation and to 

turn a profit. Often it is a real challenge, immersed in a 

jungle of complex regulations, the source of conflicting 

interpretations, striving ahead in a socio-economic con-
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text that is constantly evolving and unpredictable. The 

Covid pandemic has clearly shown us just how precari-

ous things can be and it has taught us another term, also 

very much in vogue, which is "resilience", i.e. the ability 

to adapt to change without capitulating.

Tens of millions of euros have been invested and more 

has been budgeted for actions which CAVIRO intends 

to use to cultivate its resilience with a clear objective: an 

eco-sustainable industrial development so we can de-

liver to future generations, perhaps not a better world, 

but at least a world preserved for what is still possible, 

a world in which research, technology and an attitude 

of inclusion can meet the needs of the community by 

reducing the resulting impacts. The principles set out 

above are interpreted fully and concretely by the circu-

larity of the CAVIRO Group's industrial cycle, centred on 

a wine supply chain in which it has its roots, to the point 

where it embraces the agri-food sector in general and 

the waste recovery sector in particular to provide a pub-

lic utility service. 

Figure 4.1 Integrated cycle and total waste recovery

VINEYARD

GRAPE

WINE

PRODUCTS
NOBLE

SCRAPS
VEGETABLES

DERIVATIVES
PRODUCTION CHAIN

FERTILIZERS
NATURAL

BIOENERGY

RAW MATERIALS IN TRANSIT FINISHED PRODUCTS IN OUTPUT
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tion or composting to generate energy and natural 

fertilisers

e) Disposal: final deposit in landfills or other facilities 

where the waste does not generate any other added 

value.

The CAVIRO Group's sites follow this hierarchy by im-

plementing the priority principles described above. It 

sends over 99% of the waste it produces for recovery, 

with only a very small proportion going for final disposal.

Pallet rental
The decision to use rented pallets means CAVIRO 

has had a positive impact on sustainability 

equivalent to 197 trees in terms of wood saved and 

a reduction in waste equivalent to 5 trucks per 

year and a CO2 reduction equivalent to 6 truck road 

trips around the Earth. 

he financial year 2020-2021 was a difficult one 

to predict as 2020 began with the onset of a 

global pandemic. 

CAVIRO succeeded in transforming the unpredictable 

into an advantage with its ability to meet the needs of 

consumers, customers and suppliers by adapting its pro-

duction to meet market demands with no shutdowns. 

It changed procedures for entering and working in the 

company, generating redistributed value along the entire 

supply chain.

WASTE

By waste management we mean both the waste pro-

duced by the various Group sites as a result of produc-

tion activities, but above all we mean the treatment of 

waste in the recovery plants at the Faenza (Ravenna) and 

Spilamberto (Modena) sites, because it requires precise 

planning and certainty of its destination or use, and must 

therefore be necessarily predictable.

Art. 179 of legislative decree 152/06 defines the priority 

criteria for waste management.

Waste management is carried out in accordance with the fol-

lowing hierarchy: 

a)  prevention; 

b)  preparation for reuse; 

c)  recycling; 

d)  other types of recovery, e.g. energy recovery; 

e)  disposal. 

In general the hierarchy establishes an order of priority 

for what constitutes the best environmental option:

a) Prevention: products and services must be de-

signed to minimise waste generation.

b) Preparation for re-use: preparing waste for re-use, 

e.g. through separate collection of refuse 

c) Recycling: recycling waste to give it a second life

d) Recovery: through combustion or anaerobic diges-

4.1. Unpredictability
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GRI 306-2 
Waste by type and method  
of treatment

Table 4.1 Treatment method

01/09/20-31/08/21 01/09/19-31/08/20

HAZARDOUS 
WASTE  

(T)

NON-
HAZARDOUS 

WASTE  
(T)

TOTAL
(T)

% HAZARDOUS 
WASTE  

(T)

NON-
HAZARDOUS 

WASTE  
(T)

TOTAL
(T)

 TOTAL

Composting 0 2,772 2,772 2.12 0 973 973 0.82

Recovery, including energy 
recovery

2,664 124,201 126,865 97.00 1,120 112,518 113,638 95.47

Landfill 14 9 23 0.02 23 11 34 0.03

Other (chemical-physical 
treatment and preliminary 
deposit)

1,051 68 1,118 0.86 3,011 1,375 4,386 3.68

Total 3,729 127,050 130,779 100 4,154 114,877 119,031 100

Table 4.2 Type of waste, divided into hazardous and non-hazardous waste

01/09/20-31/08/21 01/09/19-31/08/20

HAZARDOUS 
WASTE  

(T)

NON-
HAZARDOUS 

WASTE  
(T)

TOTAL
(T)

% HAZARDOUS 
WASTE  

(T)

NON-
HAZARDOUS 

WASTE  
(T)

TOTAL
(T)

% 

Paper and cardboard 
packaging

 -  502  502 0.38  -  354  354 0.36

Plastic packaging  -  143  143 0.12  -  92  92 0.11

Wooden packaging  -  95  95 0.07  -  24  24 0.03

Glass packaging  -  467  467 0.36  -  385  385 0.37

Iron & steel  -  324  324 0.25  -  18  18 0.11

Aluminium  -  2  2 -  -  -  - 0

Mixed packaging materials  -  277  277 0.21  -  47  47 0.18

Other  
(ashes, demolition and 
maintenance waste, etc.)

 3,729  31,531 35,260 26.96  4,154  23,430  27,584 23.21

Sludge from anaerobic 
digestion for agronomic 
spreading or composting

- 93,709 93,709 71.65 - 90,020 90,020 75.63

Total  3,729  127,050 130,779 100  4,154  114,877  119,031 100
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The anaerobic digestion process
It is a process that takes place inside large tanks fitted 

with mixers, in the absence of oxygen.

The organic substance contained in wastewater 

from wine and food processing is transformed by 

bacteria under mesophilic conditions (temperature of 

around 37°C) into biogas, a fluid containing over 70% 

methane.
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They are used in treatment plants such as anaerobic di-

gestion, energy recovery and composting to produce 

electricity, heat, biofuels and natural fertilisers.

This is a significant quantity and it is a year-round service 

in order to provide continuous contributions to waste 

producers and certainty of recovery.

GRI 301-2 
Recycled input materials used

There is a high consumption of packaging materials at the 

wine bottling sites of the CAVIRO sca and Cesari compa-

nies, of which over 50% are in turn generated from re-

cycled materials, as shown in the table below (Table 4.3).

The companies CAVIRO Extra and Enomondo provide a 

public utility service. They recover non-hazardous waste 

produced by third-party companies. 

Table 4.3 Percentage of recycled materials used to produce the organisation's primary products and 
services.

 01/09/20-31/08/21  01/09/19-31/08/20

QUANTITY (KG) QUANTITY (KG)

Glass 13,075,097 12,838,105

Paper 4,331,869 4,424,773

Tinplate/steel 4,543 8,987

Plastic 240 500

Aluminium 107,587 103,575

Total recycled materials used 17,519,335 17,375,940

Total materials used 32,976,407 34,128,086

Percentage of recycled materials used 53% 51%

Table 4.4 Waste treatment method

01/09/20-31/08/21 01/09/19-31/08/20

QUANTITY (T) QUANTITY (T)

Anaerobic digestion 316,779 282,581

Composting 38,928 44,121

Pre-treatment shredding-screening 58,018 53,627

Energy recovery 108,111 97,416

Total 521,836 477,745
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o run the Company is a question of balances, 

one of the most important of which is knowing 

how to combine production needs with a con-

scientious use of natural and non-renewable resources.

Balance is a necessary condition, at all times, because it 

is the result of the relationship between man and the en-

vironment.

Energy

The CAVIRO Group’s activities are highly energy inten-

sive.

Thanks to the multi-fuel power plant owned by Enom-

ondo at the Faenza site, thermal and electrical energy 

is produced from renewable sources, as certified by the 

GSE (Gestore del Servizio Elettrico - Electricity Service 

Operator) which issues Guarantees of Origin - GO.

The Faenza site is self-sufficient both in terms of heat, 

with over 103,000 MWh used, and electricity, and 

thanks to the GO mechanism all the other Group sites 

also use self-produced renewable electricity. 

Table 4.5 Guarantees of Origin

01/09/20
31/08/21 

01/09/19
31/08/20

Produced 38,449 41,591

Used on sites* 37,731 35,899

* For the Forlì site, GOs have been purchased for all the electricity 

used, including the self-produced electricity from the methane 

cogenerator.

There are also high-efficiency Jenbacher-type com-

bustion engines that generate electricity from biogas 

(Faenza site), or co-generate heat and electricity using 

methane (Forlì site).

4.2. Balance 

1 GO = 1 MWh 
of renewable electricity
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Energy recovery
The Faenza site has a thermal power plant that 

produces thermal and electrical energy through the 

combustion of biomass, secondary solid fuels (SSF) 

and non-recoverable waste.

It is fitted with four atmospheric emission abatement 

systems: a cooling tower, also known as a quenching 

tower, a reaction tower, a bag filter and a Denox 

system, which purify the combustion fumes in order to 

comply with the legal limits for atmospheric emissions 

by a very wide margin.
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GRI 302-1
Energy consumption  
within the organisation

Table 4.6 Fuel consumption by renewable and non-renewable source

UNIT OF 
MEASUR.

01/09/20
31/08/21

01/09/19
31/08/20

CONVERSION 
FACTOR 2021°

CONVERSION 
FACTOR 2020°

01/09/20-
31/08/21

(GJ)

01/09/19
31/08/20

(GJ)

Non-renewable 
sources

 8,999,298 8,818,724 324,021 315,749

Natural gas Sm3 8,536,442 8,433,208 0.0360 0.0358 307,312 301,909

Oil litres 462,857 385,517 0.0361 0.0359 16,709 13,840

Renewable sources  135,599 140,529 1,540,933 1,643,793

Biomasses (incl. biogas) t 69,774 72,779
Calculation 

using LHC
Calculation 

using LHC
587,076 610,775

Other (SSF, non-
recoverable waste)*

 t 65,825 67,750
Calculation 

using LHC
Calculation 

using LHC
953,857 1,033,018

Totals GJ 1,864,954 1,959,542

° Source DEFRA (United Kingdom Department for Environment Food & Rural Affairs): “Greenhouse gas reporting: fuel properties” 2021 and 

2020, for natural gas and diesel oil. Calculation using LHC determined by periodic analysis of representative samples of biomasses and SSF, non-

recoverable waste.

* SSFs (Secondary Solid Fuels) and non-recoverable waste are NON-hazardous wastes with a high percentage of renewables, due to their biomass 

content, and are therefore considered renewable sources.

Table 4.7 Purchase of electricity

01/09/20
31/08/21

(KWH)

01/09/19
31/08/20

(KWH)

CONVERSION 
FACTOR 2020-

2021

01/09/20
31/08/21

(GJ)

01/09/19
31/08/20 

(GJ)

Electricity purchased from NON-
renewable sources

1,747,427 1,672,376 0.0036 6,291 6,021

Electricity from renewable sources 
(with GOs issued for energy 
generated at the Faenza site) 

30,287,457 28,957,976 0.0036 109,035 104,249

Total electricity purchased 32,034,884 30,630,352 115,326 110,270

Table 4.8 Self-generated electricity 

01/09/20
31/08/21

(KWH)

01/09/19
31/08/20

(KWH)

CONVERSION 
FACTOR 2020-

2021 

01/09/20
31/08/21

(GJ)

01/09/19
31/08/20

(GJ)

from photovoltaic  97,664  59,482 0.0036  352  214 

from cogeneration  88,534,229  95,321,136 0.0036  318,723  343,156

Total self-generated energy  88,631,893  95,380,618  319,075  343,370 

of which total Electricity consumed  26,067,619  24,268,990 0.0036 93,843 87,368

of which total Electricity sold  62,564,274  71,111,628 0.0036 225,231 256,002
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Figure 4.2 Electricity consumption

01/09/20-31/08/21 (GJ)

Total consumptionself-producedpurchased

115,326 93,843 209,169

01/09/19-31/08/20 (GJ)

Total consumptionself-producedpurchased

110,270 87,368 197,638

FUEL CONSUMPTION 

The Group's total fuel consumption within the reporting 

boundary in the financial year 20-21 was 1,864,954 GJ 

(down 4.8% from 19-20). As shown, more than 82% of 

this consumption is from the use of renewable sources. 

The remaining 18% of consumption, on the other hand, 

is from the use of non-renewable sources, up 2% com-

pared with 19-20 following the testing of a new backup 

boiler at the Faenza site at the end of 2020, which led to 

an increase in the use of methane.

POWER CONSUMPTION 

Electricity consumption of 209,169 GJ in 20-21 was 

mainly from renewable sources (97% of the total) and in-

creased by 5.8% compared with the previous year due to 

an increase in generation.

Table 4.9 Direct emissions (Scope 1)*

UNIT OF 
MEASUR.

01/09/20
31/08/21

01/09/19
31/08/20

Natural gas 
(excluding the Faenza 
site)

t CO2 9,668 10,545

Diesel oil t CO2 1,252 1,043

Biomasses and other  
(SSF, non-recoverable 
waste)*

t CO2 29,982 28,235

Totals t CO2 40,902   39,823

* The emission factors "Greenhouse gas reporting: fuels" 2021 and 

2020 provided by DEFRA (UK Department for Environment Food & 

Rural Affairs) were used for the calculation of Scope 1 emissions for 

natural gas and diesel oil. 

Table 4.10 Indirect emissions (Scope 2)*

UNIT OF 
MEASUREMENT

01/09/20
31/08/21

01/09/19
31/08/20

Electricity purchased from NON-renewable sources t CO2 903 865

Electricity purchased from renewable sources - zero emissions, all 
self-generated and accounted for in scope 1

t CO2 0 0

Self-generated electricity from photovoltaics t CO2 0 0

Self-generated electricity from cogeneration - zero emissions, all 
self-generated and accounted for in scope 1

t CO2 0 0

  903 865

* Indirect emissions (Scope 2): for electricity purchased from the national electricity grid in Italy, the Location Based method used ISPRA (national 

institute for environmental protection and research) emission factors based on TERNA (power grid operator for transmission) values, latest 

available publication (Emission factors for electricity production and consumption in Italy, 2020). The residual mix conversion factor published by 

the Association of Issuing Bodies (AIB) was used for the market based calculation method. 
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Electric car charging
The widespread increase in the number of electric cars 

has meant that the Faenza site has doubled the number 

of users by installing a second station of charging 

points to power company cars (those of employees and 

visitors) with recharging entirely free of charge and 

100% green. 
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Water

GRI 303-3
Water use by source

Table 4.11 Water use by source

01/09/20
31/08/21

 (MEGALITRES)

01/09/19
31/08/20

(MEGALITRES) 

Groundwater 956 974

Water produced 73 38

Water mains 74 34

Total water use 1,030 1,012

For companies in the food industry, water requirements 

are a very significant issue because of the need to com-

ply with strict hygiene requirements, just as heat in the 

form of steam also requires a lot of water.

We know the value of this precious resource and for 

years we have been studying ways to rationalise water 

consumption through the reuse of process water after 

treatment which reaches drinking water purity.

This practice, which has been in operation for some 

years now, has enabled the Forlì site to save 38% of its 

water requirements from the water table and doubled 

the number of cubic metres recovered year-on-year 

(19/20 - 20/21), thanks to the installation of an MBR sys-

tem - a €570,000 investment - which has enabled a 23% 

reduction in groundwater consumption (litres of water/

litres of wine).

At the Faenza site, the recovery of condensate or the 

reuse of process water, where possible, are established 

practices that enable 30% of water requirements to be 

met.

In addition, each plant is constantly monitored, with the 

aim of increasing the current recovery of process water 

and reducing the extraction of water from the water ta-

ble. Precise metering of consumption is performed due 

to the installation of numerous meters, while a careful 

analysis of each process discharge makes it possible to 

calculate appropriate flows for reuse, through the design 

and installation of high-performance purification sys-

tems.

The ability to self-generate electricity, together with the 

design of energy-efficient plants, makes the Group sus-

tainable not only from an environmental point of view, 

but also from an economic one, freeing it from the strong 

market price fluctuations, which means guaranteeing 

continuity of production at sustainable costs. Self-gener-

ation of electricity is decidedly higher than the needs of 

the Group's sites, and the quota generated from non-re-

newable sources is truly negligible, which demonstrates 

a real commitment to our change of policy to keep fossil 

fuels in the ground. 

The calculation of the CO2 quotas emitted for the Faenza 

site is calculated using a complex algorithm in accor-

dance with the Emission Trading Directive, which takes 

into account all consumption of fossil fuels (methane, the 

non-biodegradable portion of non-recoverable waste 

and SSFs).

The Group monitors both "direct" emissions, produced 

by the activities carried out at the various sites and con-

nected in particular to the consumption of natural gas 

and fuel (Table 4.9 - Scope 1), and "indirect" emissions, 

produced by the electricity purchased and consumed 

(Table. 4.10 - Scope 2).

The results show "direct" emissions of 40,902 tCO2 in 

20-21, an increase of 2.7% compared with 19-20 (39,823 

tCO2, resulting mainly from the incremental share of 

natural gas use, mentioned above. 

As regards emissions resulting from the use of biomass-

es, in accordance with the UNFCCC (United Nations 

Framework Convention on Climate Change), we under-

line that biomass is a neutral source with respect to CO2 

emissions, because the CO2 emitted during combustion 

is equal to that absorbed during the life of the plant with 

the process of photosynthesis. 

Indirect emissions, on the other hand, amounted to 903 

tCO2 in the financial year 20-21 compared with 865 

tCO2in the financial year 19-20. The increase of 4.4% 

was caused by the double shutdown (usually there is on-

ly one) of the Enomondo multi-fuel cogeneration power 

plant, which resulted in the need to purchase electricity 

from the grid.
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BIOMETHANE AND BIOETHANOL

CAVIRO was the first company in Italy to convert biogas 

plants to produce advanced biomethane. It now boasts 

significant feed-in from agri-food wastewater with in-

terconnected CO2 capture. The latter came on stream in 

early 2020. Biomethane is generated by the purification 

of biogas. By using a membrane technology, the two con-

stituents of biogas - methane and carbon dioxide - are 

separated.

This gives rise to two outputs, both of which have an 

eco-friendly destiny: biomethane for automotive use 

and liquefied CO2 sold for food processing and other 

technical uses. 

ision is needed not just for science and knowl-

edge, but also for sustainability when design-

ing new forms of living and being together in 

world. This is even more true if we think of life without 

vision: its absence would prevent us from seeing possible 

and virtuous alternatives.

CAVIRO has always looked into the future, beyond daily 

life, as a vital part of developing its mission.

The solidity of the company and the trust that members 

place in the innovations proposed are the fundamental 

ingredients that make CAVIRO a successful pioneer in 

many sectors and allow it to pursue a new vision of how 

does business.

4.3. Vision 
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While a car travels on average 

20 km per kg of methane, the biomethane produced 

by CAVIRO can be used to travel 130,800,000 km - 

109,000 times up and down the whole of Italy .

The CO2 produced replaces that which is mined and it is 

authorised for food processing, pharmaceutical and oth-

er technical uses. By capturing it, it becomes a 'carbon 

negative' emission because it is generated from renew-

able sources.

Given that one litre of carbonated water 

requires 10 grams of CO2 

then 3,619,470 kg of CO2 = 361,947,000 litres of carbon-

ated water.

The distillation process of lees and pomace produces 

ethanol, a quota of which is used for advanced combus-

tion, which is a key ingredient in "green" petrol formula-

tions.

Advanced biomethane, which is produced from process 

waste and not from dedicated crops, is used for com-

bustion. It replaces fossil methane, is carbon neutral and 

certified sustainable by an accredited independent or-

ganisation. 

Figure 4.3 Membrane technology

CARBON DIOXIDE
CO2

BIOGAS
CH4+CO2

BIOMETHANE
CH4

Table 4.12 Self-produced biogas, biomethane 
and CO2.

01/09/20-
31/08/21 

01/09/19-
31/08/20 

Biogas (Nm3) 13,922,889 12,694,012

Biomethane (Sm3) 9,954,801 9,276,947

Liquefied CO2 (kg) 3,619,470 /
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Bioethanol is also certified as an advanced biofuel by an 

accredited independent organisation.

The release for consumption or direct use by CAVIRO of 

these renewable energy sources, prevented emissions 

of 80,000 tonnes of CO2 in the financial year 19/20 and 

101,000 tonnes of CO2 in 20/21. 

This increased saving in CO2 is attributable to increased 

production of biofuels (biomethane and bioethanol) and 

renewable electricity for sustainable mobility.
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goods for customers. In the last financial year 165 

synchronised trips were made.

In addition to these optimisations, we have chosen 

to collaborate with transport providers committed to 

reducing their impact through the use of alternative 

fuels and by using Liquefied Natural Gas (LNG) in 

particular: there are now three vehicles dedicated to 

CAVIRO fuelled by LNG, and also the use of cutting-

edge technologies such as ships equipped with 

scrubbers to reduce their impact on atmospheric 

emissions.

Notwithstanding the logistics difficulties of national 

intermodal infrastructures, CAVIRO handles 19.6% of 

palletised products by rail or ship, i.e. 30,400 tonnes, 

and 9% of bulk volumes, i.e. 19,000 tonnes.

Eco-friendly transport
Careful attention is also being paid to the optimisation 

of transport and a reduction in empty-load trips, due 

to the direct impact they have on the environment.

The goal of reducing empty trips is achieved through 

various company projects, such as daily auctions 

created to intercept these trips and exploit them to the 

maximum. During the last year, 14% of the volumes, or 

952 trips, were handled through auctions. 

Another way of allocating trips is the round trip project, 

by which the supplier CHEP identifies trips to be 

optimised, to the benefit of all players in the chain 

and the environment, thereby developing a strong 

awareness of the virtues of joint actions. This project 

was the driving force behind a further optimisation, 

known as internal round trips, where vehicles 

delivering packaging from suppliers collect CAVIRO 
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NATURAL FERTILISERS

Solid organic waste, including sludge from the anaero-

bic digestion process of pomace stillage and agri-food 

waste, is a raw material for the production of soil condi-

tioners using composting processes.

These are natural fertilisers that are rich in organic mat-

ter and slow-release nitrogen, as well as moisture, all of 

which cultivated land badly needs.

They are produced in accordance with the law and duly 

registered with the Fertiliser Register of the Ministry of 

Agriculture and Forestry.

The demand for natural soil conditioners has become 

very strong, replacing or complementing the use of syn-

thetic fertilisers, because they are more sustainable both 

environmentally and economically, and Mixed Compost-

ed Amenders (MCAs) and Green Composted Amenders 

(GCAs) fertilisers in particular are also registered for use 

in organic farming. Certain of the importance of enhanc-

ing the value of these soil conditioners, especially when 

they are produced by the agri-food chain, Enomondo 

proceeded to undertake a complex and lengthy authori-

sation process to recognise a new category of soil condi-

tioners and to invest several million euro in a new plant 

dedicated to them.

Table 4.13 Soil conditioners

01/09/20-
31/08/21

(T) 

01/09/19-
31/08/20

 (T)

MCA - Mixed 
Composted 
Amender

                   6,163                      9,233  

GCA - Green 
Composted 
Amender

                 17,042                    15,868   

SCA - Sludge 
Composted 
Amender

 27,056                  10,202   

Totals  50,261                  35,303   

BIOPLASTICS

February 2021 saw the birth of B-Plas sbrl, a start-up 

in which CAVIRO has chosen to invest. We have wel-

comed a demo plant to feed it with our own purification 

residues, with the hoped-for goal that the pilot plant will 

make way for the first industrial plant.

It is a start-up company which is a spin-off from a group 

of researchers from Bologna University and an import-

ant industrial partner operating in the plant engineering 

sector, making it possible to move from basic research to 

industrial application.

B-Plas was formed as a  Benefit Corporation, an evolu-

tion of the classic concept of a company that embraces 

the principles of Green Growth, i.e. an environmentally 

and socially sustainable economic growth path.

B-Plas’s mission is to design technologies capable of 

producing bio-based and biodegradable PHAs (polyhy-

droxyalkanoates) starting from raw materials with a neg-

ative value, in a robust and circular industrial process.

The vision is to transform sewage treatment residues 

- sludge or wastewater - into valuable bioresources. An 

innovative process is used to convert them into bioplas-

tics, PHAs, a renewable and biodegradable plastic poly-

mer.

PHA

https://www.societabenefit.net/
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With soil conditioners you go back to the 
land, back to the vineyard where it all 
began. The tangible and true circularity 
is achieved and the vision becomes 
reality.
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577 
Personnel employed 
in the Group

17,081
Hours of training delivered  
to employees

+6% 
Number of university  
graduates

30
Hours of training 
per person

53%
Women  
in the white-collar category

+45%
Hours of training delivered  
in the Group

+14 
Permanent employees

-9%
Rate of absenteeism

An overview

UN 2030 GOALS
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he CAVIRO Group has always been commit-

ted to protecting the well-being of its em-

ployees, guaranteeing the right to working 

conditions that respect personal dignity.

Staff management at the CAVIRO Group is based on the 

following principles:

• non-discrimination regarding staff hiring, pay, ac-

cess to training, promotions, contract termination 

or retirement;

• freedom of association and the right to collective 

bargaining;

• communication of staff policies to all workers 

through the company's communication channels;

• added value and training of human resources;

• management of staff working hours in respect of 

the laws in force and collective negotiations regard-

ing working hours, rest, holidays and pay;

• engagement of staff in work practices.

The CAVIRO Group does not employ child labour, either 

directly or indirectly, below the age stipulated by law, 

and always carries out checks on the age of workers at 

the time of recruitment. All forms of slavery, forced or 

compulsory labour, human trafficking or involuntary la-

bour are repudiated.

On 30/09/2021, after the end of the reporting peri-

od, the audit for the renewal of the certification for the 

SA8000 standard - Management System for Social Re-

sponsibility - was successfully concluded.

5.1. Human resources
Employees are an indispensable resource for the 

CAVIRO Group, which works to guarantee them fair and decent working conditions. 
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Policies pursued

The Ethical Code, adopted in September 2005, identifies 

the criteria for managing relations with staff, starting 

with the selection phase (section 3.2 of the Code of Eth-

ics). 

More specifically, due to its cooperative mission, the 

personnel policies of the CAVIRO Group have always 

aimed at placing the personal needs of the individual at 

the centre of attention, as demonstrated by its profuse 

commitment in recent years to complying with ethical 

certification standards. This is why our welfare policies 

and the relative internal regulations are very dynamic, 

designed to limit rigid procedures to the bare essentials, 

the proliferation of which, instead of stimulating the 

uniqueness of a person, could ignore it.

For CAVIRO, the wellbeing of the Group's workforce as 

a whole is more important than the wellbeing of the in-

dividual, as demonstrated by its complete adherence to 

the Green Pass guidelines during the Covid-19 pandemic 

crisis. It was guided by two clear objectives: keeping the 

workplace safe and preserving productivity which en-

sures continued employment for all.

Management is required not only to manage the com-

pany's business competently, but also to possess an 

emotional capacity for leadership aimed at maximising 

the value of human resources, by grasping their poten-

tial and needs. To achieve this, in 2021 the company's 

top management went on specific awareness-raising 

courses aimed at instilling a concept that sees person-

nel not as a mere 'resource', but as individuals who, if 

motivated, can make an irreplaceable contribution to 

every area of the company.

It follows that the selection of new workers assesses not 
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GRI 102-8
Information on employees and other workers

During the financial year 2020/21, an average of 583 

employees were employed throughout the Group, while, 

in accordance with GRI reporting standards, 577 em-

ployees were employed at 31/08/2021, the reporting 

date, an increase of three over the same period last year.

The Group work force, examined by company (Table 5.1) 

show a majority of employees – 61% - employed by CA-

VIRO Sca, a further 30% by CAVIRO Extra, while Gerar-

do Cesari, Leonardo Da Vinci and Enomondo together 

employed the remaining 9% of total staff. As with many 

companies in the agro-industrial field, the percentage of 

women employed is a minority compared to men, with 

32% of women making up the total workforce. Women 

account for 42% at the Parent Company, 83% at Leonar-

do da Vinci spa, 29% at Gerardo Cesari and 10% and 14% 

respectively at CAVIRO Extra and Enomondo, which are 

purely production and shift-based companies. An ex-

amination of employees by type of contract and gender 

(Graph 5.1), shows that out of a total of 577 employees, 

438 (76%) are on open-ended contracts, 2% on fixed 

term contracts and 22% on seasonal contracts, typical of 

agricultural cooperatives. In fact, the wine sector, which 

by its nature is closely connected with the seasonal na-

ture of the work and the harvest period, cannot survive 

without the employment of temporary workers. Those 

who have worked and/or completed their studies in the 

Company include 20 agency temps and four interns, 

eight of whom are women. 

only the possession of skills, but also the ability to inter-

act with fellow workers and the motivation to join an 

organisation to which they can belong and within which 

they can evolve, both individually and collectively, and 

also deal effectively and constructively with the inevita-

ble moments of stress that working life (and also home 

life) brings with it.

Management approach 
In addition to the Ethical Code, which identifies the con-

duct criteria for managing relations with staff, in 2005 

CAVIRO has adopted an organisational model pursuant 

to It. Legislative Decree 231/01, which is periodically 

reviewed and submitted for approval to the Board of 

Directors. The Surveillance Body, composed of three 

external members, in addition to supervising the prop-

er implementation of the organisational model, may re-

ceive reports - even in anonymous form and, in any case, 

with a guarantee of the confidentiality of the name of the 

reporter - from staff.

On 19 March 2020 the renewal of a second level 

agreement was signed between the Group and 

company union organisations. The possibility was 

introduced for employees to freely choose to use 

the amount of the bonus due within a “welfare 

platform", which in simple terms results in an 

increase in the purchasing power of the bonus 

received.

Even during such a complex period as the current one, 

company policies have worked to safeguard employ-

ment levels. 

Table 5.1 Employees by company

01.09.2020-31.08.2021 01.09.2019-31.08.2020

WOMEN MEN TOTAL WOMEN MEN TOTAL

CAVIRO Sca 146 205 351 147 198 345

CAVIRO Extra spa 18 158 176 17 153 170

Enomondo srl 1 6 7 1 6 7

Leonardo da Vinci spa 10 2 12 11 2 13

Gerardo Cesari spa 9 22 31 8 31 39

Total employees of the CAVIRO Group 184 393 577 184 390 574
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REGIONS
OPEN-ENDED 
CONTRACT

FIXED TERM 
CONTRACT TOTAL

Emilia Romagna 342 132 474

Abruzzo 1 1 2

Campania 2 0 2

Friuli-Venezia Giulia 2 0 2

Lazio 1 0 1

Liguria 2 0 2

Lombardy 16 0 16

Marche 1 0 1

Piedmont 4 0 4

Puglia 4 4 8

Tuscany 18 0 18

Veneto 44 1 45

Sicily 1 0 1

Trentino 0 1 1

Total employees 438 139 577

01.09.2020-31.08.2021 01.09.2019-31.08.2020

WOMEN MEN TOTAL WOMEN MEN TOTAL

Open-ended contract 158 280 438 146 278 424

Fixed term contract 3 11 14 10 8 18

Seasonal 23 102 125 28 104 132

Total employees 184 393 577 184 390 574

Agency temps 6 14 20 8 21 19

Interns 2 2 4 5 1 6

Total 192 409 601 197 412 599

184 393
280

Permanent contract

11
Fixed-term time

102
Seasonal

men

158
Permanent contract

3
Fixed-term time

23
Seasonal

women 577

Chart 5.1 Employees by type of contract and gender (01.09.2020-31.08.2021)

Chart 5.2 Employees by type of contract and region of residence (01.09.2020-31.08.2021)
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is increasing (Table 5.2). Looking at the workforce ac-

cording to the level of education attained at 31 August 

2021 (Table 5.3), the number of university graduates, 

amounting to 114 people, accounts for 20%, that of high 

school graduates (306 employees), who are the majority, 

accounts for 53%, while 27% of workers have a qualifica-

tion equal to or lower than compulsory schooling. In the 

university graduate category, women account for 46%, 

while the figure is 34% for high-school graduates. More 

specifically, 57% of women in the company have a high 

school diploma, 29% a university degree and 14% have 

only completed compulsory secondary school. Insuffi-

82% of employees (474/577) are resident in Emilia-Ro-

magna. If we also add those resident in Veneto and Tus-

cany, where the other offices of the subsidiaries (LDV 

and Gerardo Cesari) are located, the figure reaches 93% 

of the workforce residing in the region where their com-

pany is based. (Chart 5.2).

95% of the workforce (548 people) are full-time employ-

ees, while 29 (5%) have been granted part-time status, 

renewable from year to year. 83% of employees who 

have requested a better work-life balance are obviously 

female, although the percentage of male employees who 

have benefited from this reduction in working hours 

Table 5.2 Employees by type of employment and gender

01.09.2020-31.08.2021 01.09.2019-31.08.2020

WOMEN MEN TOTAL WOMEN MEN TOTAL

Full-time 160 388 548 160 388 548

Part-time 24 5 29 24 2 26

Total employees 184 393 577 184 390 574

Table 5.3 Employees by level of education

01.09.2020-31.08.2021 01.09.2019-31.08.2020

WOMEN MEN TOTAL WOMEN MEN TOTAL

Degree 53 61 114 48 59 107

Diploma 104 202 306 105 196 301

Middle school 26 119 145 30 127 157

Primary school 0 1 1 0 1 1

Not available 1 10 11 1 7 8

Total employees of the CAVIRO Group 184 393 577 184 390 574

   

Table 5.4 Employees by rank and gender

01.09.2020-31.08.2021 01.09.2019-31.08.2020

WOMEN MEN TOTAL WOMEN MEN TOTAL

Directors  -  8  8  -  9  9

Middle managers*  2  14  16  2  17  19

Office workers  126  110  236  121  109  230

Manual workers  33  159  192  33  151  184 

Temporary workers  23  102  125  28  104  132

Total 184 393 577 184 390 574

Percentage 32% 68% 100% 32% 68% 100%

*The number and assessment of "Middle managers" does not include the Parent Company (Total 351 employees), because this rank is not covered 

by the national trade union agreement.
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* “Senior managers” are defined as members of the executive class.

** The term "local" community should be understood as the Region 

Emilia-Romagna or Tuscany for LDV or Veneto for Cesari.

cient data is available to classify the remaining percent-

age.

Finally, an analysis of staff by rank and gender (Table 

5.4), shows that at 31.08.21, there were still no women 

among the eight senior managers. A first step in reducing 

the gender gap was taken on 1st September 2021 with 

the appointment of the first female senior manager in 

the history of the CAVIRO Group, who was appointed at 

CAVIRO Extra. Even among the middle managers, which 

totalled 16, only two are female. Caviro sca is excluded 

(351 employees) as this qualification is not provided for 

in the contract. Forty-one per cent of the workforce 

performs office work and women outnumber their male 

colleagues in this position (53% compared with 47%). 

Over half the workforce (55%) is employed in exclusively 

manual work: manual workers make up 33% of the total 

workforce and 22% are temporary workers. Due to the 

nature of the work carried out, women account for only 

a small percentage in these categories.

GRI 202-2 
Proportion of senior managers recruited  
from the local community

The percentage of senior managers at 31/08/21 residing 

in the same area as their place of work was 38%, a de-

crease compared with the previous year. More specifi-

cally, out of a total of eight senior managers, only three 

came from Emilia Romagna, the others were resident in 

Lombardy, Tuscany and Piedmont (Chart 5.3).

Figure 5.3 Percentage of senior managers* at 
important operating sites recruited from the 
local community**

44%

01.09.2020
31.08.2021

01.09.2019
31.08.2020

38%
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GRI 401-1
Recruitment and turnover

A certain balance was recorded at 31/08/2021 between 

new recruits and personnel leaving for various reasons.

However, the most dynamic year was certainly the pre-

vious one, due to the expansion of the B2B sector. (Table 

5.5, 5.6)

GRI 102-41 
Collective bargaining agreements

The percentage of employees covered by a national 

trade union agreement was 100% at 31/08/2021. No 

employee works without this important protection. The 

national trade union agreement in question is that for 

agricultural cooperatives and consortia.

Table 5.5 Recruitment and turnover (01.09.2020-31.08.2021)

ITALY

WOMEN MEN

TOTAL<30 
YEARS

30-50 
YEARS

> 50 
YEARS

TOTAL
<30 

YEARS
30-50 

YEARS
> 50 

YEARS
TOTAL

Number of employees 13 128 43 184 51 192 150 393 577

Number of new recruits 7 27 8 42 41 59 44 144 186

Number resigning or leaving 
due to retirement/dismissal/
death etc.

3 24 16 43 28 57 55 140 183

Rate of new recruits 54% 21% 19% 23% 80% 31% 29% 37% 32.2%

Turnover rate 23% 19% 37% 23% 55% 30% 37% 36% 31.7%

Table 5.6 Recruitment and turnover (01.09.2019-31.08.2020)

ITALY

WOMEN MEN
TOTAL

<30 
YEARS

30-50 
YEARS

> 50 
YEARS

TOTAL
<30 

YEARS
30-50 

YEARS
> 50 

YEARS
TOTAL

Number of employees 12 124 48 184 45 191 154 390 574

Number of new recruits 4 27 10 41 36 60 47 143 184

Number resigning or leaving 
due to retirement/dismissal/
death etc.

3 22 17 42 22 34 25 81 123

Rate of new recruits 33% 22% 21% 22% 80% 31% 31% 37% 32.1%

Turnover rate 25% 18% 35% 23% 49% 18% 16% 21% 21.4%

Note: We underline that trend for turnover is strongly influenced by the use of temporary workers during the harvest period.
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GRI 404-3
Percentage of employees receiving periodic 
performance and professional development 
assessments

Managers carry out personal and professional assess-

ments of their colleagues and workers directly and inde-

pendently. 

Due to the strong growth of the Group, a substantial re-

structuring of the training activities (the "Docet" project) 

was necessary, which will be fully in place by September 

2022. Once the personal and professional growth proce-

dures of the entire workforce have been optimised, the 

GRI 401-2
Benefits for full-time employees that are not 
available for temporary or part-time employees

No benefits are granted to full-time employees that are 

not also granted to part-time employees for employees 

at the same level doing the same work and with the same 

skills. All employees receive appropriate healthcare pro-

tection, parental leave is available to all employees irre-

spective of the type of contract and, with regard to pen-

sions, employees are free to choose which fund (open or 

closed) to pay into.

Specific programmes and initiatives 

Smart working: The Group permitted smart working where possible for the entire period of the Covid emergency as required by the various 

Ministerial Decrees, but has now reverted to case-by-case authorisations for individuals, where relatives or household members are tested positive 

and quarantined, but always in compliance with ministerial instructions. The reason for this is that smart working is impossible for over 70% of workers 

because they work directly on production activities, and this makes it difficult to authorise this in a fair manner without discriminating greatly between 

the various realities.

Part-Time, Welfare Portal, Health Insurance, Welfare Fund:
The Group has always granted various forms of welfare, including part-time work tailored to staff needs (when compatible with the function), 

particularly for cases of young children (up to six years old) or elderly dependents.

The welfare portal, insurance and funds are further achievements that, over the years, have made CAVIRO and other Group companies an example to 

follow in human resources management (Top Jobs 2020).

Elasticity 
(home-working) 
applied during the 
Covid period 

Part-time policy  
applied for 

 applicants (mostly 
mothers 

 with young 
children)

.

WELFARE PORTAL

Health 
insurance

Welfare 
 fund 
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and two are women.  16 of these are over 50 years old 

and only two have an average age of between 30 and 

50.  None of the two genders falls into the under 30 age 

bracket, a symptom of the fact that the Cooperative pre-

fers people with experience to run the Group (Table 5.9, 

5.10). There are no protected categories in this cluster. 

With regard to employees by professional role, gender 

and age group, in addition to the comments made above, 

55% of employees (318/577) are in the 30-50 age brack-

et, 34% are over 50% and 11% are still under 30. Out of a 

total of 577 workers, 26 are in the protected group, with 

81% male and 19% female Tables 5.7, 5.8).

Group will commit to the implementation of a timely and 

streamlined method of assessment, aimed at tracking 

and measuring the effectiveness of these training pro-

grammes, which lie at the heart of the Group's mission 

and they will ensure its solidity in the years to come.

GRI 405-1
Diversity and Equal Opportunities

With regard to governing bodies (the Board of Directors 

and the Board of Statutory Auditors), out of a total of 

18 representatives at the Parent Company, 16 are men 

133
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Table 5.7 Employees by professional role and age group

01.09.2020-31.08.2021 01.09.2019-31.08.2020

<30 
YEARS

30-50 
YEARS

> 50 
YEARS

TOTAL
<30 

YEARS
30-50 

YEARS
> 50 

YEARS
TOTAL

Directors 0 2 6 8 0 3 6 9

Middle management 0 6 10 16 0 8 11 19

Office workers 24 149 61 234 19 147 64 230

Manual workers 17 102 75 194 15 96 73 184

Temporary workers 23 59 43 125 23 61 48 132

Total 64 318 195 577 57 315 202 574

Percentage 11% 55% 34% 100% 10% 55% 35% 100%

Table 5.8 Protected categories by professional role and gender

01.09.2020-31.08.2021 01.09.2019-31.08.2020

WOMEN MEN TOTAL WOMEN MEN TOTAL

Directors 0 0 0 0 1 1

Middle management 0 0 0 0 0 0

Office workers 3 3 6 3 3 6

Manual workers 1 6 7 1 4 5

Temporary workers 1 12 13 1 12 13

Total 5 21 26 5 20 25

Percentage 19% 81% 100% 20% 80% 100%

Table 5.9 Governing bodies by gender

01.09.2020-31.08.2021 01.09.2019-31.08.2020

WOMEN MEN TOTAL WOMEN MEN TOTAL

BoD 1 12 13 0 12 12

other (specify)-Board of Statutory Auditors 1 4 5 1 4 5

Total 2 16 18 1 16 17

Percentage 11% 89% 100% 6% 94% 100%

Table 5.10 Governing bodies by age bracket

01.09.2020-31.08.2021 01.09.2019-31.08.2020

<30 
YEARS

30-50 
YEARS

> 50 
YEARS

TOTAL
<30 

YEARS
30-50 

YEARS
> 50 

YEARS
TOTAL

BoD 0 2 11 13 0 1 11 12

other (specify)-Board of Statutory 
Auditors

0 0 5 5 0 0 5 5

Total 0 2 16 18 0 1 16 17

Percentage 0% 11% 91% 100% 0% 6% 94% 100%
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GRI 406-1
Cases of discrimination  
and corrective action taken

OFFICIAL PROCEDURES  

FOR HANDLING COMPLAINTS

The organisational model, pursuant to It. Legislative De-

cree No. 231/2001, provides procedures for reporting 

alleged violations of the legislation in question (It. Legis-

lative Decree No. 231/2001) and violations of the Ethical 

Code.

Reports to the Surveillance Board may be made by hard-

copy letter in a sealed envelope, by the intranet portal 

(also in anonymous form) and by email. The Surveillance 

Board shall in any event guarantee the confidentiality of 

the identity of the reporting person and, after carrying 

out internal investigations that find actual or potential vi-

olations, issue instructions to the workers concerned or 

the heads of the relevant company departments. In the 

event of failure to comply with the instructions issued, 

the Surveillance Board shall report to General Manage-

ment and, if necessary, to the Chairman of the Board of 

Directors for the adoption of appropriate measures. For 

issues related to the management of health and safety at 

the workplace, the employer will also be informed pur-

suant to It. Legislative Decree No. 81/2008 as amended.

GRI 405-2 
Ratio of basic pay  
and of pay between women and men

With regard to wages by gender and rank, women's wag-

es are on average 80% of those paid to men, excluding 

the manager category, where there were no quotas for 

women in the reporting year (Figure 5.4).

An examination of the data shows that the percentage of 

wages by gender stands at 74% for middle managers and 

81% for office workers, while there is no difference be-

tween men and women in terms of remuneration in the 

blue collar sector, which is the most equal. 

The data on access to career programmes, the organi-

sation charts of the Group and the various companies 

show an increasing trend in the number of women hold-

ing senior positions.

Chart 5.4 CAVIRO Group - Female:Male pay gap ratios

01.09.2019-31.08.202001.09.2020-31.08.2021

TotalWorkersEmployeesCadresSenior executives

100% 80%0% 74% 81% 96% 79%0% 74% 79%
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sari and Enomondo accounted for 0.8%, while no training 

was provided at the commercial company LDV. The aver-

age annual hours of training per employee amounted to 

30 (Graph 5.8). The data, disaggregated by rank, shows 

that temporary workers benefited most from training, 

with an average of 90 hours per year. While the data by 

gender show an average of 39 hours of training per year 

for men compared with 10 hours for women (Table 5.12). 

Great emphasis was placed during the last financial year 

on training in communication and interpersonal skills 

(Teamworking/Delegation).

GRI 404-2
Employee skills upgrading and transition 
assistance programmes - HR as value creation for 
business continuity: a key pillar of sustainability

Contexts change, businesses evolve and consequent-

ly so do professions. It is therefore necessary to reflect 

strategically over the long term, in order to understand 

firstly how to approach a company's personnel turnover 

in a timely manner, especially that due to retirements 

and secondly to understand the roles needed to manage 

change, with investment in terms of growth, training 

and career paths, including investment in new genera-

tions, ensure a smooth handovers of responsibility.

On the sustainability and transition assistance front, var-

ious courses, covering all employees, are being analysed 

on the following topics: 

• the meaning of the concept of sustainability, the as-

sumptions from which it arose and how it helps us 

meet the challenges of today and tomorrow;

• the triple nature of sustainable development: the 

environmental, social and economic spheres;

• how to recognise a sustainable product, service or 

activity;

Training programmes: the process.

t the beginning of each financial year, the 

Organisation Office asks each Head of De-

partment for a training programme to up-

grade the skills of their staff. Managers make full use of 

and enhance all the professional skills present within the 

CAVIRO Group, taking steps to promote their develop-

ment and growth. 

The CAVIRO Group makes all the necessary training and 

information tools available to all workers. Both standard 

and periodic training is provided.

The training programme includes both compulsory 

courses (safety/regulatory updates/etc.) and courses re-

quired in order to reduce the gap between the skills pos-

sessed and the skills expected. 

The programmes drawn up in this way are then entered 

into the system and serve as an objective reference both 

for the training budget and for preparing a management 

review, which provides a detailed analysis of whether or 

not the training objectives and therefore personal pro-

gression has been achieved. 

GRI 404-1
Average hours of training per year per employee

Over the years, the CAVIRO Group has always provided 

ample training opportunities, through investments in-

volving the entire staff. 

In the financial year 2020/21, 17,081 hours of training 

were delivered (Table 5.11), for a total cost of approxi-

mately 140,000 euro (+40% compared with the compar-

ative period). Of these, over 13,100 hours (77.7%), were 

delivered at the Parent Company, while 21.5% was deliv-

ered at CAVIRO Extra and the subsidiaries Gerardo Ce-

5.2. Training, health 
and safety of employees

Staff training - a driving force for change and innovation  
- is a key impetus for the Group's growth and development. 



P
E

O
P

LE

137

Table 5.11 CAVIRO Group - Hours of training by rank and gender

01.09.2020-31.08.2021 01.09.2019-31.08.2020

WOMEN MEN TOTAL WOMEN MEN TOTAL

Directors  -  22  22  -  18  18 

Middle management  -  -  -  -  2  2 

Office workers  508  696  1,203  364  838  1,202 

Manual workers  231  4,426  4,657  344  3,169  3,513 

Temporary workers  1,188  10,011  11,199  943  6,125  7,068 

Total hours of training delivered  1,927  15,154  17,081  1,651  10,152  11,803 

Table 5.12 CAVIRO Group - Average hours of training - details

AVERAGE HOURS OF TRAINING 01.09.2020-31.08.2021 01.09.2019-31.08.2020

Total number of training hours delivered to employees  17,081  11,803 

Total number of employees  577  574 

Average hours of training per employee  30  21 

Total number of training hours delivered to female employees  1,927  1,651 

Total number of female employees  184  184 

Average training hours per female employee  10  9 

Total number of training hours delivered to male employees  15,154  10,152 

Total number of male employees  393  390 

Average training hours per male employee  39  26 

Total number of training hours delivered to Directors  22 18

Total number of Directors  8  9 

Average hours of training per Director  3  2 

Total number of training hours delivered to Middle Managers  - 2

Total number of Middle Managers  16  19 

Average hours of training per Middle Manager  -  0 

Total number of training hours delivered to Office Workers  1,203 1202

Total number of Office Workers  236  230 

Average training hours per Office Worker  5  5 

Total number of training hours delivered to Manual Workers  4,657 3513

Total number of Manual Workers  192  184 

Average training hours per Manual Worker  24  19 

Total number of training hours delivered to temporary workers  11,199 7068

Total number of temporary workers  125  132 

Average training hours per Temporary Workers  90  54 
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Chart 5.5 CAVIRO Group - Average training hours per company
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Provisions included in the official health and safety pro-

tocols are adopted and relative certifications are main-

tained. There is constant commitment to the application 

of all provisions for safety and environmental protec-

tion, that have been made necessary due to technologi-

cal progress.

GRI 403-1
Occupational health and  
safety management system

All workers and company sites are covered by the health 

and safety at work (OSH) regulations.

At CAVIRO there is an integrated Environment, Safety 

and Social Responsibility management system, while at 

CESARI, the occupational health and safety system is 

part of the Integrated Quality HACCP Environment and 

Safety System. On the other hand, for its Faenza and 

Treviso sites CAVIRO Extra adopts a health and safety 

at the workplace management system (OSH-MS) com-

pliant with UNI EN ISO 45001:2018 and a safety man-

agement system for the prevention of major accident 

hazards in accordance with It. Legislative Decree No. 

105/15 (SMS). The OSH management system applies to 

all production company activities.

ENOMONDO also adopts an occupational health 

and safety management system at its Faenza and 

Spilamberto sites (OHS-MS) compliant with the UNI EN 

ISO 45001:2018 standard. All plant management activ-

ities at the Faenza site are entrusted to CAVIRO Extra 

staff, under a specific service contract. 

GRI 403-3
Occupational health services

In all Group companies, the Occupational Medicine Ser-

vice provides support in the identification of hazards and 

the minimisation of risks by playing an active role in the 

preparation of the Risk Assessment Document (RAD). 

The Corporate Physician (CP) takes part in annual meet-

ings and is consulted when new activities or substances 

are introduced in order to ensure proper risk assessment 

• basic information on the causes, consequences and 

possible solutions of the climate crisis;

• what the Sustainable Development Goals (SDGs) 

are, what areas they cover and what they are for;

• how the United Nations Sustainable Development 

Goals and Conferences of the Parties have evolved 

from the 1970s to 2030; 

• the fundamental tools available to a company to 

bring sustainability into its business plans;

• the main ways in which each individual can bring 

sustainability into their everyday decisions, in the 

various spheres of life. 

More complex issues will be addressed on demand, in order 

to meet the need to create culture and skills on sustain-

ability as it relates to the world of business.

GRI 403 
Introduction to health and safety  

Health and safety at the workplace is recognised to be 

of fundamental importance and an essential aspect of 

company organisation. For this reason, the measures re-

quired to safeguard the physical and personal integrity 

of workers is adopted, taking into account the charac-

teristics of the work and the experience and skills of the 

workers. 

The CAVIRO Group is committed to spreading and con-

solidating a culture of safety, developing risk awareness 

and promoting responsible behaviour among all work-

ers. The health and safety of workers is safeguarded 

through preventative measures, corrective actions fol-

lowing injury and near injury and dedicated programmes 

for the improvement of health and safety within the 

company. With this aim, the Group carries out technical 

and organisational operations through: 

• the introduction of an integrated risk and safety 

management system to identify the principal critical 

issues of processes and of the resources to be pro-

tected;

• the adoption of best technologies;

• control and update of working methods;

• the contribution of training and communication ac-

tivities. 
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GRI 403-5
Worker training on occupational safety and 
health

Every year, the Prevention and Protection Service (PPS) 

draws up a training programme based on training dead-

lines and the demands of company production.

OSH training is delivered by external trainers and is 

composed as follows:

• State-Regions Training Agreement

• Specific training (e.g. forklift/loader licence, toxic 

gas licence, fire licence, etc.).

• Quarterly training pursuant to Legislative Decree 

No. 105/15 

In detail (Table 5.13), the hours of training provided 

in the Group on health and safety at the workplace 

amounted to 5,253, an increase of 55% compared with 

the previous year, with specific training accounting for 

77% of the total. 

An average of 504 workers participated (+5%) compared 

with the previous financial year and the number of train-

ing hours per employee increased by 48% (10.4 com-

pared with 7.1). In addition, in the event of new recruit-

ment or a change of job, a period of shadowing/training 

of the worker on the plant is provided by the person in 

charge of the department concerned.

and performs an annual inspection of the workplace, fol-

lowing which he reports possible situations or areas for 

improvement. He drafts and distributes a specific health 

protocol for each task carried out on the various sites.

GRI 403-4
Worker participation and consultation and 
communication on occupational health and safety

Quarterly plenary meetings are held at CAVIRO (sus-

pended only for the Covid emergency). These are occa-

sions to share experiences and for worker participation 

and a similar approach is employed at CAVIRO Extra 

and Enomondo, where worker representatives are in-

volved in team meetings through trade union safety rep-

resentatives at all stages of the development, planning, 

implementation, performance assessment and continu-

ous improvement of the OHS-MS.

At Gerardo Cesari the processes aimed at facilitating 

worker participation and consultation in the develop-

ment, implementation and assessment of the occupa-

tional health and safety management system include 

quarterly plenary meetings for training and sharing com-

pany objectives and general and specific staff training. 

Table 5.13 Type of occupational safety and health training

01.09.2020-31.08.2021 01.09.2019-31.08.2020

HOURS PARTICIPANTS HOURS PARTICIPANTS

General training  1,195  538  1,456  576 

Specific training  4,041  470  1,937  386 

Other  17  5  3  1 

Total  5,253  504*  3,396  481* 

01.09.2020-31.08.2021 01.09.2019-31.08.2020

Average training hours per person  10.4  7.1

* Average number of participants and general and specific training
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el of safety. As part of the maintenance and inspection 

services for its plants, the organisation uses qualified 

third-party companies, with whom a contract is drawn 

up that includes all the health and safety requirements 

in the workplace and which incoming operators must 

comply with. A procurement contract control procedure 

(P.APT) and an access control procedure (IO.ING) are 

used to check firms for security purposes. 

GRI 403-9
Accidents at work 

In FY 2021, at  CAVIRO sca there were ten accidents at 

Forlì and one at the Savignano plant. All the accidents 

proved to be minor to medium injuries. We report that 

the fatal accident at Savignano in 2020 was settled with 

no further action taken against both the Company and 

GRI 403-6
Promotion of worker health

The Group has introduced a supplementary health care 

policy for employees. The corporate physician, in co-op-

eration with the employer, promotes various initiatives 

and programmes for workers to improve their quality 

of life and lifestyle (e.g. smoking, obesity, prevention of 

heart disease, etc.).

GRI 403-7
Prevention and mitigation of occupational health 
and safety impacts within business relationships

On all Group sites, when purchasing new equipment or 

introducing new products or PPE, suppliers are always 

asked in advance for CE markings, safety data sheets 

and technical documentation to ensure an adequate lev-
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GRI 403-2 
Hazard identification, risk assessment and 
accident investigation - our practices

Generally, hazards are identified as part of the risk as-

sessment process (RAD). The hazards are identified and 

the associated risks are assessed (given by the probabil-

ity of occurrence for the severity of the event) for each 

activity or substance. An assessment sheet of all the 

associated risks is then drawn up for each task and the 

PPE or operational instructions required to carry out 

the activities are given. Following risk assessment, an 

improvement plan is drawn up which includes technical, 

organisational and operational measures to reduce risks, 

with deadlines. 

The table below shows the trend for the severity index 

and the accident index, which shows an increase in the 

frequency of accidents as a reported above. However, 

the peak of the severity index coincides with the fatal ac-

cident that occurred at Savignano (Figure 5.6). 

It is now clear that the objective of reducing and/or elim-

inating accidents can only be achieved with the active 

cooperation of all those involved in the processes. This 

prevention is implemented through the provision of in-

formation, education, training and reporting and must 

form part of everyday operations, a habit that commenc-

es as soon as a person enters the Company premises. 

the Senior Manager in charge. Actions taken to reduce 

risks are shown in the accident indices, the opened/

closed action plan and the risk assessment document 

(RAD) improvement plan.

During the next financial year, the risk prevention and 

protection unit will apply a lean methodology to under-

stand the roots of certain repetitive episodes over time, 

with the aim of making the "zero accidents" mission a 

constant in the company's life. 

As far as CAVIRO Extra is concerned, the accidents re-

corded from 01/09/2020 to 31/08/2021 are of minor 

entity although they are slightly up on the previous year, 

especially at the Faenza site which recorded four acci-

dents while the Treviso site recorded one accident. The 

great efforts made by the Prevention and Protection 

Service in terms of analysis and removal of the causes of 

accidents, training and supervision of activities are con-

tinuing. 

With regard to safety, incidents and near-misses are 

dealt with through a well-defined chain of internal com-

munication. Management systems are periodically audit-

ed internally and externally to assess the performance of 

the actions undertaken and to enable improvement in 

critical areas.

There were no cases of injury recorded during the peri-

od under review at Enomondo and Gerardo Cesari. 

Chart 5.6 CAVIRO Group - Severity Index and Recordable Injury Rate* 
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Covid-19 Emergency 
All the companies of the CAVIRO Group have 

scrupulously followed all the instructions issued by 

the Italian Government, promptly implementing and 

managing the continuous regulatory updates. They 

also drew up special company coordination tables to 

ensure full implementation of the instructions and to 

constantly monitor the development of the situation, 

ensuring business and operational continuity. These 

results have been achieved thanks to the incessant 

work of the Prevention and Protection Service, which 

operates on a daily basis on health and safety in the 

workplace: from training and listening to people 

through to effectively solving the problems that arise 

on a daily basis for risk prevention. We also note the 

provision relating to Article 125 of It. Decree Law No. 

34 of 19.5.2020, the “Relaunch Decree" entitled "Tax 

credit for sanitation and the purchase of protective 

devices" which repealed Art. 64 of It. Decree Law No. 

18 of 17 March 2020, converted by It. Law No. 27 of 24 

April 2020, and Art. 30 of It. Decree Law No. 23 of 8 

April 2020, which recognised a tax credit equal to 60% 

of the expenses incurred in 2020 for:

• sanitising work environments and tools used in 

the course of work;

• the purchase of personal protective equipment 

(e.g. masks, gloves, protective goggles) and other 

devices aimed at ensuring the health of workers 

(e.g. thermometers and thermoscanners) and 

users (e.g. barriers and protective panels). 

Group companies benefited from the tax credit, 

pursuant to the above-mentioned article, for a total of 

€61,181 of which:

• for CAVIRO Sca € 28,297 

• for CAVIRO Extra spa € 26,286 

• for Gerardo Cesari spa  € 6,598 

In general, the procurement of PPE and everything 

required by the National Health Protocols went 

smoothly and did not affect the management of 

activities. No negative effects were reported due to 

the pandemic. On the contrary, there was an increase 

in the production of alcohol for sanitisation products, 

all the prevention measures contained in the national 

health protocol of 14/03/2020 were implemented and 

collaboration with the CP was put in place (telephone 

triage service for all employees). 
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Total rate of absenteeism  
by Group company

Hours of absence came to 65,220 in the last finan-

cial year, down 5% compared with the financial year 

2019/20. Hours of state paid furlough were down by 

82%, used for the first time in the financial year 2019/20 

as a result of the impact of the pandemic and a halt to ac-

tivities in the HoReCa channel. The rate of absenteeism, 

calculated by dividing hours of absence by hours worked, 

stood at 7.0%, down 9% on the comparative period (Ta-

ble 5.14).

No use was made of state benefits in the B2B sector (CA-

VIRO Extra and Enomondo).

GRI 403-10
Occupational diseases

There were no deaths resulting from occupational dis-

eases in the Group, nor were there any recordable occu-

pational diseases or accidents involving the use of agri-

cultural machinery or lifting loads.

The risk assessment for the activity of manual handling 

of loads is always preceded by an analysis of the work 

in order to determine whether the “Manual Handling of 

Loads” (MHL) forms part of the job description for one 

or more workers. A special survey form was drawn up in 

order to collect all the factors useful for risk assessment. 

This is used on the one hand to identify manual handling 

activities in the more general context of work organisa-

tion, and on the other hand to acquire all the detailed da-

ta by the type of the handling actions examined (NIOSH 

model).

Table 5.14 Hours of justified absence and total absenteeism rate

2016 2017 2018 AT 31.08 AT 31.08
YEAR-ON-

YEAR

TOTAL HOURS TOTAL HOURS TOTAL HOURS 2019/20 2020/21 DIFFERENCE

Injury 909 1802 750  444  1,157 %

Illness 28,960 28,671 27,928  34,724  40,319 16%

Other INPS 
(national insurance 
institute) absences

10,886 14,353 10,019  12,684  8,656 -32%

Paid absences 6,795 6,988 6,682  5,522  2,694 -51%

Unpaid absences 11,441 15,636 10,776  9,976  11,855 19%

C.I.G.S. 
(extraordinary 
furlough)

0 0 0  3,039  539 -82%

Other 0 0 0  2,486  - -100%

Total hours of 
absence

58,990 67,449 56,153 68,873 65,220 -5%

Total hours worked 858,162 853,426 854,604 896,389 927,772 4%

Absenteeism 6.9% 7.9% 6.6% 7.7% 7.0% -9%
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UN 2030 GOALS

27 
Certifications in the fields of 
quality, food safety, ethics and 
sustainability

+1 million
Analyses carried out in the  
Group's laboratories

78% 
Sponsorships in  
Emilia Romagna

Social 
30 million-coverage 
of Tavernello Italia's Facebook 
and Instagram profile

5.7 million-coverage 
of CAVIRO Group’s
 Facebook profile

7 million-coverage 
of Leonardo da Vinci’s Facebook 
and Instagram profile

65 
Organisations benefiting from  
donations and sponsorships

117
Days of inspections and audits 
by Certification Bodies and 
Retailers (1 Audit every 3 days)

87
Complaints filed  
with the Group – financial 
impact  of 0.02% of turnover

0.09%
Hectolitres of wine discarded 
at CAVIRO

An overview
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jor retailers, and it was itself the initiator of checks at 

its suppliers, upstream in the supply chain, rather than 

within individual production processes.

The continuous improvement process that the CAVIRO 

Group implements at all stages of its production pro-

cess means that the costs of non-conformity (termed 

non-quality costs), which are those costs associated 

with rejected products and/or packaging and customer 

complaints, are very low for all Group companies. These 

costs include:

• cost of the discarded finished product;

• complaints and returns by customers;

• selection of products intended for certain markets;

• bottle breakage during packaging;

 
continual propensity towards high standards 

of quality, safety and social and environmen-

tal sustainability involves all company proce-

dures with the aim of guaranteeing the health and well-

being of consumers and respect for the environment. 

The large number and variety of certifications held by 

the Group companies, promptly renewed each year, to-

gether with the new certifications regularly obtained, 

are the concrete confirmation of the close attention paid 

by the Group to these issues. 

During the financial year 2020-21, on average every 

three days (for a total of 117 days and 132 visits) (Chat 

6.1) the Group was subject to audits and inspections, 

some unannounced, by certification bodies and ma-

6.1. Guarantee of food  
safety for consumers 

"Quality is never a question of luck. It is always the result of intelligent effort."

2002 2003 2004 2005 2006 2007 2008 2009 20112010

CAVIRO Extra
Faenza 
ISO 9001, Quality

CAVIRO Extra
Treviso
ISO 9001, Quality

CAVIRO Sca
Forlì
IFS, Food safety 

CAVIRO Extra
Faenza
OHSAS 18001,
Occupational 
health and safety

CAVIRO Extra
Faenza

ISO 14001, Environment

CAVIRO Sca
Forlì

BRC, Food safety

CAVIRO Sca
Savignano
BRC, Food safety 
IFS, Food safety 

CAVIRO Sca
Forlì
ISO 14001, 
Environment

IGO Qualified

Certification

CAVIRO Extra
Treviso

OHSAS 18001,
Occupational

health and safety

A timeline of the CAVIRO Group’s certifications
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A further factor that demonstrates the high quality of 

production is the low level of complaints received from 

customers during the 2020/21 financial year. We are in 

fact speaking of just 87 cases of (justified) complaints, an 

increase in terms of numbers compared with the com-

parative year, but not severe with a financial impact on 

consolidated turnover of 0.02%, compared with the pre-

vious year. Sixty-six percent of these related to CAVIRO 

Sca, 15% to Leonardo da Vinci Spa, 11% to Cesari and 8% 

to CAVIRO Extra (Chat 6.3).

• costs arising from the above activities.

In this respect, CAVIRO recorded a 5% reduction in 

non-conformity costs compared with the comparative 

period as result of a process of continuous improvement. 

The impact on the Group's turnover fell further amount-

ing to 0.13% (Chat 6.2).

Discarded product as a percentage of total packaged 

product at CAVIRO Sca was 0.09% of the hectolitres of 

wine packaged in the financial year 2020/21, while at 

Cesari Spa it was less than 0.001%. These are both very 

good results, a consequence of the continuous training, 

involvement and awareness-raising work carried out ev-

ery year with operational staff. 

2012 2013 2014 2015 2016 2017 2018 2019 2021

Enomondo
Faenza
ISO 14001,
Environment

CAVIRO Extra
Faenza

FSSC 22000,
Food safety

CAVIRO Extra
Treviso

FSSC 22000,
Food safety

CAVIRO Extra
Treviso

ISO 45001, Occupational
health and safety

CAVIRO Extra
Faenza

ISO 45001, Occupational
health and safety

Enomondo
ISO 45001, Occupational

health and safety
IGO Qualified, Producer
of renewable electricity

CAVIRO Extra
Faenza
IT. MIN. DECREE 
23/01/2012, 
Biomethane 
sustainability
2BS, Ethanol 
sustainability

CAVIRO sca
Savignano
REG CE 834/2007
Agricultural 
production
biological

CAVIRO Extra
Faenza
EFFCI 
Certification
GMP 
Cosmetics

Enomondo
Faenza

OHSAS 18001,
Occupational

health and safety

CAVIRO sca 
Forlì
REG CE 834/2007 
Ogricultural production
biological
2019  

CAVIRO Sca
Forlì-Faenza-Savignano

SA8000,
Social accountability

Enomondo
Spilamberto

ISO 14001, Environment

CAVIRO Sca
Forlì

Standard Equalitas,
Wine sustainability

CAVIRO Sca
Faenza

REG. 528/2012,
Producer of biocidal

active substance



152 | CAVIRO Group | Sustainability Report | Year 2021

Table 6.1 Laboratory tests carried out  
by the CAVIRO Group

NUMBER  
OF TESTS 

2020/21 2019/20 

CAVIRO Sca 909,977 823,020     

Cesari 18,073 20,345     

Extra/Enomondo 160,678 169,585     

Total 1,088,728 1,012,950     

 

    

Table 6.2 Samples processed by CAVIRO Group 
laboratories

NUMBER  
OF SAMPLES 

2020/21 2019/20 

CAVIRO Sca 43,312 41,470     

Cesari 3,238 3,645     

Extra/Enomondo 34,631 35,102     

Total 81,181 80,217

 

Finally, during the last financial year, around 1,100,000 

laboratory tests were carried out, with just under 

81,000 samples processed, aimed at controlling and 

guaranteeing the quality of the raw materials processed, 

the finished products and the production processes (Ta-

ble 6.1). 

Eighty-five percent of these tests were performed in the 

wine processing and packaging plants, in proportion to 

the site's production capacity, which confirms that atten-

tion to the safety of end consumers is truly fundamental 

to the Group.  The number of samples tested increased 

by 1.2% compared with the previous year (Table 6.2).

Chart 6.1 Days and number of inspections  
and audits by type

NumberDays

Inspection checks on suppliers

Internal audits for each process

Retailer

Audits of certification bodies

14.5 

11.0

29.0 

12.0

11.5 

10.0

62.0 

99.0

Chart 6.2 Costs and impacts of non-
conformities at CAVIRO

Costs not quality
CAVIRO

Cost impact
not CAVIRO quality
on the Group's turnover

2020/212019/20

540,760 
0.13% 

514,590 

0.15% 

Chart 6.3 Number of complaints and financial 
impacts in the Group

 

No. complaints
motivated

Incidence
cost/turnover

2020/212019/20

66   87   

0.0291% 

0.0166% 
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Certifications and qualifications
Certification is compliance with a regulated voluntary 

standard, conformity with which is verified by a third 

party. (e.g. ISO standards, IFS, BRC, etc.).

The certification is for food safety, environmental 

or ethical requirements. For this last aspect, foreign 

markets exist where BSCI or SA8000 or Equalitas 

certification is required, such as in Sweden or the 

United Kingdom, which prioritise the possession of 

social requirements.

Qualification is conformity with a standard specified 

by a customer, usually required when producing a 

branded product (e.g. Tesco, Sainsbury, Conad, etc.). In 

these cases, audits are commissioned by the customer, 

carried out by its own accredited auditors.

CAVIRO is qualified as a supplier for the following 

customers: Aldi, Castel Freres, Conad, Coop, Crai, E.J. 

Gallo, Eurospin, Sainsbury, Suntory, Tesco.

Qualifications and certifications are required along the 

entire supply chain, inclusive of co-packers, who must 

conform to the requirements required in the relative 

market.
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The aim is to clearly explain the practices and the supply 

chain controls it carries out, from the field through to the 

table, advertising them as much as possible and to tell 

people about its constant investment in social, economic 

and environmental sustainability, starting with the Tav-

ernello new pack. At the end of 2020 Tavernello restyled 

its image, giving consumers important information on 

the carton, such as the vintage year to guarantee the 

freshness of the product, an absolute novelty in this mar-

ket segment. The decision then to put the name of the 

producer Cantine CAVIRO marks a significant change 

of step, publicising the reality of a historic, all-Italian 

supply chain composed of over 12,000 winegrowers, 

present in seven different regions with a total of 35,200 

hectares of cultivated vineyards. The finishing touch to 

this project is the illustration of the circular economy 

on the carton and all the advantages of using Tetra Pak 

(carbon foot print, disposal, renewability of the sourc-

es and recyclability of the pack). The Equalitas label has 

also been added, which certifies the ecological, ethical 

and economic sustainability of the company. These are 

transparency commitments made to consumers that add 

to the traceability of the product already indicated on 

Tavernello cartons for several years now. 

Initiatives that focus on the consumer include the "Wine 

in Moderation" campaign, which CAVIRO joined in April 

2021. This is an international programme that promotes 

responsible wine consumption by encouraging healthy 

lifestyles. Spread over 17 countries and with more than 

1,400 organisations participating, this initiative relies 

on scientific evidence, education and self-regulation to 

organise and enhance the entire international wine val-

ue chain, by increasing consumer awareness and knowl-

edge of consumption habits.

Also, in order to communicate the Group's transparency 

and its values, Gambero Rosso came out with a special 

edition dedicated entirely to CAVIRO, in which it tells 

details of the story behind the supply chain that brings 

s the leader in market share by volume and 

value CAVIRO holds great responsibility to-

wards its consumers. Everyday, millions of 

people around the world choose CAVIRO brands for 

their tables, knowing that they can count on precise 

guarantees of product safety and wholesomeness.

What has emerged over the last two years from various 

Italian and foreign studies is that it is precisely the in-

terest consumers show in being at the centre of the re-

lationship and in placing greater trust in companies that 

creates a shared value where both economic and envi-

ronmental sustainability is definitely the new determin-

ing factor in their choices.

This is one of the reasons why the Company has focused 

its efforts over the past year on maintaining the lead-

ership and sustainability it has achieved and on imple-

menting a massive information campaign for end users. 

6.2. Being close  
to consumers 
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with content differentiated according to the 

channels, brands and countries in which the Group is 

present. They are profiles above all with very wide media 

coverage: Tavernello alone with its Facebook and Insta-

gram spaces has coverage of almost 30 million people, 

while the profiles of the CAVIRO Group and Leonardo 

da Vinci are visited by over six and seven million users 

respectively. Major investments were made in an e-com-

merce project with the Leonardo da Vinci brand and in 

a presence on the Amazon marketplace, of growing in-

terest to the Group, as well as in the international social 

channels of the main brands.

Finally, fully aware of the web's growing role as an infor-

mation channel, the CAVIRO Group continues to nourish 

its ambitious digital communication project:

INNESTI, a quarterly e-magazine 

communicating stories on the theme of sustainability.

Having completed the year and reached 220,000 hits on 

its website, INNESTI has also landed on Facebook and 

has recently opened a dedicated Instagram channel. 

together 27 different Italian wineries. For the first time, 

the journalists Giuseppe Carrus and William Pregentelli 

also met winegrowing members to talk about the winery 

with personal accounts that resulted in an article and a 

TV programme for the Gambero Rosso Channel (broad-

cast on 9 September 2021). Ample space was dedicated 

in the report to CAVIRO’s wine production which relies 

on scrupulous laboratory tests and cutting-edge tech-

nologies in terms of environmental impact and health. 

At the same time, a strong commitment to the circular 

economy emerged, "the result of a mix of respect for the 

environment and ethical values". 

The CAVIRO Group communicates with its consumers 

and stakeholders through all available digital tools, rang-

ing from websites to social networks.

In 2021, online communication was further enhanced as 

CAVIRO increased its presence, with its own corporate 

profile and brand pages 

on Facebook, Instagram and LinkedIn.  These are funda-

mental tools as they enable the Group to reach a wide 

and varied audience quickly and informally, 

Chart 6.5 Millions of people who viewed content on the page or about the page

20212020

Tavernello
Instagram

Tavernello
Facebook

Leonardo da Vinci
Facebook and Instagram

Innesti
Facebook

CAVIRO Group
Facebook

10.9 8.0 3.1 0 6.2 12.8 16.8 5.7 1.8 7.3 
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health, culture, art and education, as well as territorial 

excellence and some social welfare areas (Chart 6.7). 

The initiatives and associations sponsored in the period 

in question were mainly local, with the Emilia-Romagna 

Region accounting for 78% of the national total. 

At regional level, most of the contributions, 74%, con-

cerned local initiatives in the provinces of Forlì-Cesena 

and Ravenna. 

Contributions in economic terms amounted to 78% of 

the total amount donated, while 22% of the value dis-

tributed to the community was in the form of products 

(wine, sanitizers, denatured alcohol and various materi-

als) (Chart 6.8). 

aithful to its nature as a co-operative, CAVIRO 

has always played a central role in supporting so-

cial and cultural initiatives in the area in which it 

operates. This is a commitment which again in 2021 took 

concrete shape in support for events, festivals and char-

itable initiatives. 

In the financial year 2020/2021, the Group sponsored 

and made donations to approximately 65 organisations 

amounting to 139 thousand euro, consisting of 62 thou-

sand euro by CAVIRO, 51 thousand euro by CAVIRO Ex-

tra, 24 thousand euro by Enomondo and the remainder 

by Gerardo Cesari (Chart 6.6). 

Contributions and donations were mainly aimed at sup-

porting initiatives in the fields of sport, the environment, 

6.3. Initiatives for the community
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Chart 6.6 Donations and sponsorships

Caviro Extra  51,492  37%

CAVIRO Sca  62,036  45%

Enomondo  24,100  17%

Cesari  1,439  1%

Chart 6.7 Breakdown of 

Sport 41%

Environment and territory  27%

Health, health and social sphere  20%

Culture, art of the territory  10%

School and education  2%

Gift product  1%

Chart 6.8 donations by geographical area
Veneto

TV  10,500
 VR       1,000

Lombardy
MI  1,439

Abruzzo
RM  17,646 

Emilia-Romagna
RA  91,557 
FC  11,450 
BO  5,425 
MO  50 

Total 139,067 
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CAVIRO contributions for health 

and environment

Attention to people's health and environmental protec-

tion is expressed not only in the already mentioned pro-

duction policies, but also in support for awareness-rais-

ing initiatives on climate change issues, the promotion of 

best practices and, more generally, the direct promotion 

of initiatives aimed at protecting the health and well-be-

ing of citizens. In 2021 CAVIRO sponsored the following 

initiatives regarding these themes:

E-BIKE ““EMOZIONI A CATENA”, FREEWHEELING 

THRILLS: FAENZA LOVES BIKING

In 2021, the Town of Faenza promoted a programme of 

events "Emozioni a catena, Faenza 12 May-18 June 2021" 

and the "We love biking" campaign which culminated in 

the Giro-E stage. This competition on electric bikes was 

created to raise awareness of a "green attitude" by con-

veying a message on sustainable mobility, reducing CO2 

emissions and health to citizens and for CAVIRO also di-

rectly to its employees. 
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we make a donation to support their important initia-

tives.

OASI DELLE CICOGNE (OASIS OF STORKS) – CARLO 

GULMANELLI TEACHING CENTRE 

A renaturalised area next to the CAVIRO plant at Faenza 

where there are numerous storks as well as some wild 

animals in need of care or shelter. Every year, educa-

tional tours and events are promoted at the Oasis for 

schools, families or groups, and CAVIRO is proud to be 

an active participant. 

 

CAVIRO for social welfare

Working in close contact with the community means 

pledging funds to foster processes of economic and so-

cial development in the local community by promoting 

sustainable growth and integration. With this objective 

in mind, support was provided in 2021 to the following 

local and national organisations: 

EDUCAUTO PER CEFF ONLUS (NON-PROFIT OR-

GANISATION)

By working through the crowdfunding platform ideagin-

ger.it, the Ceff social cooperative of Faenza organised a 

fundraising campaign to buy a methane-powered car to 

be made available to young people with disabilities and 

IOR (ISTITUTO ONCOLOGICO ROMAGNOLO – RO-

MAGNA ONCOLOGICAL INSTITUTE)

CAVIRO was a partner in the "La Cena che non c'è" 

(There is no dinner) project, an initiative of the Istituto 

Oncologico Romagnolo conceived of during the pan-

demic to offer support to cancer patients. This charitable 

initiative involves the distribution of 500 "dinner boxes" 

containing food products and advice on how to prepare 

a dinner at home with typical Romagna products, includ-

ing CAVIRO wines. 

DIABETES MARATHON

The biggest national event dedicated to diabetes to raise 

awareness of the different types of diabetes and to raise 

funds to improve the lives of adults and children suffer-

ing from this disease.

AIL (ASSOCIAZIONE ITALIANA CONTRO LEUCEMIE, 

LINFOMI E MIELOMA) 

The association carries out scientific research and pro-

vides support for people suffering from leukaemia, lym-

phoma and myeloma. 

CLAD ONLUS (NON-PROFIT ORGANISATION) 

Clad is a centre for the fight against addiction in Verona 

and every year it supports projects, research and publi-

cations on the theme of addiction, in close collaboration 

with Addiction Medicine of the Azienda Ospedaliera Uni-

versitaria Integrata of Verona. In 2021, CAVIRO promot-

ed a dedicated scholarship in cooperation with the centre. 

DOCTORS WITHOUT BORDERS

An international non-governmental organisation com-

posed of numerous doctors committed to supporting 

populations affected by humanitarian emergencies such 

as conflicts, epidemics and natural disasters. Each year 
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FORUM YOUNG SYSTEM 

This is a network that promotes educational meetings 

and cultural exchanges between young people in local 

communities. 

DIOCESE OF FAENZA AND MODIGLIANA

The organisation carries out cultural and welfare activi-

ties in the area for families in difficulty and young people.

CAVIRO for culture

Culture is a strategic sector for Italy and plays a funda-

mental role in the economic and social stability of local 

communities. In 2021, a year of severe crisis for the cul-

tural sector due to the restrictions imposed by health 

emergency, CAVIRO sponsored the following initiatives: 

ACIELOAPERTO (INTHEOPENAIR) 

The summer music festival in the town of Cesena was cre-

ated to combine music with the enjoyment of historical 

sites of outstanding value. The rich calendar of concerts 

and initiatives went hand-in-hand with special attention 

paid to the environment.

CINEMADIVINO (DIVINECINEMA)

At the end of August 2021, CAVIRO's Forlì plant host-

ed two stages of Cinemadivino, the event that includes 

screenings of great film titles inside the area's main win-

eries, actively involving the townspeople with targeted 

wine tastings, always with a view to "drinking responsi-

bly". 

CHRISTMAS IN THE TOWN CENTRE 

The squares and streets of the historic town centre of 

Faenza were enriched with light decorations and initia-

tives for children and adults over the Christmas period.

FORLÌ GOOD LIVING FESTIVAL 

CAVIRO contributed to the organisation of the Charita-

ble Picnic at the Franco Agosto Urban Park at Forlì and 

of the charitable refreshment point, run by the Civil De-

fence Service, in the area in front of the San Domenico 

Museums.

their families with the aim of increasing their indepen-

dence and integration.

ITALIAN NATIONAL VOLUNTEER ASSOCIATION

An association that protects the rights and enhances the 

value of the work done by all Italian volunteers. 

GIOVANNI DALLE FABBRICHE FOUNDATION

This Foundation promotes initiatives to support the 

training and employment of young local students.
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CAVIRO for sport

Sport plays a central role in communities both for those 

who play it and for those who follow it. Supporting teams 

in the area in which it operates and initiatives to raise 

awareness of the values of sport means helping to spread 

the values of solidarity, respect for people and rules. This 

is why CAVIRO has made donations to support the fol-

lowing sports associations and events in 2021: 

• Imola Italian 100km Championship - Imola - Run-

ning event at the Imola racetrack

• Imola Historic Minardi Day "5th edition - Event ded-

icated to fans, collectors and motorsport enthusi-

asts at the Imola circuit".

• Forlì A.S.D. Libertas Swimming Forlì 

• Faenza Basketball RAGGISSOLARIS 

• Faenza Volley Ball Nervesa A.S.D. 

• Ravenna Volley Ball Olimpia Teodora 

• Faenza HandBall Faenza 1983 

• Faenza Athletics 85 

• Faenza Rugby Football Club 

• Trevignano (TV) U.S. Fulgor Trevignano 

 

FAENZA INTERNATIONAL MUSEUM  

OF CERAMICS

The collaboration between CAVIRO and the Interna-

tional Ceramics Museum of Faenza continued again in 

2021. After the exhibition of Picasso's ceramics it dedi-

cated an anthological exhibition to the Faenza ceramist 

Alfonso Leoni, inaugurated on 1 October 2020 and ex-

tended until June 2021. In addition to this important 

exhibition, the Company supported the opening of the 

new permanent section dedicated exclusively to design 

and ceramics. The Museum also received a donation of 

CAVIRO Extra spray sanitisers to keep the environment 

compliant with the new anti-Covid regulations. 

RESTYLING THE FAENZA AND FORLÌ CAVIROTECA 

Renovated, modernised and with redesigned interiors 

and exteriors, the two wine shops of the CAVIRO Group 

at Faenza and Forlì, known as "Caviroteca", have recent-

ly gained a new look. Both buildings now boast burgun-

dy walls, the colour of the CAVIRO brand, and the main 

façade has been painted with a mural on the theme of 

wine and banquets, to enhance the area. The work is 

by the Faenza-based artist Cristiano Marchetti, known 

as Kry - who had already worked with CAVIRO in the 

past to decorate some barrels - and consists of a draw-

ing made in a single line, as in a single endless process, to 

symbolise the circularity of the CAVIRO Group's supply 

chain.
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his race to keep the increase in global warming on the planet below 

1.5° C. (with a maximum of 2.0 ° C.) compared to the pre-industrial 

era, reinforced by the words of all the international leaders present at 

COP26, has brought to the surface alternative visions to those that have guided 

our economies before now.

The inevitability and urgency of change has restored value to economic models 

previously neglected in favour of the economic growth that had dominated debate 

and policy for over two centuries.

There are already many alternative or complementary indicators to GDP that are 

more comprehensive and complete. They analyse a number of metrics that relate 

not just to the economic state of a country but also, for example, to people's well-

being, to emissions, and efforts to give back more to the environment than is taken. 

According to these metrics, a small country like Bhutan, one of the 'economically' 

poorest countries on the planet, is at the top of the global rankings. For over 45 

years it has employed Gross National Happiness as the main indicator of the 

population's state of health, it has long since achieved zero carbon emissions and 

environmental protection is enshrined in the Constitution, which states that at 

least 60% of the total land must always be covered by forests. 

What we at CAVIRO have chosen to cultivate, with the help of the Sustainability 

Report, is precisely this: an alternative and complementary vision to simple 

economic results, which contextualises our role in the world and gives 

transparency to the projects we choose to implement and their effects, whether 

positive or negative. 

To seek new sustainable solutions, pay attention to our water consumption and 

to the environmental impact of our activities on the territory and give back to 

the people who work with us and live on our lands the value that we obtain from 

the territory: all this represents a real commitment, confirmed this year by the 

certification of this document by an external body. 

To look beyond the cold hard figures of a conventional statutory balance sheet was 

a natural choice for us at CAVIRO. Our mission has always gone beyond turnover 

and profit, it encompasses the well-being of our winegrowing members and the 

sustainability of a very important part of Italian winegrowing over time. Now, with 

the help of the Sustainability Report, it was a natural choice for CAVIRO to take an 

even broader vision of the well-being and sustainability of our planet.

As we move towards 2030, it is our intention to further broaden this sustainable 

vision in the knowledge that in the next few years these values will drive the 

choices of increasingly discerning consumers, institutions, banks and companies. 

Why? Because those who are able to do business with society, the environment 

and health in mind will have a better chance of also existing tomorrow.  

The General Manager

SimonPietro Felice

Conclusions
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tainability themes perceived as most strategic and of the 

highest priority. The CAVIRO Group concentrated its 

efforts on these themes over the past year, developing 

initiatives and projects, the results of which are reported 

in the relevant sections.

In order to give a comprehensive and comparable frame-

work of the dynamics underway, where possible and 

comparable, the previous year's data was included and 

so was an indication of the aims and initiatives that the 

Group as a whole intends to undertake in the coming pe-

riod.

The reporting period for reporting on operating, envi-

ronmental and social performance is the financial year 

starting 1 September 2020 and ending 31 August 2021, 

both for CAVIRO Sca and for its subsidiaries. Where use-

ful to increase understanding of the Group's particular 

dynamics, data for the harvest or for the calendar year 

has also been provided. 

The companies included within the boundary of the 

report are: CAVIRO Sca, CAVIRO Extra Spa con S.U., 

Enomondo Srl, Leonardo da Vinci Spa, Gerardo Cesari 

Spa, Cesari Vigneti Srl, Società Agricola and Adriatica 

Pro Wine Srl Unipersonale. 

A pro-forma financial statement has been drawn up with 

a reporting period aligned with the Group (01.09.2020-

31.08.2021) for the company Enomondo srl, which ends 

its financial statements at 31/12, in order to allow stat-

utory consolidated financial statements to be prepared.

More specifically:

• All the initiatives and projects started, completed or 

in progress of all consolidated companies have been 

reported, where information is available.

• Company structures and profiles have been updat-

ed for all companies.

• The information on the wine supply chain relates to 

he sustainability report addresses the need to 

provide a non-financial report, which highlights 

other information on social aspects, personnel, 

human rights, health and safety, the environment, water, 

energy, emissions and waste, in addition to governance 

and financial information.

This document is aimed at all types of stakeholders - citi-

zens, public organisations, public administrations, work-

ers, trade associations, banks, the media, and so on - and 

this is why efforts have been made to adopt clear, simple 

language and to present the data, using infographics, to 

make it more understandable and interactive and to en-

sure its widest possible distribution and usability among 

all stakeholders. 

The document reports the most significant economic, 

environmental and social impacts, identified on the ba-

sis of a materiality assessment, developed through an 

online survey conducted on a sample of stakeholders, 

including co-operative members, employees, customers, 

suppliers, local institutions, banks, research bodies and 

universities. 

In this way it places the range of activities carried out by 

the Group in a broader context, by illustrating important 

aspects of the different sectors in which it is composed 

and by identifying the local areas concerned.

The methodology adopted to draw up the CAVIRO 

Group’s third Sustainability Report follows internation-

ally recognised reporting guidelines: GRI Sustainability 

Reporting Standards published on 19 October 2016 by 

the Global Reporting Initiative (GRI), under the "Core" 

option. 

The data, performance indicators and qualitative and 

quantitative processing are the result of market anal-

yses, processing of accounting and internal operation-

al data and the use of databases, sector scenarios and 

questionnaires.

The materiality assessment carried out in the report 

identified the social, economic and environmental sus-

Methodological note
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This report has been subjected to a limited assurance 

engagement in accordance with the International Stan-

dard on Assurance Engagements ISAE 3000 (Revised) 

by BDO Italia S.p.A. 

The Sustainability Report is also published on the com-

pany websites. 

Contact email address for the Sustainability Report

sostenibilita@caviro.it

the membership base of CAVIRO, a second degree 

cooperative (a consortium of co-operatives), while 

the information on the supply chain in general con-

solidates the Group's data, except for Cesari Vigne-

ti, for which no statistical data is available, only con-

densed financial statements.

• The distribution of added value and wealth among 

stakeholders was drawn up at Group level and for 

the Parent Company CAVIRO Sca.

• As Leonardo da Vinci spa is a trading company with 

no production plant it is not subject to environmen-

tal reporting.

• As Adriatica Pro Wine srl is also a trading company, 

managed by CAVIRO personnel, it is not included in 

the Group's personnel statistics. 

• As Cesari Vigneti is an indirectly held subsidiary 

with its accounts prepared by outside firms, it is on-

ly subject to reporting on the Group's overall oper-

ating and financial performance.

Although we have opted to give an overall view of the 

Group's performance, and with the exceptions noted 

above, drill-downs by company are available in each area 

and sometimes these include references to the perfor-

mance or particular situations of subsidiaries or the Par-

ent Company.

The 2021 sustainability report also gives specific infor-

mation on aspects of the Covid-19 pandemic, and the re-

lated management methods implemented by the organ-

isation. More specifically, the report highlights how the 

CAVIRO Group promptly equipped itself with all the in-

struments and measures necessary to maintain business 

continuity under the regulations to which it was subject 

during the emergency.

The preparation of this third edition of the Sustainability 

Report is the result of a process that involved numerous 

corporate functions brought in to support the Sustain-

ability Management Team.

The previous Sustainability Report was published in 

March 2021, because the Group publishes the Sustain-

ability Report annually.

The CAVIRO Group's third Sustainability Report was ap-

proved by the Board of Directors on 21 February 2022. 
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PROFILE OF THE ORGANISATION

GR STANDARD PARAGRAPH
NOTES AND 
OMISSIONS

102-1 Name of the organisation 1.1 – WHO WE ARE

102-2
Principal brands, products and/or 
services

1.1 – WHO WE ARE

2.3 - CAVIRO: THE WINES AND COMPETITIVE 
POSITIONING IN ITALY AND ABROAD

2.4 - CAVIRO: COMPETITIVE POSITIONING IN 
OTHER SECTORS FOLLOWED BY THE GROUP

102-3
Location of organisation 
headquarters

Parent company CAVIRO Sca headquarters: Via 
Convertite, 12 - 48018 Faenza - Ravenna

102-4
Number of countries where the 
organisation operates

1.1 – WHO WE ARE

2.3 - CAVIRO: THE WINES AND COMPETITIVE 
POSITIONING IN ITALY AND ABROAD

102-5 Ownership structure and legal form 1.2 – COMPANY STRUCTURE

102-6 Markets served

1.1 – WHO WE ARE

2.3 - CAVIRO: THE WINES AND COMPETITIVE 
POSITIONING IN ITALY AND ABROAD

102-7 Scale of the organisation

1.1 – WHO WE ARE

1.2 – COMPANY STRUCTURE

2.5 - THE DISTRIBUTION OF GENERATED VALUE

2.6 - ECONOMIC AND FINANCIAL PERFORMANCE

102-9 Description of the supply chain

3.1 - MEMBERSHIP BASE

3.2 - CONTROL OF THE SUPPLY CHAIN

3.3 - PROVISIONING AND MUTUAL COMMITMENT

3.4 - STRATEGY FOR THE VALORISATION OF RAW 
MATERIALS

3.5 - THE SUPPLY CHAIN

102-10
Significant changes during the 
reporting period

METHODOLOGICAL NOTE

102-12
Adoption of principles or initiatives 
developed externally in the field of 
sustainability

MAIN INITIATIVES 2020/21

1.4 - COOPERATIVE IDENTITY AND SYSTEM OF 
GOVERNANCE

6.3 - INITIATIVES FOR THE COMMUNITY

102-13 Membership of associations 3.1 - MEMBERSHIP BASE

GRI content index
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STRATEGY

GR STANDARD PARAGRAPH
NOTES AND 
OMISSIONS

102-14
Statement from CEO and president 
about the relevance of sustainability 
to the organisation and its strategy

LETTER TO STAKEHOLDERS (INTRODUCTION 
BY THE PRESIDENT AND CONCLUSIONS BY THE 
GENERAL MANAGER)

ETHICS AND INTEGRITY

102-16
Mission, values, codes of conduct 
and principles

1.4 - COOPERATIVE IDENTITY AND SYSTEM OF 
GOVERNANCE

GOVERNANCE

102-18
Organisation's governance 
structure

1.4 - COOPERATIVE IDENTITY AND SYSTEM OF 
GOVERNANCE

102-20
Responsibility regarding economic, 
environmental and social topics

MAIN INITIATIVES 2020/21

4. - A GREEN CIRCLE IN CONTINUOUS MOVEMENT

102-21
Description of consultation 
processes between stakeholders 
and the highest governance body

MAP OF STAKEHOLDERS AND MATERIALITY 
ASSESSMENT

102-22
Composition of the highest 
governance body

1.4 - COOPERATIVE IDENTITY AND SYSTEM OF 
GOVERNANCE

102-23
Indication whether the President 
of the highest governance body is 
also CEO

1.4 - COOPERATIVE IDENTITY AND SYSTEM OF 
GOVERNANCE

102-24
Description of selection and 
nomination processes of highest 
governance body members

1.4 - COOPERATIVE IDENTITY AND SYSTEM OF 
GOVERNANCE

102-32
Body which approves the 
sustainability report

1.4 - COOPERATIVE IDENTITY AND SYSTEM OF 
GOVERNANCE

205-2

Communication and training 
about anti-corruption policies and 
procedures 

1.4 - COOPERATIVE IDENTITY AND SYSTEM OF 
GOVERNANCE

206-1
Legal actions for anti-competitive 
behaviour, anti-trust, and monopoly 
practices

1.4 - COOPERATIVE IDENTITY AND SYSTEM OF 
GOVERNANCE
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STAKEHOLDER ENGAGEMENT

GR STANDARD PARAGRAPH
NOTES AND 
OMISSIONS

102-40
List of stakeholder groups engaged 
by the organisation

MAP OF STAKEHOLDERS AND MATERIALITY 
ASSESSMENT

102-42
Principles for identifying and 
selecting the main stakeholders 
with whom to engage

MAP OF STAKEHOLDERS AND MATERIALITY 
ASSESSMENT

102-43

Approach to stakeholder 
engagement, specifying the 
frequency by type of activity 
developed for the stakeholder 
groups

MAP OF STAKEHOLDERS AND MATERIALITY 
ASSESSMENT

102-44

Key topics and concerns raised 
through stakeholder engagement 
and how the organisation has 
responded to these concerns, 
including through its reporting

MAP OF STAKEHOLDERS AND MATERIALITY 
ASSESSMENT

REPORT PROFILE

102-45

List of firms included in the 
consolidated financial statements 
and indication of any firms not 
included in the report

1.2 – COMPANY STRUCTURE

METHODOLOGICAL NOTE

102-46 Defining report content
MAP OF STAKEHOLDERS AND MATERIALITY 
ASSESSMENT

102-47 List of material topics
MAP OF STAKEHOLDERS AND MATERIALITY 
ASSESSMENT

102-48
Explanation of the effect of any 
recalculations

METHODOLOGICAL NOTE

102-49
Significant changes from the 
previous reporting period regarding 
material topics and topic boundaries

METHODOLOGICAL NOTE

102-50 Reporting period Methodological note: from 01-09-2020 to 31-08-2021

102-51
Date of publication of the most 
recent report

MARCH 2021

102-52 Reporting cycle Annual

102-53
Contact person and email address 
for questions regarding the report 
or its contents

SUSTAINABILITY MANAGEMENT TEAM 
(SOSTENIBILITA@CAVIRO.it)

102-54

Claim of reporting in accordance 
with GRI Standards; table of GRI 
contents; reference to external 
audit

Methodological note: In Accordance - Core option

102-55 GRI content index GRI CONTENT INDEX
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GR STANDARD PARAGRAPH
NOTES AND 
OMISSIONS

102-56 External assurance for the report BDO Italia S.p.A

GRI 103: MANAGEMENT APPROACH 2016

103-1 Explanation of material topic
MAP OF STAKEHOLDERS AND MATERIALITY 
ASSESSMENT

103-2 Management approach

MAIN INITIATIVES 2020/21

4. - A GREEN CIRCLE IN CONTINUOUS MOVEMENT

6.2 BEING CLOSE TO CONSUMERS

ECONOMIC PERFORMANCE

GRI 201: ECONOMIC PERFORMANCE 2016 – MANAGEMENT APPROACH [103-1; 103-2; 103-3]

201-1
Direct economic value generated 
and distributed

2.5 - THE DISTRIBUTION OF GENERATED VALUE

GRI 203: INDIRECT ECONOMIC IMPACTS 2016 – MANAGEMENT APPROACH [103-1; 103-2; 103-3]

203-1

Development and impacts of 
infrastructure investments and 
services supported, principally for 
public utilities

4. - A GREEN CIRCLE IN CONTINUOUS MOVEMENT

203-2
Significant indirect economic 
impacts, including scale of impact

2.5 - THE DISTRIBUTION OF GENERATED VALUE

GRI 204: APPROACH TO PROCUREMENT 2016 – MANAGEMENT APPROACH [103-1; 103-2; 103-3]

204-1
Percentage of costs for local 
suppliers for the most significant 
locations of operation

3.5 - THE SUPPLY CHAIN

ENVIRONMENTAL PERFORMANCE

GRI 302: ENERGY 2016 – MANAGEMENT APPROACH [103-1; 103-2; 103-3]

301-2 Recycled input materials used

AN OVERVIEW OF 2020/21
2.3. CAVIRO: the wines and competitive positioning  
in Italy and abroad
4.2 - balance

302-1
Energy consumption within the 
organisation

4.2 - balance

GRI 303: WATER 2016 – MANAGEMENT APPROACH [103-1; 103-2; 103-3]

303-3
Total amount of water withdrawn by 
supply source

4.2 - balance

GRI 305: EMISSIONS 2016 – MANAGEMENT APPROACH [103-1; 103-2; 103-3]

305-1
Direct greenhouse gas emissions 
(Scope 1)

4.2 - balance

305-2
Indirect greenhouse gas emissions 
generated from energy consumption 
(Scope 2)

4.2 - balance
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GR STANDARD PARAGRAPH
NOTES AND 
OMISSIONS

GRI 306: WASTE 2016 – MANAGEMENT APPROACH [103-1; 103-2; 103-3]

306-2
Waste by type and disposal method.
Percentage of recycling collection

4.1 - unpredictability

SOCIAL PERFORMANCE

102-8 INFORMATION ON EMPLOYEES 5.1 – HUMAN RESOURCES

102-41
COLLECTIVE BARGAINING 
AGREEMENTS

5.1 – HUMAN RESOURCES

202-2
PROPORTION OF SENIOR 
MANAGERS RECRUITED FROM 
THE LOCAL COMMUNITY

5.1 – HUMAN RESOURCES

GRI 401: EMPLOYMENT – MANAGEMENT APPROACH [103-1; 103-2; 103-3]

401-1
New employee hires and employee 
turnover

5.1 – HUMAN RESOURCES

401-2
Benefits for full-time employees 
that are not available for temporary 
or part-time employees

5.1 – HUMAN RESOURCES

GRI 403: OCCUPATIONAL HEALTH AND SAFETY 2016 – MANAGEMENT APPROACH [103-1; 103-2; 103-3]

403-1
Occupational health and safety 
management system

5.2 – TRAINING, HEALTH AND SAFETY OF 
EMPLOYEES

403-2
Hazard identification, risk 
assessment and accident 
investigation

5.2 – TRAINING, HEALTH AND SAFETY OF 
EMPLOYEES

403-3 Occupational health services
5.2 – TRAINING, HEALTH AND SAFETY OF 
EMPLOYEES

403-4
Worker participation and 
consultation and communication on 
occupational health and safety

5.2 – TRAINING, HEALTH AND SAFETY OF 
EMPLOYEES

403-5
Worker training on occupational 
safety and health

5.2 – TRAINING, HEALTH AND SAFETY OF 
EMPLOYEES

403-6 Promotion of worker health
5.2 – TRAINING, HEALTH AND SAFETY OF 
EMPLOYEES

403-7

Prevention and mitigation of 
occupational health and safety 
impacts directly linked by business 
relationships

5.2 – TRAINING, HEALTH AND SAFETY OF 
EMPLOYEES

403-9 Accidents at work
5.2 – TRAINING, HEALTH AND SAFETY OF 
EMPLOYEES
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GR STANDARD PARAGRAPH
NOTES AND 
OMISSIONS

403-10 Occupational diseases
5.2 – TRAINING, HEALTH AND SAFETY OF 
EMPLOYEES

GRI 404: PROFESSIONAL TRAINING 2016 – MANAGEMENT APPROACH [103-1; 103-2; 103-3]

404-1
Average hours of training per 
year per employee by gender and 
employee category

5.1 – HUMAN RESOURCES

404-2
Programmes for upgrading 
employee skills and transition 
assistance programmes

5.1 – HUMAN RESOURCES

404-3

Percentage of employees 
receiving periodic performance 
and professional development 
assessments

5.1 – HUMAN RESOURCES

GRI 405: DIVERSITY AND EQUAL OPPORTUNITY 2016 – MANAGEMENT APPROACH [103-1; 103-2; 
103-3]

405-1

Composition of governance bodies 
and categorisation of employees by 
gender, age group, minority groups 
and other indicators of diversity

1.4 - COOPERATIVE IDENTITY AND SYSTEM OF 
GOVERNANCE

5.1 – HUMAN RESOURCES

405-2
Ratio of basic salary and 
remuneration of women to men

5.1 – HUMAN RESOURCES

406-1
Cases of discrimination and 
corrective action taken

5.1 – HUMAN RESOURCES

GRI 413: LOCAL COMMUNITIES 2016 – MANAGEMENT APPROACH [103-1; 103-2; 103-3]

413-1
Operations with local community 
engagement

6.3 - INITIATIVES FOR THE COMMUNITY

GRI 416: CONSUMER HEALTH AND SAFETY 2016 – MANAGEMENT APPROACH [103-1; 103-2; 103-3]

416-1
Percentage of product and service 
categories for which health and 
safety impacts are assessed

6.1 – APPROACH TO GUARANTEEING SAFETY AND 
HEALTH OF CONSUMERS

416-2

Total number of incidents of 
non-compliance with regulations 
and voluntary codes concerning 
the health and safety impacts of 
products and services during their 
lifecycle

6.1 – APPROACH TO GUARANTEEING SAFETY AND 
HEALTH OF CONSUMERS
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Independent auditors’ report on the Sustainability Report  

To the Board of Directors of 
Caviro SCA 

We have been engaged to perform a limited assurance engagement on the Sustainability Report of Caviro SCA 
(the “Company”) for the year ended on August 31st, 2021. 

Directors’ responsibility on the Sustainability Report  

The Directors of Caviro SCA are responsible for the preparation of the Sustainability Report in accordance with 
the “GRI Sustainability Reporting Standards (GRI Standards)” issued in 2016 by the GRI – Global Reporting 
Initiative, as described in the paragraph “Methodology” of the Sustainability Report. 

The Directors are responsible for that part of the internal control that they consider necessary in order to 
enable the preparation of a Sustainability Report that is free from material misstatements, whether due to 
frauds or unintentional behaviors or events.  

The Directors are also responsible for the definition of the objectives regarding the sustainability performance 
and the reporting of the achieved results, as well as for the identification of the stakeholders and the 
significant matters to report. 

 

Auditors’ independence and quality control 

We are independent in accordance with the ethics and independence principles of the Code of Ethics for 
Professional Accountants issued by the International Ethics Standards Board for Accountants, based on 
fundamental principles of integrity, objectivity, professional competence and diligence, confidentiality and 
professional behavior. 

Our audit firm applies the International Standards on Quality Control 1 (ISQC Italia 1) and, consequently, 
maintains a quality control system that includes documented policies and procedures, regarding compliance 
with ethical requirements, professional standards and applicable laws and regulations. 

 

Auditors’ responsibility 

It is our responsibility to express, on the basis of the procedures performed, a conclusion about the compliance 
of the Sustainability Report with the requirements of the GRI Standards. We conducted our work in accordance 
with the principles included in the “International Standard on Assurance Engagements 3000 (Revised)– 
Assurance Engagements other than Audits or Reviews of Historical Financial Information” (“ISAE 3000 
Revised”), issued by the International Auditing and Assurance Standards Board (IAASB) for limited assurance 
engagements. This standard requires the planning and execution of procedures in order to obtain limited 
assurance that the Sustainability Report is free from material misstatement.  

Therefore, the extent of work performed in our examination was lower than that required for a full 
examination in  accordance with ISAE 3000 Revised (“reasonable assurance engagement”) and, hence, it does 
not provide assurance that we have become aware of all significant matters and events that would have been 
identified during a reasonable assurance engagement. 

The procedures performed on the Sustainability Report were based on our professional judgement and 
included inquiries, primarily with company’s personnel responsible for the preparation of the information 
included in the Sustainability Report, document analysis, recalculations and other procedures in order to 
obtain evidences considered appropriate. 
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In particular, we have performed the following procedures: 

▪ Analysis of the process relating to the definition of material aspects included in the Sustainability Report, 
with reference to the criteria applied to identify priorities for the different stakeholder categories and to 
the internal validation of the process results;  

▪ comparison of economic and financial data included in the paragraph “Economic results” of the 
Sustainability Report with those included in the Financial Statements of the Group;  

▪ analysis of processes that support the generation, collection and management of data and information to 
the department responsible for the preparation of the Sustainability Report.  

In particular, we have performed interviews and discussions with the management of Caviro SCA to gather 
information about the accounting and reporting systems used in preparing the Sustainability Report, as well 
as on the internal control procedures supporting the gathering, aggregation, processing and transmission of 
data and information to the department responsible for the preparation of the Sustainability Report. 

Furthermore, for the most important information, taken into consideration the activities and the 
characteristics of the Company: 

▪ with reference to the qualitative information contained in the Sustainability Report, we carried out 
interviews and we have acquired supporting documentation to verify their consistency with the available 
evidence; 

▪ with reference to quantitative information, we carried out both analytical procedures and limited checks 
to ascertain the correct aggregation of data on a sample basis.  

 

Conclusion 

Based on the work performed, nothing has come to our attention that causes us to believe that the 
Sustainability Report of Caviro SCA for the period ended on August 31st, 2021 is not prepared, in all material 
respects, in accordance with the “GRI Sustainability Reporting Standards (GRI Standards)” issued in 2016 by 
the GRI – Global Reporting Initiative, as stated in the paragraph “Methodology” of the Sustainability Report. 

Bologna, March 1st, 2022 

 Signed by 

 BDO Italia S.p.A. 
 Gianmarco Collico 
 Partner 
 
 
 
 
 
 
 
 

 

This report has been translated into English from the original, which was prepared in Italian and represents 
the only authentic copy, solely for the convenience of international readers.  
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